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T he Los Angeles Business Journal, in partnership with the Greater Los Angeles African 
American Chamber of Commerce, hosted a free digital event on July 21st featuring two 
panels focused on the various ways we can all foster a more socially-conscious Community 

of Business™. The panels, “Community Focus” and “Development & Redevelopment,” contained 
insightful feedback and discussion from a selection of genuine local thought leaders.

Topics included deep dives into issues such as development of businesses in inner-city 
communities and what we are seeing regarding the role and impact organizations play in 
shaping the social and economic landscape of historically Black neighborhoods within the  
Los Angeles community.

Many thanks to our sponsors and the esteemed panel who helped make the event possible  
and poignant. 

“It is so important for everyone to understand not only what 
is going on in Los Angeles and how we can connect to our 
community, but for other communities to connect with us as 
well, to foster and support the growth of relationships.”

Michael Cox Moderator
CEO & Publisher
The Official Black Magazine

“One thing the last two years has demonstrated is how 
interconnected the health of Black business is to the health 
of the Black community, and in turn, the health of the 
overall economy.”

Gene Hale
Co-Chair
GLAAACC

“My goal is to keep Black businesses thriving in Los 
Angles by providing a platform through social media that 
highlights and tells their stories because they matter.”

Tiffany Jefferson
Founder & Creator
Black Owned Food LA

“A strong community needs successful and thriving 
businesses. Investing in the success of Black-owned small 
businesses in Los Angeles is one of the most important 
things we can do.”

Diedra Porche
Head of Community and Business Development
JPMorgan Chase Bank

COMMUNITY FOCUS PANEL

“Community organizations play a key role in increasing 
the visibility of Black businesses by co-sponsoring them 
and advocacy at the state and local government levels and 
through larger corporations. They are also an important 

source of information for programs that help promote the visibility, advocacy, and new 
opportunities for Black businesses.”

Lois Shelton, Ph.D.
Professor of Management
CSUN David Nazarian College of Business & Economics
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From community banking 
to community building
At Chase we’re making a difference in the communities  
where we live and work by supporting the neighborhoods, 
businesses, programs and ideas that are moving our  
communities forward.

Chase is committed to helping our community achieve 
their financial goals. 

Learn more at chase.com/communityteam
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“South LA fundamentally is one of the most attractive 
submarkets in the region due to its central location and 
new mass transit system, which is why we now have an 
even greater responsibility to support socially responsible 
development in the trade area.”

Jamie Brooks
Senior Vice President
CBRE

“South Los Angeles is often defined by its challenges  
(such as access to capital, gentrification with displacement, 
and environmental injustice) but should be revered 
for its resilience. The section of the city is rich with 

history, culture, pride and promise.  Within AAREPLA, we have developers who take a 
conscientious, community-first approach to real estate and economic development.” 

Kimberly Brown
Managing Director, Cushman Wakefield
President, AAREP LA

“Unfortunately we (minorities) are not raised focused on 
the ownership and accumulation of commercial real estate. 
Commercial real estate creates generational wealth and is 
a key to financial freedom. Own the land!!”

Curtis Fralin
Founder
Sticks Holdings, LLC

DEVELOPMENT & REDEVELOPMENT PANEL

“From the multifamily financing perspective, we want 
strong entities and owners to guarantee loans to acquire 
multifamily properties. With affordable housing, especially, 
the investor interest is very high. Investors are waiting at 
the sidelines in either development or inquiring about  
these properties.”

Sherri Brewer
Senior Vice President & Chief Retail Officer
OneUnited Bank

“An expanded investor pool is flooding capital into Los 
Angeles beyond Westside markets. South Los Angeles 
is seizing the interests of global investors who seek 
considerable returns in submarket communities.”

Michael Tidwell
Valuation & Advisory, Cushman Wakefield
Executive Board, AAREP LA

To view highlights from the webinar, 
visit labusinessjournal.com/events/bbm

83%
OF PEOPLE SURVEYED

IS HAVING A DEVELOPER WHO USES 
A COMMUNITY-FIRST APPROACH 
TO REAL ESTATE AND ECONOMIC 
DEVELOPMENT IMPORTANT TO YOU?
Yes, very important

39%
OF PEOPLE SURVEYED

DO YOU BELIEVE THE 
NEW DEVELOPMENT AND 
REDEVELOPMENT PROJECTS  
IN THE LA REGION WILL BOOST 
THE AREA’S ECONOMY?
Yes, definitely

54%
OF PEOPLE SURVEYED

IS YOUR ORGANIZATION ACTIVELY 
PURSUING A COMMUNITY SOCIAL 
RESPONSIBILITY STRATEGY?
Yes, definitely

*Results from our live webinar poll
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By GENE HALE

A s a business owner for over four decades and 
the co-founder and chairman of Greater 
Los Angeles African American Chamber of 

Commerce (GLAAACC) for the past 30 years, 
I believe that partnerships and collaborations 
are the most effective way to grow and sustain 
a successful business community. The present 
socially conscious business climate presents a 
unique opportunity for Black-owned businesses 
in conjunction with corporations to reset and 
level the playing field.  

