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ASSETS
THE LEADING SOURCE FOR BUSINESS NEWS IN LOS ANGELES

WEEKLY MAGAZINE

ALIGN your brand with content 
that is utilized to make 
business decisions. 

DISTRIBUTION: 
PRINT ISSUE 16,897 
READERSHIP 75,361

LABUSINESSJOURNAL.COM

CONNECT with influential leaders 
that can impact your business. 

MONTHLY UVS 142,377 
PAGEVIEWS 238,570 

EVENTS

DEVELOP new relationships  
that can help grow your 
business.

ANNUAL EVENTS 16

Source: 2024 CVC AuditSource: 2024 CVC Audit
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OUR AUDIENCE

85% 
TOP 

MANAGEMENT

385K 
AVERAGE 

HOUSEHOLD 
 INCOME

4.6M 
AVERAGE  

NET WORTH

$
3.9M 
PORTFOLIO

AVERAGE TIME SPENT WITH THE ISSUE 48 minutes

FEMALE AUDIENCE 35%

MEDIAN AGE OF SUBSCRIBERS 52

COLLEGE GRADUATES

87%

POSTGRADUATE DEGREE

31%

Source: 2024 CVC Audit
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WEEKLY ISSUE
IN-DEPTH ANALYSIS OF LA’S COMPLEX BUSINESS LANDSCAPE

LOS ANGELES BUSINESS JOURNAL
L A B U S I N E S S J O U R N A L . C O M

M A I L  T O :

T H E  C O M M U N I T Y  O F  B U S I N E S S ™ March 4 – 10, 2024 • $5.00 Vol. 46, No. 10

PROJECTS  
OF THE  
YEAR

The Depot

Mayer Brown

Topanga Social

The Broad Foundation and Broad Family Offices

Financial Offices

Terasaki Institute for Biomedical Innovation Erwin BuildingWest EdgeBridge Point South Bay II

Cross Creek Ranch Malibu843 N Spring StreetBridge Point South Bay VII

VA Campus Buildings 205 & 208 Providence Cedars-Sinai Tarzana Medical Center, Friese Family Tower Aston at Gateway

West LA Veterans Affairs Campus - VA Building 207

8899 Beverly Blvd HOK @ RowDTLA

Ingraham ApartmentsInspire Hollywood

Torrance Industrial Exchange Hollywood Park Armadillo & Co.

Fabletics

fc_CRE 2024_cover_wrap.indd   1fc_CRE 2024_cover_wrap.indd   1 2/27/24   3:33 PM2/27/24   3:33 PM

LOS ANGELES BUSINESS JOURNAL SUBSCRIBERS ALSO SUBSCRIBE TO

8%  The Hollywood Reporter 

6%  Fast Company

6%  USA Today

5%    Barron’s  

5%  Variety

4%    Financial Times   

55%   The Los Angeles Times

50%   The Wall Street Journal  

24%   The New York Times

16% Bloomberg Businessweek  

15% Forbes  

12% The Economist   

11% Fortune 
Source: 2019 Reader Survey - SurveyMonkey
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SPECIAL EDITIONS
HIGHLY-COVETED SIGNATURE ISSUES

THE MONEY ISSUE 
JANUARY

WEALTHIEST 
ANGELENOS 

AUGUST

LA 500 
MAY

THE LISTS 
DECEMBER

Spread
Live area: 16” wide x 10.125” high

Trim: 16.75”w x 10.875”h

Bleed: 17”w x 11.125”h

Full Page
Trim: 8.375”w x 10.875"h

Bleed: 8.625”w x 11.125”h

Half Page
7.5”w x 4.875”h

Quarter Page
3.625”w x 4.875”h

LA500 & THE LISTS SPECIFICATIONS

Spread
Live area: 21.25” wide x 14.5” high

Trim: 21.75”w x 15”h

Bleed: 22.25”w x 15.5”h

Full Page
Trim: 10.875”w x 15”h

Bleed: 11.375"w x 15.5”h

Half Page
10.35”w x 6.75”h

Quarter Page
4.9”w x 6.75”h

MONEY & WEALTHIEST ANGELENOS SPECIFICATIONS

Ads must be high resolution PDFs. Ad resolution is 300 dpi. 
 Color formatting for advertisements is CMYK, if color, and grayscale, if black and white.
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CUSTOM CONTENT
FOCUSED BRANDED CONTENT FROM INDUSTRY EXPERTS

