
THINK TOGETHER

ALL FOR KIDS

ALZHEIMER’S ASSOCIATION

BRANDED CONTENT • NOVEMBER 25, 2024

GIVING  
G U IDE
NONPROF IT GIV ING & CORPORATE PHILANTHROPY

VILLAGE FOR VETS

AMERICAN CANCER SOCIETY

031-55_GG.indd   31 11/21/24   9:48 AM



GIVING GUIDE

32   LOS ANGELES BUSINESS JOURNAL – BRANDED CONTENT    NOVEMBER 25, 2024

By DANONE SIMPSON 

Giving back to the community adds to the 
bottom line through a multitude of bene-
�ts. Employees can feel a connection with 

their company when they sense a part of the 
purpose. In these busy times, it is important 
that we, as leaders, have a pulse on what giving 
truly means to employees. Depending on your 
company’s size, �nding methods to give back 
is critical to fueling growth, reducing friction, 
and providing �exibility. 

According to Bonterratech, a company that 
partners with Fortune 500 companies in their 
strategic goals toward philanthropy, companies 
are using impact reporting technology to pin-
point who bene�ts from giving, providing data 
for future efforts by understanding employee 
behaviors. This company also has a FrontDoor 
solution that vets nonpro�ts by working with 
the IRS Master File and other global databases 
to ensure grant applicants meet charitable stan-
dards for their corporate customers.

More and more, we are seeing a trend in 
giving back during the holidays, especially 
through buying products that support import-
ant causes. Oprah’s Oprah Daily lists some of 
Oprah’s favorite things, many of which support 
small businesses, women-owned companies, 
Black-owned businesses and LGBTQ+ caus-
es. She even highlights fashion brands that 
are contributing to Ukraine’s relief efforts. 
For example, a company called FEED offers 
a “FEED 10” bag, which represents 10 meals 
donated with each purchase of their bags, 
available in a variety of colors.

Other companies, such as Microsoft’s Cor-
porate Philanthropy Program, use technology 
to address societal challenges and pro�ts to 
support many nonpro�ts that advance com-
munities. These include employee giving pro-
grams, which support employees’ contributions 
to nonpro�ts by offering matching gifts and 
volunteer grants.

Apple’s Workplace Giving Program has 
raised over $800 million for 44,000 organi-
zations, and its employees have logged over 
2 million volunteer hours. They match up to 
$10,000 per employee annually, and in their 
grants volunteer program, they give $25 for 
every hour volunteered.

Home Depot offers many programs to sup-
port employees, including contributions to 
disaster relief programs for natural disasters, 
providing volunteers and supplies to help res-
idents recover and rebuild. They also support 
veterans’ housing grants, small nonpro�ts, and 
larger organizations, matching employee dona-
tions up to $3,000.

Some companies donate a portion of every 
customer sale. For example, Bombas’ philan-
thropy donates items such as socks, t-shirts, and 
underwear to those in need. To date, they’ve 
given over 100 million items. Patagonia’s pro-
gram also provides a great example of how busi-
nesses can give back, donating 1% of their sales 
toward environmental causes, awarding over 
$140 million in grants to environmental groups 
making a difference in local communities.

There are so many ways that business lead-
ers can inspire their employees to give back. 
Our company, for instance, donates a wheel-
chair every month through the Free Wheel-
chair Mission. These wheelchairs are distrib-
uted worldwide to people in need of mobility 
assistance. Some recipients have never seen the 
outdoors, having been con�ned to their beds 
until they received a free wheelchair.  To date 
we have donated over 168 wheelchairs deliv-
ered internationally.  We also donated toward 
building a kitchen in Africa for children, 
toward building schools, and to organizations 
caring for children suffering from debilitating 

diseases, such as parasites that cause organ fail-
ure from contaminated water. We also contrib-
ute to Doctors Without Borders, who perform 
multiple surgeries for those in need, Orbis for 
the blind, and Smile Train, which repairs cleft 
palates worldwide. Additionally, we support 
local nonpro�ts that care for the blind such as 
Therapeutic Living Centers for the Blind, Val-
ley Village, which  cares for those with devel-
opmental challenges, and multiple agencies 
caring for the homeless, providing resources 
and housing right here in our backyard.

One of our favorite local organizations, 
Make-A-Wish, allows companies like ours to 
grant wishes for children hoping for a road 
to recovery. The results of these programs are 
astounding, showing how hope can impact the 
mind of a child.

We don’t have to look far for ways to cre-
ate corporate philanthropy programs, even 
for smaller employers. Another option is to 
give employees an allowance to come up with 
their own ways of giving back. We did this in 
2020, and it helped our employees at Montage 
bond in a meaningful way after being apart 
and behind masks. Many of our employees 

even matched the company’s donation. Some 
bought leashes, dog supplies and food for the 
Westside German Shepherd Rescue; others 
made blankets and gift baskets for Thera-
peutic Living for the Blind residents. One 
group contributed cash toward the opening 
of a new Wellnest center providing mental 
health and supportive services to children 
and adults in Los Angles – and then attended 
the ribbon-cutting ceremony. We partici-
pate in their fundraisers and events to help 
raise much-needed funds. These are just a 
few of the many ways we’ve contributed. For 
example, we’ve created boxes full of all the 
items a mother would need to start over in a 
new home, in partnership with shelters such 
as Haven Hills. Toy drives create a sense of 
enthusiasm among employees, and employees 
enjoy helping at homeless shelters by serving 
food during Thanksgiving or donating canned 
goods and other food items to organizations 
like Hope of the Valley Mission in the San Fer-
nando Valley. The Union Rescue Mission in 
downtown Los Angeles is also always in need 
of helping hands and donations. 

When recruiting, I �nd that corporate 
giving is a key topic for Millennial and Gen Z 
candidates. They are particularly drawn to ani-
mal rescue missions and environmental efforts, 
as these causes give them a sense of purpose. 
As a Baby Boomer, I’ve always volunteered or 
given back in various ways, so this philosophy 

is deeply embedded in American culture. 
If you want to �nd out how to give back to 

your community through your company, just 
ask your employees. They’ll likely help start a 
committee to drive the conversation. With the 
holidays upon us, it’s not too late to contribute 
to toy drives or plan your giving strategy for 

2025. It is truly through our blessings that we 
are able to give back, whether to our own com-
munity in Los Angeles or across the globe.

Danone Simpson is founder & CEO of Montage 
Insurance Solutions, Bene, and Legacy Heir;   
and founder, president of Simpolicy.

Corporate Philanthropy Programs Create Culture

According to Bonterratech, a 
company that partners with 
Fortune 500 companies in 
their strategic goals toward 

philanthropy, companies are using 
impact reporting technology to 

pinpoint who benefits from giving, 
providing data for future efforts by 
understanding employee behaviors. 
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Transforming 
Lives Through 

Art and 
Inclusivity

L e a r n m o r e  
a bo u t u s  a t 

TLC4Blind.org @tlc4blind @tlc4blind 

EMPOWER LIVES,
CREATE SMILES!
For over 53 years, Valley Village has been dedicated to enriching
the lives of adults with developmental and intellectual
disabilities. Join us in making a difference.

Volunteer: Share your skills and compassion.
Donate: Every contribution counts.
Connect: Be part of something greater.

Follow us: @ValleyVillageLA
Email us: info@valleyvillage.org

Visit us: www.valleyvillage.org

Let’s build a more inclusive tomorrow together!

Bringing the community together
by providing hope and healing.

For 100 years, Wellnest has been a leader in providing
holistic, emotional health and wellness services for
children, young adults and families in Los Angeles.

wellnestla.org
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cancer.org • 1.800.227.2345

More than 80% of funds raised go 
directly toward our mission.

We couldn’t do that without the 
support of our partners.

Trailblazers in Cancer Summit Chair
ACS Los Angeles Board Chair

ACS Los Angeles Chapter CEOs Chair

California Spirit Corporate Chair

2024 National Fit to Be Winner

Hope: $5,000 +

Innovator: $10,000 +

Ambassador: $25,000 +

Leadership: $50,000 +

Trailblazer: $100,000 +

Sword of Hope: $1,000,000 +

Kelly & Bob Armstrong • RUNX1 Foundation • The Schuler Family •
Lee & Mickey Segal • Nancy & Joel Solomon

The Green Foundation • Anonymous • Jean Perkins Foundation • Dr. Peter Landecker •
Eugene Kapaloski • Madeline & Marvin Gussman Foundation • Ken Gay • Robert J. White

Murphy & Ed Romano • Nancy & Scott Beiser •
Sue & Anthony Marguleas • Stephanie & Chris Cooper

Anonymous • Larry David Foundation • Gary Watkins • Levine Family • 
Medallis Family • Michele & Todd Doney • Simms Family

Joseph Gregorio • Robert Ronus • Matthew Riley • Sherry Lansing • Marcia Israel Foundation 
Rosenthal Family Foundation • Chie Family • GG’s Foundation • Nancy Mauro •
Kathleen & George McCrimlisk • Aliana & Matt Segal • Diane Froot • John Lyons

Roy P. Disney • Joan & Marshall August • Alice & Chang M. Liu • Dominic Parero • Sharey Wang • 
Shaula & Brandon Stephenson • Mitchell Family • Pipkin Family • Anfuso Family •  Andy Marx • 

Simic Family • Nordeng Family • Egrie Family • Claudia Lash • Elaine & Al Christ

The American Cancer Society Circle of Impact is a philanthropic 
community of individuals who have made personal annual 
commitments of $5,000 or more to fuel our work in the fight 
against cancer. Circle of Impact members receive exclusive 
networking opportunities with society members and recognition 
through all our signature events. We are deeply grateful to each 
of our members for their generosity and leadership to end 
cancer as we know it, for everyone.