In many ways the pandemic pushed a reset 
button on the global economy and awakened 
a new sense of the essential. Programs, services 
and even activities that were once deemed 
indispensable in a pre-pandemic world were put 
on hold and a new consciousness emerged.

In the business sector, the disparate impact 
of the COVID shutdown on black entrepreneurs 
and businesses was profound. A UC Santa Cruz 
study showed 40% of Black-owned firms closed 
in the immediate aftermath of the outbreak ver-
sus 20% of all active U.S. businesses.   

With the support and assistance of organiza-
tions like GLAAACC, Black workers, following 
a layoff or prolonged period of remote work, 
reevaluated their careers and turned adversity 
into opportunity by starting businesses of their 

own. In the past year, there were more new 
Black-owned businesses proportionate to the 
total population than at any time in the last 
quarter-century, according to the Kauffman 
Foundation’s annual study. 

In addition to being a resource for start-
ups, GLAAACC partnered with the City and 
County of Los Angeles, the State of California 
and the federal government to present town hall 
meetings, business and networking conferences, 
technical assistance and capacity building work-
shops and seminars. These programs assisted 
existing small Black-owned business to pivot 
into a new or additional service.  

Recently, GLAAACC along with other 
Black Chambers were grant beneficiaries of the 
SBA’s Community Navigator Pilot Program 
where funds were distributed to organizations 
with deep roots in their communities.   

In our role as a business hub, GLAAACC 
continues to provide recovery services such as 
financial assistance, access to capital supports, 
contracting and procurement assistance, mar-
keting, operations, and business development, 
export and importing, and industry specific train-
ing, among other areas of technical assistance to 
aid businesses in stabilization and expansion.

As inflation increases and the economy 
slows economy, it will be increasingly import-
ant to maintain a socially conscious business 

community.  For Black businesses, disingenuous 
good faith efforts and onerous minimum qualifi-
cations must be overcome to fully participate in 
the new normal business climate.

Many veteran Black business owners have 
become wary of partnering with large corpora-
tions who partner with minority businesses in 
order to land large contracts with government 
agencies or utility companies that require minori-
ty participation. Serial entrepreneur and small 
business advocate Ronda Jackson said providing 
equitable opportunity for small business owners 
goes beyond the standard “good faith effort.” 

Jackson is a graduate of GLAAACC’s Busi-
ness Evolution Program (BEP) where a prom-
ising business owner is selected and receives 
one on one mentoring for a year by veteran 
CEOs and subject matter experts in an effort to 
provide the knowledge, tools and access to take 
their business to the next level. During the pan-

demic the need for guidance, mentorship and 
access grew prompting GLAAACC to expand 
BEP to a cohort of 13 businesses.

“Calling me and putting my name on a 
list, whether or not they’ve interviewed me or 
actually presented an actual opportunity, allows 
company to check off a box when they submit 
a proposal, but actually does nothing for me,” 
Jackson said. 

Jackson’s point is echoed throughout the 
Black business community. In a socially con-
scious business community, companies use their 
position and resources for something more than 
pleasing their shareholders and increasing their 
bottom line. They operate on a business model 
that focuses on social change, sharing its success 
with their local communities. 

It is important for corporations to understand 
the value and the power of diversity to increase 
their market share and strengthen communities.  
This can be done quantitatively through diversi-
ty, equity and inclusion metrics and qualitatively 
through company culture.  Black business owners 
in turn must continue to wield their collective 
power and increase their effectiveness as a force 
in the global supply chain.  

Gene Hale is chairman of the Greater Los Angeles 
African American Chamber of Commerce. Learn 
more at glaaacc.org.

Leveling The Playing Field Through Partnerships
In many ways the pandemic 

pushed a reset button on the global 
economy and awakened a new sense 

of the essential. 
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The Greater LA African American Chamber of Commerce (GLAAACC)
is committed to creating business programs and policies that matter to 

black business and our LA communities for a more equitable future.

From supportive policy to leadership development, GLAAACC 
collaborates with financial institutions, philanthropy, government, 

corporations, and investors to create business programs that 
matter to our communities and help grow our nation’s economy.