SAMPLE CUSTOM CONTENT INCLUDES

CORPORATE PHILANTHROPY & GIVING GUIDE

HEALTH CARE ROUNDTABLE

HIGHER EDUCATION & ONLINE LEARNING

LEADERS OF INFLUENCE: BANKING & FINANCE

LEADERS OF INFLUENCE: MINORITY ATTORNEYS

LEADERS OF INFLUENCE: NONPROFIT 

LEADERS OF INFLUENCE: TOP LA DOCTORS

MBA & MASTERS GUIDE

FOOD & BEVERAGE ROUNDTABLE

WHO’S BUILDING LA

STATE OF LA

WOMEN OF INFLUENCE: CONSTRUCTION, 

ENGINEERING & ARCHITECTURE

WOMEN OF INFLUENCE: FINANCE

WOMEN OF INFLUENCE: ATTORNEYS

WOMEN OF INFLUENCE: ACCOUNTANTS

WOMEN OF INFLUENCE: HEALTH CARE

Higher Education
&  o n l i n e  l e a r n i n g

O
ne of the topics on many of our readers’ minds today is higher education. they want to explore 
the benefits of an advanced degree for themselves or their employees. They want to know about the latest 
trends in MBAs and what is being studied. And they want to know what education institutions are doing 
to stand apart from the competition. 

This special supplement to the Los Angeles Business Journal takes a look at some of the top executive education 
programs in the region that are taking local professionals to the next level of excellence, while we also take dig 
into some of the trends affecting the education landscape and how – through innovative programs such as online 
learning platforms – schools are preparing professionals to withstand and overcome challenges and unforeseen 
circumstances such as supply chain issues, global conflict and economic hurdles.  

b r a n d e d  c o n t e n t

march 18, 2024

057-60_HIGHER_ED_SUPP.indd   57057-60_HIGHER_ED_SUPP.indd   57 3/13/24   10:12 AM3/13/24   10:12 AM

P
erhaps more than any other region in the world, los angeles offers a wide-ranging and unique 
assortment of cities that each boast unique offerings of culture, entertainment and places to live and work. 

With almost ten million residents and 224 spoken languages, Los Angeles has truly become the cultural 
capital of the world. Los Angeles County is a vast region with over 4,750 square miles, and its 88 cities and 

over 100 unincorporated areas are as diverse as its population. The tools, resources and amenities available to 
companies of all sizes are tough to match anywhere in the nation. 

To take a better look at some of the region’s leading cities and their differentiating factors, the Los Angeles 
Business Journal has compiled data and prepared Q&A-style conversations with officials from some of the standout 
cities located in LA County – and a few extra surprises as well.

LA
State 

of

b r a n d e d  c o n t e n t

OCTOBER 21, 2024

THE BEST CITIES TO

LIVE, WORK + PLAY

025-38_StateofLASUPP.indd   25025-38_StateofLASUPP.indd   25 10/17/24   11:07 AM10/17/24   11:07 AM

c u s t o m  c o n t e n t

JANUARY 15, 2024

w o m e n  o f  i n f l u e n c e :  

CONSTRUCTION, 
ENGINEERING & ARCHITECTURE

W
elcome to the sixth edition of our annual supplement honoring la’s most influential women 
in the construction, architecture and engineering fields. The building industry offers great opportunities 
for advancement for women. In fact, the industry has managed to avoid any gender pay gap, with women 
actually making about 1% more than men in average income. 

There are a number of particularly stellar women construction professionals in the LA region and we’ve 
alphabetically listed some of the best of them here. Congratulations to the extraordinary, trailblazing women who 
made this list and thank you for your contributions to the Los Angeles economy … and skyline.

Methodology: The professionals featured in these pages did not pay to be included. Their profiles were drawn from nomination materials submitted 

to the Los Angeles Business Journal.  Those selected for inclusion were reviewed by the editorial department and chosen based on a demonstration 

of impact made on the profession and on the Los Angeles community.