Circle of Impact Chair: Joel Solomon
West Region

The American Cancer Society Los Angeles 
market develops and scales health equity 
and access to care initiatives that have been 
instituted nationwide. Our work addressing 
cancer care disparities includes accessible 
cancer screenings, advocacy, discovery, and 
local patient support programs.

Pictured le� to right: Rod Hanners, Teddy Fong, Jill Martin, 
Michelle Wroan, Joan August, and Chang M. Liu

ACS Leadership Volunteers

We applaud these organizations for their volunteer leadership and multi-year partnerships
to support American Cancer Society events and community impact initiatives. 

2024 Partners
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MISSION STATEMENT
The mission of All For Kids is to nurture child well-being through prevention, collaboration  
and compassion.

SERVICE AREA
We serve children and parents through 14 community sites in Los Angeles and Orange Counties, 
with additional services and initiatives in Kern, Riverside, San Bernardino and Ventura Counties. 
Our training and expertise extend statewide and nationally, addressing critical challenges like 
�nancial strain, housing insecurity, and behavioral health needs—factors that research shows 
can impact a family’s ability to support their children’s well-being.

With your generous support, we:
• Prevent child maltreatment through Positive Prevention
• Provide behavioral health services for children
• Facilitate foster care and adoptions
• Create place-based community initiatives that strengthen neighborhoods

Together, we’re building safe, nurturing environments for every child.

FAST FACTS
Charity Navigator Rating: 4 Star
Candid Rating: Gold

Percentage of total revenue that goes to cause (after operation expenses)
83% of total revenue goes directly toward programs.

GREATEST COMMUNITY IMPACT IN 2024
Celebrating 120 years under our new name, All For Kids empowered over 50,000 Southern 
California children and families through 40+ programs that fostered resilient, connected 
communities.

FUNDRAISING EVENTS 
• Golf for a Cause: The All For Kids Golf Tournament sells out every year. May 19, 2025 at 
Rolling Hills Country Club.  For sponsorship and ticket information, email christinecahill@
allforkids.org.

• Hope Talks: A curated, informational, conversational and intimate event series featuring 
thought leadership on today’s issues affecting vulnerable children and families.  
June 17, 2025 – Los Angeles. For information, email christinecahill@allforkids.org.

VOLUNTEER OPPORTUNITIES
If you would like to volunteer to work at an event or join an event planning committee, please 
email christinecahill@allforkids.org.

If you would like to create your own birthday or special event fundraiser (online or in-person) to 
support children, please email danaboyd@allforkids.org.

GIVING OPPORTUNITIES
We always welcome �nancial contributions. You can make one time or monthly gifts. Donate 
online at allforkids.org/donate.

GOALS FOR 2025 
All For Kids’ �ve-year strategic plan focuses on three priorities:
• Grow prevention programs, services and place-based community initiatives and partnerships.  
• Double private giving to expand the agency’s child maltreatment prevention strategies.
• Advocate for public funding and policies that support prevention.

All For Kids 

1910 Magnolia Avenue, Los Angeles 

(855) 685-HOPE (4673) 

 buildhope@allforkids.org

allforkids.org

@allforkidsCA

@allforkids.ca

/allforkids.ca

Established in 1904

Brian Marinoff and All For Kids Director Ricci Ramos attend the Decades of Hope Gala 
celebrating All For Kids’ 120th Anniversary and launch of the agency’s new name.  

LEADERSHIP
EXECUTIVE LEADERSHIP
Ronald E. Brown, Ph.D. 
President & CEO

BOARD OF DIRECTORS - FY 2024-2025 
Of�cers/Executive Committee 
Amanda Ruch, Chair 
Capital Group

Chris Jackson 
Canyon High School

Ricci Ramos 
Riot Games

James St. Aubin, Treasurer 
Sierra Mutual Funds

Martha Bane 
Gallagher’s Property Practice

O. Jacob Bobek 
CBRE Los Angeles

Thomas Casarella 
Oaktree Capital Management

Paul T. Chen 
Ernst & Young LLP

Surendra (Suren) Jain, M.D.  
Napean Capital Group, 
Applecare Medical Group 
(Retired)

Steven W. Moore 
Brentwood Associates

Emily Reich 
Blank Rome LLP

Marilyn (Mindy) Stein 
Tikun Olam Foundation

Hope Wintner 
Civic Leader

Directors

JOHN PAUL PRADO PHOTOGRAPHY
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Learn more at 888.255.4543
or allforkids.org

Children’s Bureau of Southern California, DBA All For Kids

#safetogrow

Let’s Grow, Together
At All For Kids, we work to ensure every child can grow up safe and healthy.

We collaborate with families and communities in Southern California to 
provide essential support through behavioral health services, parenting 
help, foster care, adoption, and local initiatives.

With compassion and teamwork, we’re commi�ed to preventing child 
maltreatment and promoting lasting well-being.

Join us in leading community change.
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MISSION STATEMENT
The Child Care Resource Center (CCRC) cultivates child, family and community well-being.

VISION
Healthy and strong children and families living in thriving communities.

SERVICE AREA
CCRC serves Northern Los Angeles and the entirety of San Bernardino County 
(22,500 square miles).

FAST FACTS
• Each month the agency serves over 100,000 children, families and child care providers.
• Services continue to grow and have recently expanded to offer mental health support to 
children.
• Over 1,300 talented staff make up our workforce cultivating an environment that is more 
diverse, equitable and inclusive for all.

Percentage of total revenue that goes to cause (after operation expenses)
92%

FUNDRAISING EVENTS 
Every child deserves a happy holiday. From October through December, fundraising events 
go towards CCRC’s Holiday Book and Toy Drive and Adopt a Family campaign which gifts, 
books, food and clothing to children and families who need it most.

CCRC’s Backpack and School Supply Drive starts in July and organizations are invited to 
collect much needed school supplies. 

Consider donating new items or contributing to any of our campaigns through the CCRC website.

The agency collects and distributes critically needed items such as hygiene products, diapers, 
formula, age-appropriate books and more. Contact CCRC to host a bin at your location.

VOLUNTEER OPPORTUNITIES
CCRC welcomes volunteer groups and individuals to participate in our signature Play Day events 
held throughout the year.

GIVING OPPORTUNITIES
The agency accepts direct donations.

GOALS FOR 2025 
• Connect children and families to the right services at the right time.
• Build the capacity of the people, organizations and groups that impact child, family and 
community success.
• Increase and align public investments for whole child/whole family services.
• Advance agency growth and sustainability through economic investments, administrative 
excellence and �nancial responsibility.

Child Care Resource Center

20001 Prairie Street, Chatsworth 

(818) 717-1000

communications@ccrcca.org

crcca.org

@CCRC4KIDS

@ccrc4kids

/ccrc4kids

Established in 1976

CCRC’s Annual Board of Directors meeting.

LEADERSHIP
EXECUTIVE LEADERSHIP
Michael Olenick, Ph.D. 
President & CEO

BOARD OF DIRECTORS
Adrian Stern 
Clumeck, Stern, Schenkelberg & Getzoff 

Michelle Torres 
Philanthropist

Shelia Jones 
Premier America Credit Union 

Joannie Aguayo 
CSUN ECE 

Romalis Taylor 
Philanthropist

Rita Garcia-Acuna  
Meloni Hribal Tratner, LLP 

Carolyn Stewart 
Parent Member

Connie Borja 
Parent Member

Connie Leyva 
Former CA State Senator

Griselda Cervantes 
Mission Valley Bank 

Karen Davis 
Philanthropist

LaQuenta Martin 
The P3 Life

Anthony Peña 
Wells Fargo Bank

Adam Pilder 
Providence Tarzana Foundation 

Dean A. Rocco 
Wilson Elser

Jeriel C. Smith 
Philanthropist 

Robert H. Stellwagen 
Collins & Collins

Nancy Villasenor 
Marketing Executive

Richard Wolff 
Philanthropist
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Child Care Resource Center
is excited to announce our new 
Fill the Fridge Campaign that 
will add refrigerated items to our 
already successful food and basic 
needs distribution program.

Items will include dairy and 
eggs, fresh fruits and vegetables, 
frozen, and shelf stable items, 
diapers, wipes and other 
family necessities.

Help us fill the fridge at:
www.ccrcca.org/fill-the-fridge/

Help CCRC 
Fill the Fridge 
for children 
and families
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MISSION STATEMENT
The mission of Doheny Eye Institute is to further the conservation, improvement and restoration of 
human eyesight.

For over 75 years, Doheny has pioneered vision science, researching diseases including 
glaucoma, macular degeneration and more. Our af�liation with UCLA Stein Eye Institute has 
helped advance vision research and care in Orange County and beyond. Together, Doheny and 
Stein Eye Institutes rank in the Top 5 Ophthalmology Hospitals by U.S. News & World Report.

SERVICE AREA
The vision research programs at Doheny Eye Institute help advance eye care in our local 
community and around the world for those affected by eye disease.

FAST FACTS
Candid Rating: Platinum Transparency 2023

Percentage of total revenue that goes to cause (after operation expenses)
92%

GREATEST COMMUNITY IMPACT IN 2024
Doheny’s advancements in vision research and education played a key role in improving eye 
health for all individuals with eye disease. Our partnership with UCLA Stein Eye Institute provided 
exceptional care to patients at our three Doheny Eye Center UCLA locations.