We FOCUS ON what matters most—
The success of BLACK BUSINESS.

GENE HALE
GLAAACC Chairman

ANGELA GIBSON-SHAW
GLAAACC President

For more information please visit our website www.glaaacc.org

We FOCUS ON on what matters most—
BLACK BUSINESS growth.

Last month, the U.S. Chamber of Commerce 
Foundation announced that the Coalition 
to Back Black Businesses (CBBB) awarded 

20 Black-owned small businesses from CBBB’s 
2021 grant program an additional $25,000 
enhancement grant to support their growth 
and long-term success. Among the 20 recip-
ients – 45% of which started their business 
during the pandemic – 80% are women-owned 
small businesses and 85% have six or fewer 
employees.

“Employing nearly half of the U.S. work-
force, the strength of small businesses is crit-
ical to the prosperity of our communities and 
our economic recovery,” said Carolyn Cawley, 
president of the U.S. Chamber of Commerce 
Foundation. “We’re committed to supporting 
the needs of Black small business owners in 
America through our Coalition to Back Black 
Businesses and equipping them with tools to 
thrive.”

Now in its second year, the CBBB initia-
tive was established in September 2020 by the 
U.S. Chamber Foundation, founding partner 
American Express, and four leading national 
Black business organizations – the National 
Black Chamber of Commerce, National Busi-

ness League, U.S. Black Chambers, Inc., and 
Walker’s Legacy – to provide immediate finan-
cial assistance and mentorship opportunities 
to help strengthen the Black business com-
munity. Since its launch, CBBB has awarded 
grants to 1,091 Black-owned small businesses 
in 40 states to help cover essential needs as 
they navigated the pandemic, from covering 
rent and payroll expenses to expanding their 
online presence and marketing efforts. 

“We proudly back small businesses because 
they are the backbone of communities across 
the country,” said Madge Thomas, head of 
corporate sustainability and president of the 
American Express Foundation. “In the second 
year of this program, we welcome the chance 
to continue to help Black-owned businesses 
recover from the pandemic, innovate, and 
grow.”

According to a survey conducted in Janu-
ary 2022, Black-owned businesses hit record 
levels of lower sales, with more than half 
reporting lower sales than in the previous year. 
Meanwhile, CBBB grantees report being opti-
mistic about the future of their business, with 
50% of them experiencing increased revenue 
in the second half of 2021. After more than 

two years into the pandemic, reduced con-
sumer traffic, access to capital, and employee 
availability remain top obstacles to business 
growth.

“Because of COVID-19, the price of all raw 
goods has gone up – in some cases, three times 
as much, and the additional funds helped 
cover the cost of our raw goods,” said Nekia 
Hattley, owner of My Daddy’s Recipes in 
Inglewood. “The $5,000 grant was a blessing, 
it meant someone saw my dream and believed 
enough in it and in me to invest capital to aid 
in my growth. This support encourages me to 
keep growing, learning, and going.”

Additional funding from ADP, AIG, Altice 
USA (parent company of Optimum and Sud-
denlink), Dow, and the S&P Global Founda-
tion, along with programmatic support from 
Stanley Black & Decker, Shopify, and Firefli, 
will provide $14 million in grants and other 
critical resources, like mentorship, to support 
Black small business owners across the country 
through 2024.

“The mentorship and coaching support 
that we have received from the Ureeka plat-
form has been phenomenal. It is unmatched,” 
said Bupe Mulenga, owner of Stephens South-

ern Delights in Detroit. “That in and of itself 
supplied so much encouragement, support, and 
reassurance that although we dream big, we 
can definitely achieve what we set out to do.”

Twenty grantees were selected by a panel 
of judges to receive the $25,000 enhancement 
grant out of the 491 businesses in CBBB’s 
2021 cohort. Businesses are located in cities 
across the country. Top reasons for requesting 
an enhancement grant included developing a 
stronger online presence, relocating to a larger 
physical space, and hiring additional staff.

“The enhancement grant will support us 
with crucial costs to propel our growth forward 
for 2022, including hiring more pilots, invest-
ing in SEO marketing, web platform improve-
ments, rent, and more,” said Bronwyn Morgan, 
owner of Xeo Air in East St. Louis. 

Learn more about the winners and how the CBBB 
program has positively impacted their businesses 
at webackblackbusinesses.com/recipients-2022. 
Applications for the fall 2022 cohort will open in 
August. 

For more information on eligibility and the appli-
cation process, visit webackblackbusinesses.com.

Coalition Stands by Black Businesses  
with Financial Support
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