015-23_WOI-Con-Eng-Arch.indd   15015-23_WOI-Con-Eng-Arch.indd   15 1/11/24   12:56 PM1/11/24   12:56 PM

THINK TOGETHER

ALL FOR KIDS

ALZHEIMER’S ASSOCIATION

BRANDED CONTENT • NOVEMBER 25, 2024

GIVING  
G U IDE
NONPROF IT GIV ING & CORPORATE PHILANTHROPY

VILLAGE FOR VETS

AMERICAN CANCER SOCIETY

031-55_GG.indd   31031-55_GG.indd   31 11/21/24   9:48 AM11/21/24   9:48 AM
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DISPLAY ADVERTISING
RATES AND SPECIFICATIONS

NET 4-COLOR RATES 
Frequency discounts. Rates per insertion. 
Effective January 1, 2025

SIZE Open Rate 6X 13X 26X 52X

Full coverwrap $37,125 $31,555 $27,845 $23,205 $18,565

Half coverwrap 28,215 23,985 21,160 17,635 14,110

2-page spread 25,000 21,250 18,750 15,625 12,500

Half-page spread 19,305 16,410 14,480 12,070 9,655

Full page 14,850 12,625 11,880 9,280 7,425

Island 11,140 9,470 8,355 6,965 5,570

1/2 page 9,505 8,080 7,130 5,940 4,755

1/4 page 5,795 4,930 4,350 3,620 2,900

Front cover billboard 5,000 4,250 3,750 3,125 2,500

ADVERTISING DIMENSIONS

SIZE WIDTH HEIGHT

Full page (no bleed) 10.35” 13.8”

Full page (w/ bleed) *10.875” *15”
*Please add .25" bleed on all sides

Island 7.5” 10”

1/2 page (hor) 10.35” 6.75”

1/2 page (ver) 4.9” 13.8”

1/4 (square) 4.9” 6.75”

Front cover billboard 8.85”  1.75”

Front cover billboard 10.35”  1.75”
(for issues with wraps)

2-page spread 
(no bleed) 21.21”          13.8”

2-page spread   
(w/ bleed) *21.75”           *15”

*Please add .25” bleed on all sides

•  Ads must be submitted as high resolution PDFs  (300 dpi, PDFx1a preferred).
•  Color formatting for ads is CMYK, if color, and grayscale, if black and white.
•  Please convert all black text to 100% black.

1/4 pg (square)

4.9” x 6.75”

1/2 pg (hor.)

10.35” x 6.75”

1/2 pg (vert.)

4.9” x 13.8”

Front cover billboard: regular and extended

*please submit both sizes

8.85” x 1.75”and 10.35” x 1.75”

Island

7.5” x 10”

Full page (no bleed)

10.35” x 13.8”
Full page (w/ bleed)

Trim: 10.875” x 15”

Bleed: 11.375 x 15.5"

OR

2-page spread

(w/ bleed)

Trim:  

21.75”w x 15”h

Bleed: 

22.25”w x 15.5”h

OR

2-page spread

(no bleed)

21.21”w x 13.8”h



LABJ MEDIA KIT 

2025

DELIVER YOUR MESSAGE TO LA'S BUSINESS COMMUNITY 
We help tailor your digital campaign. Choose from a variety of advertising units.

• Run-of-Site 

• Interstitials 

• Homepage Takeover

• Branded Content

• Dedicated Email Marketing

• Daily Digital Newsletters

LABUSINESSJOURNAL.COM
WE CONNECT LA’S ENTREPRENEURS
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ONLINE AUDIENCE
IN-DEPTH ANALYSIS OF LA’S COMPLEX BUSINESS LANDSCAPE

LOS ANGELES BUSINESS JOURNAL SUBSCRIBERS ALSO VISIT

8%  TechCrunch.com

7%  HollywoodReporter.com

6%  LAmag.com

5%  FastCompany.com 

5%  Wired.com 

48% LAtimes.com

36%  Wsj.com

30% NYTimes.com 

15%  Forbes.com  

14%  BloombergBusinessWeek.com

9%     BizJournals.com/LosAngeles

Source: 2019 Reader Survey - SurveyMonkey
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Welcome Interstitials will preview on desktops, laptops  
and mobile devices.

•  Maximum size: 640 x 480

INTERSTITIAL
A HIGH IMPACT DIGITAL UNIT THAT LEADS INTO THE EDITORIAL CONTENT
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• 3,000 daily page views

• Limited to one advertiser per day

HOMEPAGE TAKEOVER
SHOWCASE YOUR BRAND ACROSS OUR WEBSITE FOR THE DAY. 100% SOV.

YOUR AD HERE
(970 x 250)

YOUR AD HERE
(970 x 250)

YOUR AD 
HERE

(300 x 600)
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BRANDED CONTENT allows for articles written by your web content experts 
to appear alongside our editorial headlines. 

2

Homepage inventory is subject to availability. All custom content is labeled “Branded Content” in print and web. 
All materials are subject to approval. Advertising terms and conditions apply.