FUNDRAISING EVENTS
The Luminaires Founder Chapter is Doheny’s support group that assists the institute with 
fundraising through volunteer participation. Their annual bene�t will be held in March 2025.

GIVING OPPORTUNITIES
• Join our Circle of Caring by including Doheny in your estate plans to ensure the important research 
continues for future generations.
• Planned Giving opportunities such as Charitable Gift Annuities and DAF gifts.
• Make a tribute/memorial gift in honor of someone special.
• Donate a vehicle.
• Double or triple your donation with a corporate match from your employer.
• Naming Gift opportunities of buildings, research labs and various areas on the Doheny campus.
• Federal employees, including Veterans and active military, can support Doheny through the 
Combined Federal Campaign (CFC). Visit cfcgiving.opm.gov/offerings and search for Doheny by 
entering our CFC code: 91011.

GOALS FOR 2025 
• Raise funds for vision research and new equipment. 
• Establish Endowed Chairs to strengthen our research by recruiting and retaining the best scientists. 
• Continue making advancements to �nd treatments and cures for eye diseases.

LEADERSHIP
EXECUTIVE LEADERSHIP
Marissa Goldberg
CEO

Deborah Ferrington, Ph.D. 
Chief Scienti�c Of�cer

Molly Ann Woods, CFRE 
Chief Development Of�cer

BOARD OF DIRECTORS

Doheny Eye Institute

150 N. Orange Grove Blvd., Pasadena

 (323) 342-7100

info@doheny.org

doheny.org

@DohenyEye

@DohenyEye

/DohenyEye

Established in 1947

Doheny Eye Institute board members and executives attend the groundbreaking for the Doheny Eye Center 
UCLA clinic at Doheny’s Pasadena campus – opening in January 2025. 

John R. Cleator 
Morgan Stanley

Anne L. Coleman, M.D., Ph.D. 
Chair of UCLA Dept. of Ophthalmology

Jinny Dalbeck 
Philanthropist

Kathleen M. Duncan 
Philanthropist

Steven E. Feldon, M.D., M.B.A. 
Flaum Eye Institute

Deborah Ferrington, Ph.D. 
Doheny Eye Institute

Charles T. Foscue (Chair) 
HAI Financial, Inc.

Geoffrey H. Gee 
Nine Oaks Ranch LLC

James H. Gipson (Vice Chair) 
Philanthropist

Robert K. Maloney, M.D., M.A. 
Maloney-Shamie Vision Institute

Ronald L. Olson 
Munger, Tolles & Olson LLP

Stephen A. Ralph 
Philanthropist

Mark A. Samuels 
O’Melveny & Myers, LLP

Eric L. Small 
Stress Control Systems

Robert A. Smith, III 
Sierra Leasing Co.

Jay S. Wintrob 
Oaktree Capital Management, LP
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Donate now to continue our VISIONary research to conserve, improve 
and restore human eyesight.

LEARN MORE & DONATE AT DOHENY.ORG

Steven Barnes, PhD, is researching retinal ganglion cell signaling that is 

crucial for deciphering the complexities of retinal health and disease.

Yuhua Zhang, PhD is leading the development of the next generation of 

advanced retinal imaging technology to study cerebral small vessel disease.

Help us see into the future.

With your support, we are discovering the cures to 
debilitating eye diseases.

Every day we concentrate on important vision issues like these:

• Research into the causes of retinal diseases, such as age-related 
macular degeneration, diabetic retinopathy, and glaucoma

• Oculomics, which uses the eye as a window into the health of 
the body and brain

• Developing new drugs for treating retinal diseases including 
proliferative vitreoretinopathy

• Use of AI (artificial intelligence) to diagnose and understand 
debilitating vision loss

• Imaging single retinal cells in living patients

Recognized as one of the Top 5 Ophthalmology Programs by 
US News and World Report, Doheny Eye Institute leads in new 
treatments for worldwide vision conditions.

It’s what we do at Doheny Eye Institute. 
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MISSION STATEMENT
To mobilize resources to �ght hunger in our community.

• Source and acquire nutritious food and other products and distribute them to people experiencing 
nutrition insecurity through our partner agency network and directly through programs;
• Energize the community to get involved and support hunger relief;
• Conduct hunger and nutrition education and awareness campaigns and advocate for public 
policies that bene�t the people we serve.

VISION STATEMENT
No one goes hungry in Los Angeles County.

SERVICE AREA
Los Angeles County

FAST FACTS
• Since its inception, the Food Bank has distributed more than 2 billion pounds of food and grocery 
products, the equivalent of 1.6 billion meals.
• In 2023, the Food Bank acquired and distributed 115.5 million pounds of food and product, the 
equivalent of approximately 92.7 million meals.

Charity Navigator Rating: 4 stars (score = 99)

Candid Rating: Platinum Transparency

Percentage of total revenue that goes to cause (after operation expenses)
96%

GREATEST COMMUNITY IMPACT IN 2024
In 2024, the Los Angeles Regional Food Bank increased food distribution by 10% to meet the 
continued high demand for assistance in LA County.

FUNDRAISING EVENTS
The Los Angeles Regional Food Bank hosts three �agship events. The “A Million Reasons” 
fundraiser, an exclusive dinner in the Hollywood Hills, generates funding to provide over a million 
meals annually. “Taste of the Rams” is a collaborative effort between the Food Bank, the Los 
Angeles Rams and the LA Chef community. The annual “Season for Sharing” event honors those 
who have made signi�cant contributions to the �ght against hunger.

Additional opportunities include third-party events and partnerships, such as the “Feed SoCal” 
campaign with Albertsons and ABC7, the “Help for the Hungry” campaign with Ralphs/Food 4 
Less and NBC4, or our peer-to-peer fundraising platform, Team #WeFeedLA.

VOLUNTEER OPPORTUNITIES
Volunteers are critical to the Los Angeles Regional Food Bank. Tens of thousands of people typically 
volunteer at the Food Bank each year. The Food Bank provides volunteer events and opportunities 
for individuals, corporations and organizations. In recent years, the Food Bank has hosted special 
volunteer days with many corporate partners and VIPs. Learn more at LAFoodBank.org/volunteer.

GIVING OPPORTUNITIES
The Food Bank’s Program Operating Fund supports key functions such as acquiring, storing, 
transporting and distributing millions of pounds of food and groceries each week. Through 600 
partner agencies, food reaches children, seniors, working families and individuals.

Generous donors also fund the Mobile Food Pantry, which provides food and nutritional assistance 
to those lacking access to healthy meals. Additionally, the Senior Nutrition Program distributes 
monthly food kits to older adults through the Commodity Supplemental Food Program. The 
Children’s Nutrition Programs provide healthy breakfasts, after-school meals, summer lunches, 
weekend meals and bags of fresh produce.

GOAL FOR 2025 
In the coming year, the Los Angeles Regional Food Bank hopes to increase community  
participation and provide even more nutritious food and other essential items to neighbors 
throughout all of Los Angeles County.

LEADERSHIP
EXECUTIVE LEADERSHIP

Michael Flood
President and CEO 

Steven Meisberger
Chief Financial Of�cer

Weldon Wu
Corporate Secretary

Los Angeles Regional Food Bank 

1734 East 41st Street, Los Angeles

(323) 234-3030 

pr@lafoodbank.org 

LAFoodBank.org 

@LAFoodBank 

@LAFoodBank 

/lafoodbank

/los-angeles-regional-food-bank

Established in 1973

Gary Kirkpatrick, Chair
G&R Holdings

Keith Addis
Constellation Media Group

Lena Al-Sarraf, Do
Asian Paci�c Health Care 
Venture, Inc.

Chris Quintos Cathcart
Unapologetic Projects

Karen L. Corman
Skadden (Retired)

Robin Faerber
Creature of Habit

Roxanne Fattahi
PricewaterhouseCoopers LLP

Ron Frierson
Amazon

Carol Garcia
Wells Fargo Bank

Dean Hallett
Hallett Leadership

Meredith Hightower
HBO Entertainment

Dylan Jadeja
Riot Games

Gadi Kaufmann
RCLCO

Susan K. Leonard
PricewaterhouseCoopers LLP 
(Retired)

Richard Leuchter, MD
David Geffen School of 
Medicine at UCLA

Amanda Massucci
Ernst & Young LLP

Silvano Merlo
Marriott International

Michael Montgomery
Montgomery Advisory, LLC

Abhilash Patel
Entrepreneur and Investor

Robert Perille
Shamrock Capital Advisors 
(Retired)

Felix Recht
Actionist Consulting

Cary Rubinstein
CIM Group

Karen Sessions
Bank of America

Jason Silvera
Latham & Watkins

Mark Stegemoeller
Latham & Watkins (Retired)

Julien Thuan
United Talent Agency

Matt Toledo
Provisors

Justin Toner
Capital Group

BOARD OF DIRECTORS
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NO TABLE 
SHOULD BE EMPTY 
THIS HOLIDAY SEASON

Los Angeles Regional Food Bank is a 501(c)3 nonprofit organization

LAFoodBank.org/labj
Los Angeles Regional Food Bank is a 501(c)3 nonprofit organization

Our vision is that 
no one goes hungry 
in LA County.
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MISSION STATEMENT
Olive Crest is dedicated to preventing child abuse by strengthening, equipping, and restoring 
children and families in crisis … One Life at a Time®. 