BRANDED CONTENT
A COMPLETELY CUSTOM-BUILT PAGE WITHIN THE LOS ANGELES BUSINESS JOURNAL’S WEBSITE

1

Branded Content position includes:
1. Photo, 2-line Headline and beginning of the article (1 or 2 
sentences) will be posted among the editorial well on our Homepage. 
2. The Homepage article will click through to a landing page  
on our website.
3. Campaign will be live for a calendar month.

Benefits:
• Only 2 articles per month will appear on our site.
• Your Branded Content article will be searchable, providing 
opportunities to drive SEO to your company and content.

Please provide:
• High-res photo for the Homepage and up to 2 high-res photos for 
the landing page.
• Submit a 2-line headline (about 7 words) and your article in a word 
doc (subject to editing by our editorial team).
• We suggest no more than 700 words for your article, so that your 
author and contact info do not bump to a second landing page.
• Materials are due 12 days prior to the beginning of the month 
contracted.
 Investment: $8,500 Net per month
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LABJ SELECT
DEDICATED EMAIL MARKETING: OUR READERS. YOUR MESSAGE. CO-BRANDED.

Co-branding your message to the readership of the Los Angeles Business Journal is one of the 
most strategic and effective ways to market your products and services. LABJ readers are C-Suite 
executives, top managers, and hold leadership positions in companies of all sizes and industries. 

Outside of the office, they are also affluent consumers. LABJ SELECT allows our marketing partners to 
reach our audience in a meaningful and impactful way.

- SPONSORED CONTENT -

LABJ SELECT
Partner Offers, News and Opportunities Selected Just For You 

LABJ Select: Empower Yourself with the LMU Executive MBA 

Co-branding your message to the readership of the Los Angeles Business Journal is one of the most 
strategic and effective ways to market your products and services. LABJ readers are C-Suite executives, 
top managers, and hold leadership positions in companies of all sizes and industries. Outside of the 
office, they are also affluent consumers. LABJ Select allows our marketing partners to reach our 
audience in a meaningful and impactful way.

Our dedicated email marketing 
campaigns align your brand 
with ours – delivering  your 
message directly into their 
inboxes. Our digital subscribers 
are never curated through 
random purchased lists. Our 
digital readership is comprised 
of only opt-in subscribers who 
choose to receive our digital 
content on their phones, 
laptops and desktops. They’ve 
opted-in because they consider 
the LABJ as their trusted source 
for business news. 

Guaranteed Delivered Emails:
42,000 (minimum)

Average Open Rate: 
24.2%

Cost:
1x.  $3,500
2x   $3,000 each
3x.  $2,500 each

LABJ SELECT: 
Our Readers. Your Message.  Co-Branded.

Sample LABJ Select Email
Sample LABJ SELECT email

- BRANDED CONTENT -

GUARANTEED DELIVERED EMAILS:  
42,000 (minimum)

AVERAGE OPEN RATE: 
24.2%

Our dedicated email marketing 
campaigns align your brand with ours 
– delivering your message directly into 

their inboxes. 
Our digital subscribers are never curated 

through random purchased lists. Our digital 
readership is comprised of only opt-in 
subscribers who choose to receive our 

digital content on their phones, laptops and 
desktops. They’ve opted-in because they 
consider the LABJ as their trusted source 

for business news.

Investment: $3,500
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DAILY DIGITAL NEWSLETTERS
KEEPING THE BUSINESS COMMUNITY UPDATED ON ALL BUSINESS NEWS IN THE REGION

TWICE DAILY DIGITAL 
NEWSLETTERS

• Your billboard ad unit appears on 
top of a featured editorial article

• Three billboard  
sizes available  (970 x 250)

• Delivered to subscribers in the 
morning and in the afternoon

• Up to 45,000 recipients

 OPEN 
 $1,200 

13X  
 $850 

26X 
$700 

52X 
$600

NET 
RATES
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DIGITAL ADVERTISING
NET RATES

NET RATE: $3,500

LABJ SELECT (DEDICATED EMAIL MARKETING)

  
HIGH IMPACT UNITS

Site Takeover $12,000 per day 

Homepage Takeover $6,000 per day 

Interstitial* $2,000 per day 

*not available on mobile devices

RUN OF SITE

 100,000  $50 CPM 

 150,000  $45 CPM 

 200,000  $40 CPM

Advertising Impressions Month Net Cost

BRANDED CONTENT

4-week campaign       $8,500 

• 700 words

• 2-3 photos

• Format: DOC, JPEG, HTML code 

 

LOS ANGELES BUSINESS JOURNAL DAILY DIGITAL NEWSLETTERS

NET RATES OPEN  13X   26X  52X 
  $1,200  $850   $700  $600

Rates apply to the 970 x 250, 300 x 600, 300 x 250 and  
320 x 50 ad units
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DIGITAL ADVERTISING
SPECIFICATIONS

FILE SIZES: RUN OF SITE
Billboard: 970 x 250; Medium Rectangle: 300 x 250; 

Skyscraper: 300 x 600;  

Mobile Super Leaderboard: 320 x 50

Maximum Recommended File Size: 150k

DAILY DIGITAL NEWSLETTERS
Billboard: 970 x 250 ad size only

We cannot accept any tracking pixels or 3rd party tags for 

newsletters. Static only (no animation), jpg/gif/png files  

under 125kb in files size and a click url. 

INTERSTITIAL
•  Maximum size: 640 x 480

LABJ SELECT (DEDICATED EMAIL MARKETING)
•  Size: No wider than 800 pixels, length of your choice

•  Creative for Body: JPEG, PNG or GIF

•  Subject Line: provide text and label it “Subject line”

The subject line will appear after the phrase:  

LABJ Sponsored Content: (Your text here) 

•  Materials are due 7 business days prior to blast date

•  File Size: Please keep file sizes less than 1MB. Larger files load 

slowly in your subscribers' inboxes.

•  Format: When you save images, use PNG or JPG format. You 

can use GIF format if you need to retain transparency, but keep in 

mind that this format supports fewer colors. A GIF can be good 

for a logo or icon, but stick with PNG or JPG for photos and other 

images that use a lot of color variety.

AD FORMAT/CREATIVE TYPES
• No deceptive creative tactics. These include ads simulating 

computer system warning dialog boxes that lead the viewer to 

believe their computer, our server or the system is experiencing 

technical difficulties, or that they need to click on the box (ad) to 

eliminate the message from their screen.

• If third party served, Flash creative must sniff for the plug-in, 

and if not present, serve a GIF. Back-up GIFs must always be 

provided.

• Ads must not modify any elements of a user’s browser or 

computer settings. Ads must not resemble the Los Angeles 

Business Journal's editorial content (exact or close replica). Ads 

must not include references to the Los Angeles Business Journal 

unless part of previously arranged co-promotion.

GENERAL GUIDELINES BORDER 

If ads are on a white background, they must include black, 

encasing one pixel rule.The length of the website is 2575 px.

TESTING
Creative must be delivered 7 days prior to launch for testing and 

Q&A. All creative must function uniformly on both Mac and PC 

platforms, as well as multiple versions of all major browsers. Any 

units not conforming to all outlined specifications will not be placed 

online and will result in delayed start dates.

STANDARD CREATIVE
GIF, JPEG, PNG. Third-party internal redirect tags accepted.  

No INS tags accepted.

RICH MEDIA
DFA, Atlas, Bluestreak, Eyeblaster, Point Roll 

• See Digital Advertising Rates

RICH MEDIA SPECS
We support rich media advertising (see above for approved rich 

media). All rich media must be tested and approved before posting. 

We reserve the right to refuse any rich media that does not meet 

our standards or function properly. We are not responsible for fixing 

any coding problems with faulty ads. We require a minimum of 5 

business days to production test rich media.

BRANDED CONTENT
Format: DOC, JPG, HTML code
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EVENTS CALENDAR
WE BRING BUSINESS ELITES TOGETHER, HONOR OUTSTANDING LEADERS, SPOTLIGHT 

SUCCESSFUL COMPANIES, AND PROVIDE INFORMATIVE PANELS AND WORKSHOPS.

For more info on our events, please visit labusinessjournal.com/events.

APRIL 
Economic Insights

MAY 
LA500 

Private Reception

AUGUST 
Best Places to Work 

Awards 

AUGUST 
Health Care Leadership 
Symposium & Awards

MAY 
Top 100 Bankers 

Awards

SEPTEMBER 
Real Estate Trends

OCTOBER 
Cybersecurity &  
Data Protection

OCTOBER 
Corporate Counsel  

Awards

DECEMBER 
Disruptors Awards

NOVEMBER 
Top 100  

Accountants Awards

APRIL 
Top 100  

Lawyers Awards

JUNE 
Women’s Leadership 
Symposium & Awards

SEPTEMBER 
CFO Awards 

MARCH 
Nonprofit & Corporate 

Citizenship Awards

FEBRUARY 
Commercial Real Estate 

Awards