SERVICE AREA
Western United States 

FAST FACTS
Candid Rating: Silver Seal of Transparency 

Fully accredited by the Council on Accreditation

Percentage of total revenue that goes to cause (after operation expenses)
85%

GREATEST COMMUNITY IMPACT IN 2024
Olive Crest provided 432,411 safe days for kids and the miracle of a safe home to over 45,979 
children and families. Additionally, Olive Crest provided 92,604 counseling sessions.

FUNDRAISING EVENTS
April 5, 2025 – Olive Crest Fashion Show  
Enjoy an evening celebrating Olive Crest with a fashion show that will highlight the children and 
families served at Olive Crest, live entertainment, opportunity drawings and much more!  

October 1, 2025 – Power of One Luncheon  
This luncheon allows us to recognize the extent and magnitude of the difference that one person 
can make. As testimonies are shared, Olive Crest’s conviction that every child deserves a loving 
family reverberates throughout the room. The Power of One Luncheon is both unforgettable and 
moving; year after year, guests return to attend this consistently sold-out event.

VOLUNTEER & GIVING OPPORTUNITIES 
If you are looking to volunteer with Olive Crest, sign up for our next Volunteer Orientation by 
emailing Melissa Garcia at melissa-garcia@olivecrest.org with “Volunteer Orientation” in the 
subject line.

Direct Volunteer Opportunities:
• Become an Olive Crest family and provide stability for children in crisis
• Become a mentor to a teen or young adult
• Become an Olive Crest intern
• Tutor a child or teen

Support Service Volunteer Opportunities:
• Become a corporate partner
• Join one of our event committees
• Lend a hand during a clothing or gift drive
• Planned Giving - allows you to make arrangements for your estate by including Olive Crest in 
your plans
• Monthly Giving - join our monthly sustainer program, called Kids at Heart, and you will have the 
opportunity to help children in crisis all year long. $21 a month is all it takes to keep a child safe.
• Cause Related Marketing - generate sales and awareness while supporting a worthy cause 
through in-store donation programs, �at donation or sponsorship, or per-unit donation program.
• Make a secure, online donation at olivecrest.org

LEADERSHIP
EXECUTIVE LEADERSHIP

Donald Verleur
Chief Executive Of�cer

LOS ANGELES TRUSTEES 

Olive Crest

16911 Bell�ower Blvd., Bell�ower

(562) 866-8956

info@olivecrest.org

olivecrest.org

@olive_crest

@olive.crest

/Olive/Crest

Established in 1973

Georgia Mattera, Trustee President

Retired Chief Deputy Controller 

City of Los Angeles 

Brian Anderson 

Self Employed

Brittany Anderson 

Self Employed 

Erin Burke

Partner 

Jones Day Law Firm 

Jeff Heller

Retired Educator 

Yolanda Heller 

Retired Educator 

Adrian Metter

Senior Vice President 

U.S. Bank 

Diane Saunders

Regional Vice President  

RiseSmart

Perry King, 

President Emeritus 

Actor; Olive Crest National Spokesperson 

Sami Salam 

Managing Director 

KPMG 

Shineah Garner 

Supervisor 

Scan Health Plan 

Debbie Presson 

Educator 
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Since 1973, Olive Crest has 
transformed the lives of over 250,000 
children and their families. By 2030, 
we are expanding our programs, 
services, and facilities to serve 
1.2 million children and families. Here 
is an overview of our growth plans:

MAKE A DIFFERENCE
FOR CHILDREN AND
FAMILIES IN CRISIS

Join us in Helping 1.2 Million Children and Families by 2030
www.olivecrest.org/vision2030

Strengthening Children 
and Families in Crisis

Restoring the Family 
and Preventing Child 
Abuse and Neglect

Preventing Teen 
Homelessness and 
Equipping Them For Life

Healing and Restoring 
Sex Tra�cked Minor 
Girls and Boys

Our Impact This Year

transitional aged youth 
EQUIPPED FOR LIFE

6195,000
CHILDREN & FAMILIES 

SERVED DAILY

45,979
CHILDREN & FAMILIES IN CRISIS

STRENGTHENED
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MISSION STATEMENT
Think Together’s mission is to partner with schools to change the odds for kids. 

SERVICE AREA
California

FAST FACTS
Candid Rating: Gold 

Percentage of total revenue that goes to cause (after operation expenses)
90%

GREATEST COMMUNITY IMPACT IN 2024
Think Together is proud to serve over 60,000 students across Los Angeles providing academic 
support, enrichment experiences and ensuring all students graduate with all life’s options 
available to them. 

FUNDRAISING EVENTS  
Think Together’s virtual fundraiser occurs between October-December. Donors can change 
the odds for kids by providing essential funding for academic enrichment during after school 
programs. Visit thinktogether.org/givingseason.

VOLUNTEER OPPORTUNITIES 
The community can support Think Together in a number of ways. Volunteers can participate 
in our expanded learning programs at a partner site after school and work directly with our 
students. Corporate and community partners can assemble curriculum kits using provided 
materials to support STEM, early literacy, and the arts. And participants can collect needed 
items for school sites including books, classroom and art supplies, and graduation gifts.  
To get involved, email development@thinktogether.org. 

GIVING OPPORTUNITIES 
This giving season, Think Together invites you to create a brighter future for all students in 
California. Our goal this year is to raise $285,000 to fund Think Together programs, from early 
learning to college and career readiness. Visit thinktogether.org/givingseason to learn more. 

GOALS FOR 2024
• Expand the number of youth participating in high-quality enrichment programs in the 
arts, STEM and sports to engage students, positively impact school attendance, and foster 
connections with caring adults. 
• Plan and launch a new initiative focused on developing current and aspiring public school 
district superintendents in California to further student achievement. 
• Increase operational ef�ciencies and use of technology so more organizational resources can 
be devoted to meeting the needs of students. 

LEADERSHIP
EXECUTIVE LEADERSHIP

Randy Barth
Founder & CEO 

BOARD OF DIRECTORS

Think Together students at Compton High School celebrate the launch of The Achievery, a digital learning platform from AT&T.

Eric Boden 
Philanthropist  

Victor Chiang 
Philanthropist  

Mary Lynn Coffee 
Nossaman, LLP  

Lillian Maldonado French 

Retired Superintendent 

Daniel Friedman 

Boston Consulting Group  

Tracy Hernandez 
Los Angeles Business Federation 

Dale Scott Hurd 
Philanthropist  

Fran Inman 
Majestic Realty Co.  

John Lee 
PIMCO  

Paolo Leon 
AO Architects  

Julie Miller-Phipps 

Collaborative Innovation Partners  

Sangeeth Peruri 
OutreachCircle  

Vinay Prabhu 
Jefferies Investment Banking  

Steven Robertson 
HDMI Licensing Administrator, Inc.

Summer Taylor 
Deloitte  

Marlene Washington 
Thermo Fisher Scienti�c   

Anu Worah 
Rebalance Physical Therapy  

Dan Young 
Camino Enterprises 

Think Together 

Los Angeles Metro Regional Of�ce 

100 E. Tujunga Ave., Suite 201, Burbank 

(747) 477-1550 

info@thinktogether.org 

thinktogether.org 

@thinktogether

@thinktogether 

/ThinkTogether

Established in 1997
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Think Together is proud to 
partner with schools, individuals, 
foundations, and corporations who 
share our bright vision for the future 
of youth in their communities.

Thanks to our partnerships across 
California, Think Together provides 
fun, hands-on learning opportunities 
for students and comprehensive 
leadership development for school 
leaders, all designed to help students 
succeed in school and beyond.

To fi nd out more about helping 
kids in Los Angeles visit
thinktogether.org/givingseason
or scan the QR code
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MISSION STATEMENT
With the compassion of Christ, we help men, women, and children experiencing homelessness 
so they can get off the streets and �nd their way home.

SERVICE AREA
Southern California

FAST FACTS
Charity Navigator Rating: 4 Stars

Percentage of total revenue that goes to cause (after operation expenses)
86%

GREATEST COMMUNITY IMPACT IN 2024
Thanks to our generous donors, we provided nourishing meals, safe shelter, emergency services, 
recovery programs, and life-changing tools to help over 6,000 people — including 796 families 
and over 2,300 children — escape homelessness.

FUNDRAISING EVENTS
Through annual events like our 5K run/walk (June), Over the Edge event (September), and our 
upcoming Just Help 1 concert (March), supporters help raise funds through their communities.

VOLUNTEER OPPORTUNITIES 
URM has three locations for volunteers to give their time and talents to serve meals, mentor, 
provide administrative or childcare support, or help with events.

GIVING OPPORTUNITIES 
Supporters can give to URM by visiting our website, donating in-kind items like clothing, hygiene 
kits and non-perishable food and by Planned Giving through a Donor-Advised Fund or IRA.

GIVING OPPORTUNITIES 
• Expand Hope Gardens, our sanctuary for women and children by adding more apartments to 
accommodate more program participants and transitional apartments for our graduates.
• Develop training programs to help men and women learn valuable trades such as: automotive 
repair, solar panel installation, welding, plumbing and HVAC 
• Broaden relationships with local businesses and churches to encourage sponsorships for our 
trade programs and job opportunities for our graduates to establish long-term self-suf�ciency.

LEADERSHIP
EXECUTIVE LEADERSHIP

Mark Hood
CEO

BOARD OF DIRECTORS

Union Rescue Mission

545 S. San Pedro St., Los Angeles

(833) 383-4URM

thewayhome@urm.org

URM.org

@urm

@unionrescuemission

/unionrescuemissionl

Established in 1891

David Wood, Chairman of the Board

Steve McKenzie, Vice Chairman of the Board

Jonathan M. Lee, Audit and Finance Chair 

Caryn Ryan, Programs Chair

Evan Taranta, Philanthropy Chair

D. Michael Van Konynenburg

Scott Watt

Jackie Lacey

Sheryl Kataoka Endo

Helen E. Williams, EDD

Josh Hamilton 

Uleses C. Henderson, Jr.

Eugene Tsai
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D A D  I S  T R A I L I N G 
O F F  I N  T H E 
M I D D L E  O F  H I S 
S E N T E N C E S .

K N O W  W H E R E  A L Z H E I M E R ’ S
A N D  A L L  D E M E N T I A  H I D E .

THE WORLD'S LEADING NONPROFIT FUNDER
OF ALZHEIMER'S AND OTHER DEMENTIA RESEARCH

Available around the clock, 365 days a year, free of charge,
offering confidential support and information to people living
with dementia, caregivers, families and our community.

24/7 HELPLINE: 800.272.3900

MISSION STATEMENT
The Alzheimer’s Association leads the way to end 
Alzheimer’s and all other dementia —  by accelerating 
global research, driving risk reduction and early 
detection, and maximizing quality care and support.

SERVICE AREA
The California Southland Chapter provides free 
educational programs, support services and care 
consultations across the Los Angeles, Riverside, San 
Bernardino, Kern, Tulare, Kings and Inyo counties 
while also supporting critical research towards a cure.

FAST FACTS
Charity Navigator Rating: 4 Stars (4/4)

Candid Rating: Platinum 

Percentage of total revenue that goes to cause 
(after operation expenses) 78%

GREATEST COMMUNITY 
IMPACT IN 2024
The Alzheimer’s Association increased its community 
impact in 2024 by delivering services to an 

unduplicated 19,223 diverse community members, 
caregivers, and those diagnosed with the disease 
or other dementia over the past year while raising 
awareness around the disease.

FUNDRAISING EVENTS
• The Longest Day, (year-round)
• Music is Magic Gala, May 4, 2025
• Walk to End Alzheimer’s, Fall 2025

Learn more at alz.org/socal/events.

VOLUNTEER OPPORTUNITIES
Our volunteers are passionate, inspired and want to 
make a difference in the �ght against Alzheimer’s. 
Whether you can spare a few hours a week or make 
a more signi�cant time commitment, please consider 
becoming a volunteer.  
To learn more, visit alz.org/socal/volunteer.

GIVING OPPORTUNITIES
We need funding to ensure equal access to care and 
support through our 24/7 Helpline, community-based 
programs and services, and training programs, as 
well as funding towards research to accelerate new 
treatments, preventions and ultimately a cure.

LEADERSHIP
EXECUTIVE LEADERSHIP

Alzheimer’s Association

3415 S. Sepulveda Blvd., Suite 500, Los Angeles

(323) 593-5086 x8430  |  glcrockett@alz.org   |  alz.org/socal

@socALZ         @SoCalzOf�cial      /socALZ

Established in 1980

Joanne Pike, DrPH, President and CEO

Donna McCullough, Chief Operating Of�cer

Gloria Crockett, Regional Vice President; 

Executive Director of California Southland Chapter

BOARD OF DIRECTORS

Vivek Volpe, Chair
Trinus Corporation
Patricia M. Murphy, Vice Chair
Oakmont Senior Living
Katie Conway
ABC News Studios

Ashley Culp
Sleeping Giant Media/Alcon Sleeping Giant/
Sur�ng Giant Studios
Adam Dimacali
Belmont Village Senior Living
Andy Elkin
Creative Artists Agency

Myra Solano Garcia
National Early Stage Advisor,  
Alzheimer’s Association
David J. Glass, JD, PhD
Enenstein Pham Glass & Rabbat LLP
Peter Goldstein
Illumi�n

Doug Robinson
DR Productions
Joe Rust, CPA, CFP
Prager Metis
Kevan Watson
Box N Burn
Ronda Wilkin, RCFE, APR, CDP, CADDCT
Dementia Partner
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A DONOR ADVISED FUND with us tells
your story. It’s a sign of all you believe in. 

We’re the Jewish Community Foundation of
Los Angeles. We’re a reliable partner, helping to 
guide you through strategic planning, charitable 
giving and complicated tax laws.

With over $1 billion of assets and 1400+ client
families, we’ve helped people like you develop 
tax effi  cient charitable accounts for more than 
70 years, like a Donor Advised Fund. You can use it 
to support numerous nonprofi ts, including those 
providing emergency relief for the crisis in Israel. 

Contact us for more information. It couldn’t hurt.

jcfl a.org

An account
with us is like
a mezuzah
on the door.

This year, come home to the Jewish Community Foundation.

T:10.875"
T:15"
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MISSION STATEMENT
To positively transform the lives of those with  

vision loss.

FAST FACTS
Candid Rating: 4 

Percentage of total revenue that goes to cause 

(after operation expenses) 82%

GREATEST COMMUNITY 
IMPACT IN 2024
• Assisted 46,000+ individuals

• Increased braille literacy through Braille Challenge in 

58 cities spanning four countries

• Our new low vision font (Atkinson Hyperlegible) is 

helping millions

FUNDRAISING
Ongoing fundraising from individuals, foundations and 

corporations to keep our services free for anyone who 

needs them.

VOLUNTEER OPPORTUNITIES
• Cane Quest: help blind children improve their  
mobility skills 
• Braille Challenge: raise the importance of  
braille literacy 
• Show and tell: help our blind youth understand  
career choices
• Lend your talent to our Community Hero Awards 
Committee

GIVING OPPORTUNITIES
• Make a tax deductible contribution and have it 
matched
• Sponsor Cane Quest or Braille Challenge to show 
support for blind youth
• Sponsor one of our special events

GOALS FOR 2025 
• Signi�cantly increase the number of people we  
serve annually
• Expand reach, services and impact, with a focus on 
the rapidly growing low vision population
• Leverage technology and innovation to help those 
 with vision loss

LEADERSHIP
EXECUTIVE LEADERSHIP

Braille Institute of America

741 North Vermont Avenue, Los Angeles

(800) BRAILLE (272-4553)  |  givetoBIA@brailleinstitute.org 

brailleinstitute.org 

@BrailleInst         @BrailleInstitute         /BrailleInstitute

Established in 1919

Jim (Dimitri) Kales, CEO

BOARD OF DIRECTORS

Madhu Ayyagari, PhD, Hoya Surgical 
Optics
Patricia Bramhall, Philanthropist
Michael C. Corley, KPMG
Russell Harder, Ventura Foods
James H. Jackson, Alisal Guest Ranch 

Linda A. Lam, MD, MBA, USC Roski E 
ye Institute
William J. Link, PhD, Flying L Partners
John G. Nuanes, Esq., Philanthropist
Jeanne Olenicoff, Philanthropist
James J. Rhodes, Designed Protection 
Insurance Services

Harvey Strode, UCBB Capital & Transition 
Solutions
Lester M. Sussman, Philanthropist
George E. Thomas, Thomas Partners 
Investments
Donald Whinfrey, Philanthropist
Diane Wilkinson, Philanthropist

@BrailleInst         @BrailleInstitute         /BrailleInstitute

031-55_GG.indd   52 11/21/24   9:52 AM



NOVEMBER 25, 2024  BRANDED CONTENT – LOS ANGELES BUSINESS JOURNAL   53   

GIVING GUIDE

Monday, March 17, 2025Monday, March 17, 2025Monday, March 17, 2025Monday, March 17, 2025
Oakmont Country Club, GlendaleOakmont Country Club, GlendaleOakmont Country Club, GlendaleOakmont Country Club, Glendale

For Sponsorship Opportunities or to register go to For Sponsorship Opportunities or to register go to For Sponsorship Opportunities or to register go to For Sponsorship Opportunities or to register go to For Sponsorship Opportunities or to register go to For Sponsorship Opportunities or to register go to For Sponsorship Opportunities or to register go to www.ecf.net/golfwww.ecf.net/golf or QR code or QR code or QR code or QR code
All proceeds benefit Exceptional Children’s FoundatiAll proceeds benefit Exceptional Children’s FoundatiAll proceeds benefit Exceptional Children’s FoundatiAll proceeds benefit Exceptional Children’s FoundatiAll proceeds benefit Exceptional Children’s FoundatiAll proceeds benefit Exceptional Children’s FoundatiAll proceeds benefit Exceptional Children’s Foundationon

Monday, March 17, 2025
Oakmont Country Club, Glendale

For Sponsorship Opportunities or to register go to www.ecf.net/golf or QR code
All proceeds benefit Exceptional Children’s Foundation

ECF Golf Benefit
S A V E  T H E  D A T E

Enriching the lives of children and adults with learning differences since 1946

MISSION STATEMENT
The mission of ECF is to provide the highest quality 
services for children and adults who are challenged 
with special needs — empowering them to reach 
their greatest potential.

FAST FACTS
Candid Rating: Platinum 

Percentage of total revenue that goes to cause 
(after operation expenses) 87%

GREATEST COMMUNITY 
IMPACT IN 2024
Exceptional Children’s Foundation served nearly 
4,000 children and adults with special needs, and their 
families at 14 sites located in Los Angeles County.

FUNDRAISING EVENT
Third Annual ECF Golf Bene�t – Oakmont 
Country Club in Glendale / March 17, 2025: A day 
of golf bene�ting children, students and adults with 
special needs. Day includes lunch, with on-course 
competitive fun contests and great prizes, followed 

by a celebration dinner at the country club.

VOLUNTEER OPPORTUNITIES
Organize a Holiday Toy Drive – Brighten the holidays 
for infants and toddlers in the ECF Early Start Program 
and students at the Kayne Eras School.  
Visit ECF.net/toydrive to access our wish list.

GIVING OPPORTUNITIES
• Online:  Make a secure donation on our website at 
ECF.net/donate

GOALS FOR 2025 
• Provide cutting-edge, educational programs and 
other specialized services to promote the growth 
and learning of approximately 100 students who 
have special needs, preparing them for further post-
secondary studies or competitive employment.
• Provide �ne arts instruction, mentorship, and 
professional development for approximately 200 
artists (ages 18 to 75+) who are challenged with 
special needs.
• Provide early intervention services for approximately 
900 children (aged 0-3) who are diagnosed with (or at 
risk of) developmental delays.

LEADERSHIP
EXECUTIVE LEADERSHIP

Exceptional Children’s Foundation

5350 Machado Road, Culver City 

(310) 204-3300  |  info@ecf.net   |  ECF.net 

company/connectwithecf         @ConnectwithECF

@ConnectwithECF      /connectwithecf

Established in 1946

LEADERSHIP

Veronica Arteaga, LCSW, Chief Executive Of�cer; President 

TuLynn Smylie, Chief Operating Of�cer

Maryam Hamedaninia, Chief Programs Of�cer

Sonhui “Sunny” Robilotta, Chief Financial Of�cer

Maxine Moshay, Interim Chief Development Of�cer

BOARD OF DIRECTORS
Shelley I. Smith, Esq., Chairperson
GrayShell Consulting
Anil Ranavat, Vice Chairperson
Cedar Porch Capital
Malcolm McNeil, Esq.,   
Second Vice Chairperson
Arent Fox

Thomas Hopkins, Treasurer
U.S. Bank
Montgomery Zimmerman, Vice Treasurer
BNY Mellon Wealth Management
Ellen Turner, Secretary
Turner Techtronics, Inc.
Azita Karimkhany Fatheree, Asst. Secretary
Community Advocate

Leslie B. Abell, Esq.

Fred Alavi

Mike Anderson

Steven P. Beltran, Esq.

Gerald Chernin

Russell Ching, Esq. 

John Jarjoura, CFA

Mary Kayne

Kimberly Lewis, Esq.

Aaron Neubert, FAIA

Lan Nguyen

Thomas J. Schulte, CPA

Leonard Washington

Paul K. Zimmerman

company/connectwithecf         @ConnectwithECF
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Village for Vets fi lls critical gaps in key services for homeless and
at-risk Veterans on their journey to stability and independence
in greater Los Angeles and beyond.

11620 Wilshire Blvd. Suite 410
Los Angeles, CA 90025

424-248-5263

Helping our Vets when no one else can

Together We Brought 
Veteran Homelessness 

Down 23%
Can we count on you to
help Village for Vets end 
Veteran homelessness?

Visit us at villageforvets.org /donate
Or donate at GiveButter and have your 

donation matched up to $50k
Givebutter.com/TCR2024Match

MISSION STATEMENT
Village for Vets �lls critical gaps in key services for 

homeless and at-risk Veterans on their journey to 

stability and independence in greater Los Angeles  

and beyond. 

SERVICE AREA
Los Angeles, Ridgecrest 

FAST FACT
Candid Rating: Platinum 

Percentage of total revenue that goes to cause 

(after operation expenses) 81.2%

GREATEST COMMUNITY 
IMPACT IN 2024
Village for Vets housed 240 Veterans so far this 

year, providing services to 942 Veterans with our 

comprehensive approach. We house and serve 

chronically homeless and at-risk Veterans. 

FUNDRAISING EVENTS
Veteran Street Academy provides �exible and 

immediate response to unhoused and at-risk veterans 

in Los Angeles County. We address urgent needs 

when Veterans are ineligible for federal programs: 

• Emergency Fund: Critical assistance for urgent 

needs - rent, utilities, medical bills and transportation. 

• Community Resources: Specialized assistance 

to address complex cases, including mental health 

services, employment help, and emergency housing. 

• Dental Clinic Services: Dental care options for 

Veterans. 

• Rideshare Services: Providing critical rides. 

Veterans are referred by VA. 

• Food Box Delivery: Groceries and essential 

supplies directly to Veterans’ homes. 

VOLUNTEER OPPORTUNITIES 
Bingo on the last weekend of each month; 

Christmas tree decorating and cookie event on 

December 13; volunteers needed to �ll swag bags and 

to assemble hygiene kits on a regular basis; planter 

box assembly in April 2025. 

GIVING OPPORTUNITIES 
The Change Reaction 2024 $1 Million Match (up to 

$50,000 on or before December 31st, 2024)  

givebutter.com/TCR2024Match/rebeccaricci1 

Or donate directly at villageforvets.org/donate 

GOALS FOR 2025
• End Veteran homelessness in Los Angeles 

• Raise $3 million for Village for Vets’ Veteran Street 

Academy to help our Veterans that no one else can 

• Spread awareness for Village for Vets 

LEADERSHIP
EXECUTIVE LEADERSHIP

Village For Vets

11620 Wilshire Blvd. #410, Los Angeles

(424) 248-5263  | info@villageforvets.org  | Villageforvets.org

@villageforvets        @villageforvets      /VillageforVets

Established in 2016

Marcie Polier Swartz, Founder & CEO

BOARD OF DIRECTORS

Dave Swartz 

Philanthropist

Gerry Chaleff 

Philanthropist

Kurt Krieser 

Philanthropist

Dr. Scott Sale 

Philanthropist

John Momtazee 

Moelis & Company 

Dr. Callene Momtazee 

Philanthropist 

Adam Winnick 

Finality Capital Partners 

Nancy Valla

VALLADATION

Otto Padron 

MERUELO Media

031-55_GG.indd   54 11/21/24   9:54 AM



NOVEMBER 25, 2024  BRANDED CONTENT – LOS ANGELES BUSINESS JOURNAL   55   

GIVING GUIDE

Village for Vets fi lls critical gaps in key services for homeless and
at-risk Veterans on their journey to stability and independence
in greater Los Angeles and beyond.

11620 Wilshire Blvd. Suite 410
Los Angeles, CA 90025

424-248-5263

Helping our Vets when no one else can

Together We Brought 
Veteran Homelessness 

Down 23%
Can we count on you to
help Village for Vets end 
Veteran homelessness?

Visit us at villageforvets.org /donate
Or donate at GiveButter and have your 

donation matched up to $50k
Givebutter.com/TCR2024Match

THANK YOU FOR HELPING US RAISE $1M!
Congratulations to our 2024 Honorees including the 
U.S. Secretary of Health and Human Services, Xavier 
Becerra, the Louchheim family, Everychild Foundation 
founder Jaqueline Caster, Grammy-winning producer 
Pablo Stennett and child advocate, David Ambroz.

VISIONARY HONOREE

Xavier Becerra 
U.S. Secretary of Health and 

Human Services

Instagram.com/@wellnest_laConnect with us: facebook.com/wellnestla1924 twitter.com/wellnest_la youtube.com/wellnestla

For more information about Wellnest’s holistic, emotional health and wellbeing services, visit wellnestla.org

THANK YOU TO OUR SPONSORS!
Centennial Sponsor, The Louchheim Family; Presenting Sponsor, David and Susan L. Hirsch; Platinum Sponsor, Annenberg Foundation, 
Bakewell Company, Carrie Tsang-Hidding and Harry Hidding, Delta Dental, RPS Monument; Diamond Sponsors, The Peinado Family, AEG 
Community Foundation, Bridge Builders Foundation, East West Bank; Emerald Sponsors, AltaMed, Jim Balla and Family, Banc of California, 
Cordoba Corporation, Frost Brown Todd Attorneys, Gallagher, Los Angeles Area Chamber of Commerce, Jennifer Louchheim, USC, The 
Shops at USC; Ruby Sponsor, Avina Financial, Jacqueline and Andrew Caster M.D., Montage Insurance Solutions, Voya Financial; Sapphire 
Sponsors, Adventist White Memorial, Jarrett Dube, Alicia Jacobs/Ajament Partners, Andrea Salazar Garcia and Carlos Garcia, Children’s 
Hospital Los Angeles, David Hirsch IV, Gail Kennard, Gusdorf Marketing Group, Hanson Bridgett, LLP, LA5 Rotary, Dae Levine, Margo Kaatz, 
Martin H. Hodgett Foundation, Alicia Minana, Michael Okada, Patrick Pan, Levente and Michelle Orosz, Ronit and Ron Stone, Shelly Holmes, 

Sola Impact, Monica Alfaro Welling and Virginia Wilson.

MISSION STATEMENT
Through a holistic approach to emotional well-being, 
Wellnest offers hope, healing and opportunity for the 
children, young adults, families and communities we 
serve. Our commitment remains steadfast as we enter 
our second century of service.

SERVICE AREA
Greater Los Angeles area, including south, central  
and east Los Angeles.

FAST FACT
Percentage of total revenue that goes to cause 
(after operation expenses) 83%

GREATEST COMMUNITY 
IMPACT IN 2024
Our most signi�cant community impact is re�ected in 
over 205,000 client engagements annually. Through 
our ongoing partnership with the Department of Mental 
Health, we provide comprehensive emotional health 
and wellness services, supporting some of Los Angeles’ 
most vulnerable children, young adults and families. 

FUNDRAISING EVENTS
Wellnest’s Annual Golf Tournament and Dinner at 
Friendly Hills Golf Club September 29, 2025

VOLUNTEER OPPORTUNITIES 
We are seeking volunteers for Wellnest’s Client Holiday 
Party on Friday December 6th, set up, tear down and 
support with crafts and activities for our clients. As well 

as, volunteers for Wellnest’s Annual Golf Tournament 
on September 29, 2025.

GIVING OPPORTUNITIES 
Wellnest is raising funds for The Community Wellness 
Center at The Nest on Jefferson, a much needed, 
transformative housing project designed for young 
adults aged 18-25 who are at risk for homelessness. 
The center will extend its impact beyond its walls 
by offering essential behavioral and clinical health 
services to children, youth and families in the 
surrounding community.

GOALS FOR 2025
• To raise critical funds for The Community Wellness 
Center, an innovative community center situated on 
the ground of The Nest on Jefferson offering essential 
behavioral and clinical health services for children, 
youth and families in the surrounding community.
• The grand opening of The Nest on Exposition, a 
modular housing project providing interim housing 
units for young adults experiencing homelessness in 
Los Angeles. 

LEADERSHIP

Wellnest 

3031 South Vermont Ave, Los Angeles

(323) 373-2400  | info@wellnestla.org  |  wellnestla.org 

@wellnest_la        @wellnest_la       /wellnestla1924

Established in 1924

EXECUTIVE LEADERSHIP 

Charlene Dimas-Peinado, President & CEO

BOARD OF DIRECTORS

Carrie Hidding, CPA, MBA, 

Chairperson 

Alicia Jacobs, MBA, 

Chairperson-Elect 

Margo Kaatz, RN, MA, Esq., 

Treasurer 

James Gallagher, Esq., 

Secretary 

Monica Alfaro Welling 

DaJuan Bennett, MBA, BBA 

Jarrett Dube

David L. Hirsch, Esq.

David Hirsch, IV, CPA

Gail Kennard

Dae Levine

Jennifer Louchheim 

Levente Orosz

Patrick Pan

Ronit Stone, Esq. 

@wellnest_la        @wellnest_la       /wellnestla1924

Centennial Celebration Honorees David Ambroz and 
Jacqueline Jacobs Caster.
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THE LIST Ranked by 2023 expenditure

NONPROFIT ORGANIZATIONS

Continued on page 58

($ in millions)Rank Organization
• name

• address

• website

Expenditures
• 2023

Revenue
• 2023

Assets
• 2023

Description Top Executive
• name

• title

• phone

1
Los Angeles Lomod Corp.
2600 Wilshire Blvd., 5th Floor
Los Angeles 90057; lomod.org

$839.31 $858.5 $88.3 supports housing needs for low-income families Doug Guthrie
Chair
(213) 252-2510

2
North Los Angeles Regional Center
9200 Oakdale Ave., Suite 100
Chatsworth 91311; nlacrc.org

812.0 812.0 264.0 provides services for developmentally disabled people Angela Pao
Johnson
Executive Director
(818) 778-1900

3
Child Care Resource Center
20001 Prairie St.
Chatsworth 91311; ccrcca.org

487.2 490.5 NA provides early childhood education, workforce development and
child-care financial assistance

Michael Olenick
CEO, President
(818) 717-1000

4
Front Porch Communities and Services
800 N. Brand Blvd., 19th Floor
Glendale 91203; frontporch.net

382.6 381.3 644.6 operates retirement homes and skilled-nursing facilities Sean Kelly
CEO
(818) 254-4100

5
Los Angeles Police Relief Associaion Inc.
600 N. Grand Ave.
Los Angeles 90012; lapra.org

259.1 273.8 153.8 provides life, health care, disability, long-term care and emergency
relief benefits

Diane Whisnant
Executive Director
(888) 252-7721

6
Goodwill Industries of Southern California
342 N. San Fernando Rd.
Los Angeles 90031; goodwillsocal.org

255.01 280.0 172.0 provides education, training, work experience and job-placement
services

Patrick
McClenahan
CEO, President
(323) 223-1211

7
Los Angeles Regional Food Bank
1734 E. 41st St.
Los Angeles 90058; lafoodbank.org

245.01 256.0 NA acquires and distributes food through charitable agencies Michael Flood
CEO, President
(323) 234-3030

8
Access Services Inc.
3449 Santa Anita Ave.
El Monte 91731; accessla.org

221.7 241.8 33.9 provides transportation services Andre Colaiace
Executive Director
(213) 270-6000

9
Los Angeles Philharmonic Association
151 S. Grand Ave.
Los Angeles 90012; laphil.org

196.0 208.0 531.0 presents, promotes and performs music Kim Noltemy
CEO
(213) 972-7300

10
Children's Hunger Fund
13931 Balboa Blvd.
Sylmar 91342; childrenshungerfund.org

173.8 176.3 30.9 distributes food and other relief items to needy children worldwide Dave Phillips
President,
Founder
(818) 979-7100

11
Los Angeles LGBT Center
1118 N. McCadden Place
Los Angeles 90038; lalgbtcenter.org

162.3 162.4 114.2 provides programs and services for lesbian, gay, bisexual and
transgender people

John Hollendoner
CEO
(323) 993-7400

12
Food Forward, Inc.
7412 Fulton Ave., Suite 3
North Hollywood 91605; foodforward.org

144.11 147.2 17.0 fights hunger and prevents food waste by rescuing fresh surplus
produce and donating to communities experiencing food insecurity

Rick Nahmias
Founder & CEO
(818) 764-1022

13
Options For Learning
885 S. Village Oaks Dr.
Covina 91724; optionscc.org

133.0 142.0 91.6 provides child care and early learning services Paul Pulver
CEO
(626) 967-7848

14
Northeast Valley Health Corp.
1172 N. Maclay Ave.
San Fernando 91340; nevhc.org

127.01 133.0 78.9 provides health services for medically underserved adults and
children

Kimberly Wyard
CEO
(818) 898-1388

15
Tarzana Treatment Centers
18646 Oxnard St.
Tarzana 91356; tarzanatc.org

126.0 132.0 169.0 provides inpatient and outpatient drug and alcohol rehabilitation
services, mental health services and primary care

Albert Senella
CEO, President
(818) 996-1051

16
Planned Parenthood Los Angeles
400 W. 30th St.
Los Angeles 90007; plannedparenthood.org/
los-angeles

108.6 117.2 140.1 provides comprehensive reproductive health care to women, men
and teens

Sue Dunlap
CEO, President
(213) 284-3300

17
Los Angeles Firemen's Relief Association
7470 N. Figueroa St.
Los Angeles 90041; lafra.org

103.71 113.6 236.5 provides benefits and services to Los Angeles Fire Department
members, retirees and their dependents

Chris Stine
President
(323) 259-5200

18
Museum Associates
5905 Wilshire Blvd.
Los Angeles 90036; lacma.org

102.1 194.5 820.5 promotes visual arts and culture Michael Govan
CEO
(323) 857-6142

19
Children's Institute
2121 W. Temple St.
Los Angeles 90026; childrensinstitute.org

97.2 93.5 64.7 provides early education and youth programs, counseling services,
parenting supports, workforce and community leadership
development, and advocacy for community investment

Martine Singer
President and
Chief Executive
Officer
213-260-7600

20
Los Angeles County Fire Fighters Local 1014
3460 Fletcher Ave.
El Monte 91731; local1014.org

96.9 130.7 343.2 provides health and welfare benefits Dave Gillotte
President
(310) 639-1014

1 Latest available figures as of 2022.
NA - Not Available, Note: Information for this list was provided from 990 tax return forms and by GuideStar and the
organizations. To qualify for the list, an organization must be registered as a 501(c)(3) public charity. Hospitals,
foundations, schools and universities were excluded. Churches are excluded and do not report information. Organizations
are ranked by 2023 expenditures. To the best of our knowledge, this information is accurate as of press time. While every

effort is made to ensure the accuracy and thoroughness of the list, omissions and typographical errors sometimes occur.
Please send corrections or additions on company letterhead to the Research Department, Los Angeles Business Journal,
11150 Santa Monica Blvd., Suite 350, Los Angeles 90025. ©2024 Los Angeles Business Journal. This list may not be
reprinted in whole or in part without prior written permission from the editor. Reprints are available from Wright’s Media
(877) 652-5295.

Researched by Deepanjali Batra
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Our members aren’t just mathematicians—they’re the architects of understanding. 
Curiosity drives us. We challenge traditions, forging new paths. Advocates of 
positive change, we uncover hidden truths in numbers, spotting what’s invisible to 
others. We value life beyond the desk and believe in charting your course upward. 
The future of accounting is anything but “by the numbers.”

So if you think outside the ledger, come join us. We’re the new CalCPA.

The members club for California’s CPAs  
and financial professionals.

You’re not some  
humdrum number  
cruncher.

We’re not your  
typical professional  
association.

calcpa.org
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• website
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• 2023

Revenue
• 2023

Assets
• 2023

Description Top Executive
• name

• title

• phone

21
United States Veterans Initiative
800 W. 6th St., Suite 1505
Los Angeles 90017; usvets.org

$87.6 $95.3 $22.0 provides housing, counseling, career development and
comprehensive support for military veterans

Stephen Peck
CEO, President
(213) 542-2600

22
LA Family Housing
7843 Lankershim Blvd.
North Hollywood 91605; lafh.org

83.51 108.0 182.0 support services for homeless and low-income families and
individuals

Stephanie Klasky-
Gamer
CEO
(818) 255-2766

23
El Proyecto Del Barrio Inc.
8902 Woodman Ave.
Arleta 91331; elproyecto.us

76.7 85.8 67.3 provides health and human services Corinne Sanchez
CEO, President
(818) 830-7033

24
Motion Picture Association Inc.
15301 Ventura Blvd., Building E
Sherman Oaks 91403; motionpictures.org

76.41 74.5 78.1 promotion and protection of the motion picture industry Charles Rivkin
CEO, Chair
(818) 995-6600

25
Motion Picture & Television Fund
23388 Mulholland Dr.
Woodland Hills 91364; mptf.com

67.91 63.5 99.2 provides senior living and health services for the
entertainment industry

Bob Beitcher
CEO, President
(818) 876-4133

26
Los Angeles County Fair Association
1101 W. McKinley Ave.
Pomona 91768; lacountyfair.com

65.01 75.0 105.0 offers entertainment and education for the community Walter Marquez
CEO, President
(909) 865-4203

27
Lifelong Learning Administration Corp.
177 Holston Dr.
Lancaster 93535; llac.org

62.9 69.4 53.7 provides administrative and educational services to solve the
dropout epidemic across the nation

Peter Faragia
CEO
(661) 272-1225

28
Catholic Community Foundation of Los
Angeles
3440 Wilshire Blvd., Ste. 530
Los Angeles 90010; catholiccf-la.org/

62.21 23.4 296.0 religious corporation that provides professional philanthropy
management services to individuals and organizations

Kathy H. Anderson
President, Executive
Director
(213) 426-1180

29
Jewish Family Service of Los Angeles
330 N. Fairfax Ave.
Los Angeles 90036; jfsla.org

60.8 87.8 115.0 provides social services Eli Veitzer
CEO, President
(323) 937-5900

30
Think Together – Los Angeles County
100 E. Tujunga Ave., Suite 201
Burbank 91502 ; thinktogether.org

56.1 56.7 13.2 provides programs including early learning, afterschool and
expanded learning, and school improvement

Randy Barth
Founder and CEO
747.477.1550

31
Foodbank of Southern California
1444 San Francisco Ave.
Long Beach 90813; foodbankofsocal.org

55.8 64.8 17.4 obtains and distributes food to local charitable agencies Brian Weaver
President and CEO
(562) 435-3577

32
Penny Lane Centers
15305 Rayen St.
North Hills 91343; pennylane.org

54.0 54.1 41.1 provides services to children and families Wendy Carpenter
CEO
(818) 892-3423

33
Area Housing Authority of County of Ventura
1400 W. Hillcrest Dr.
Newbury Park 91320; ahacv.org

50.6 53.0 53.3 provides housing assistance Michael Nigh
Executive Director
(805) 480-9991

34
All For Kids
1910 Magnolia Ave.
Los Angeles 90007; allforkids.org

50.4 51.8 63.6 supports the well-being of children and families through
prevention, treatment and advocacy

Ronald Brown
CEO, President
(213) 342-0100

35
Los Angeles Opera Co.
135 N. Grand Ave.
Los Angeles 90012; laopera.org

49.7 39.7 100.0 produces world-class opera that preserves, promotes and
advances the art

Christopher Koelsch
CEO, President
(213) 972-7219

36
PBS SoCal
2900 W. Alameda Ave.
Burbank 91505; pbssocal.org

49.5 37.1 143.0 operates independent public television station Andrew Russell
CEO, President
(747) 201-5000

37
Jewish Federation Council of Greater Los
Angeles
6505 Wilshire Blvd.
Los Angeles 90048; jewishla.org

48.81 49.7 170.0 supports efforts to sustain the Jewish community Rabbi Noah Farkas
CEO, President
(323) 761-8000

38
San Fernando Valley Community Mental
Health Center
16360 Roscoe Blvd., 2nd Floor
Van Nuys 91406; movinglivesforward.org

45.1 45.4 37.8 provides behavioral health services to families and individuals
of all ages and families

Tim Ryder
CEO, President
(818) 901-4830

39
United Way Inc.
1150 S. Olive St., Suite T500
Los Angeles 90015; unitedwayla.org

44.8 47.4 93.0 provides health, education and financial resources Elise Buik
CEO, President
(213) 808-6220

40
Hillsides
940 Ave. 64, Suite A
Pasadena 91105; hillsides.org

41.8 37.7 33.0 provides emotional healing for children and young adults,
strengthening families and transforming communities

Stacey Roth
CEO
(323) 543-2800

1 Latest available figures as of 2022.
NA - Not Available, Note: Information for this list was provided from 990 tax return forms and by GuideStar and the
organizations. To qualify for the list, an organization must be registered as a 501(c)(3) public charity. Hospitals,
foundations, schools and universities were excluded. Churches are excluded and do not report information. Organizations
are ranked by 2023 expenditures. To the best of our knowledge, this information is accurate as of press time. While every

effort is made to ensure the accuracy and thoroughness of the list, omissions and typographical errors sometimes occur.
Please send corrections or additions on company letterhead to the Research Department, Los Angeles Business Journal,
11150 Santa Monica Blvd., Suite 350, Los Angeles 90025. ©2024 Los Angeles Business Journal. This list may not be
reprinted in whole or in part without prior written permission from the editor. Reprints are available from Wright’s Media
(877) 652-5295.
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To register, visit labusinessjournal.com/events/disruptors2024

DIAMOND 
SPONSOR

PLATINUM 
SPONSOR

GOLD 
SPONSORS

REGISTER TODAY!

The Los Angeles Business Journal is proud 
to host our annual Disruptors Awards where 

we will honor trailblazers and innovators 
rede� ning business. This program will 
celebrate a group of nominated private 

companies disrupting their industries and 
unveil the Fastest Growing Private 

Companies in Los Angeles list.

THURSDAY, DECEMBER 5
6:00PM – 8:30PM

The Biltmore Los Angeles

Alpha Structural | City of Carson
Decron Properties Corp. | DrinkPAK

Treepublic Inc.

NONPROFIT ORGANIZATIONS
($ in millions)Rank Organization
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• 2023

Revenue
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41
Southern California Public Radio
474 S. Raymond Ave.
Pasadena 91105; scpr.org

$41.7 $34.2 $46.8 operates public radio station Alejandra Santamaria
CEO, President
(626) 583-5100

42
Five Acres - The Boys' & Girls' Aid Society of Los
Angeles County
867 N. Fair Oaks Ave.
Pasadena 91103; 5acres.org

39.5 40.8 49.9 promotes safety, well-being and permanency for
children and their families

Chanel Boutakidis
CEO
(626) 993-3100

43
Southern California Painting and Drywall
Industries Health & Welfare Trust Fund
4399 Santa Anita Ave., Suite 150
El Monte 91734; paintinganddrywalltrustfund.com

39.41 49.9 105.0 operates welfare trust fund Grant Mitchell
Principal Officer
(626) 279-3020

44
Ararat Home of Los Angeles
15105 Mission Hills Rd.
Mission Hills 91345; ararathome.org

39.31 39.0 85.3 operates senior living facilities Derik Ghookasian
CEO
(818) 365-3000

45
Comprehensive Community Health Centers
801 S. Chevy Chase Dr., Suite 20
Glendale 91205; cchccenters.org

36.3 40.6 64.5 health care clinics for low-income individuals David Lontok
CEO
(818) 265-2287

46
Wellnest
3031 S. Vermont Ave.
Los Angeles 90007; https://www.wellnestla.org

35.5 32.6 62.0 provides emotional health and wellness services for
some of the most vulnerable children, young adults and
families in Los Angeles

Charlene Dimas-
Peinado
MS
3233732400

47
JVS SoCal
6505 Wilshire Blvd, Suite 200
Los Angeles 90048; jvs-socal.org

28.1 27.4 NA provides public workforce development services,
including its refugee employment program

Jeff Carr
CEO
323-761-8888

48
Ronald Reagan Presidential Foundation and
Institute
40 Presidential Dr.
Simi Valley 93065; reaganfoundation.org

23.6 NA 386.5 supports the Ronald Reagan Presidential Library and
Museum Ronald Reagan Institute Center for Public
Affairs Learning Center and Air Force One Pavilion

David Trulio
President, CEO
(805) 522-2977

49
Partners in Care Foundation
732 Mott St., Suite 150
San Fernando 91340; picf.org

12.8 18.6 10.6 provides health care programs and safety net services June Simmons
CEO
(818) 837-3775

50
MEND-Meet Each Need with Dignity
10641 N. San Fernando Rd.
Pacoima 91331; mendpoverty.org

11.0 11.4 11.1 supports vulnerable families and individuals through
resource building and skill development to address and
overcome long-term poverty

Janet Marinaccio
President & CEO
(818) 896-0246

1 Latest available figures as of 2022.
NA - Not Available, Note: Information for this list was provided from 990 tax return forms and by GuideStar and the
organizations. To qualify for the list, an organization must be registered as a 501(c)(3) public charity. Hospitals,
foundations, schools and universities were excluded. Churches are excluded and do not report information. Organizations
are ranked by 2023 expenditures. To the best of our knowledge, this information is accurate as of press time. While every

effort is made to ensure the accuracy and thoroughness of the list, omissions and typographical errors sometimes occur.
Please send corrections or additions on company letterhead to the Research Department, Los Angeles Business Journal,
11150 Santa Monica Blvd., Suite 350, Los Angeles 90025. ©2024 Los Angeles Business Journal. This list may not be
reprinted in whole or in part without prior written permission from the editor. Reprints are available from Wright’s Media
(877) 652-5295.
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