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l e a d e r s  o f  i n f l u e n c e :

LITIGATORS &  

TRIAL LAWYERS

T
here are many brilliant lawyers in Los Angeles – masters of their craft that can prepare individuals 

and businesses for any legal issue that should come up – while expertly writing the documents designed to protect 

their clients’ assets and livelihoods. But there is a very special breed or attorney that needs to transcend expert 

comprehension of the legal system – the litigator. Attorneys who go to the proverbial mat to fight for their clients 

before judges and jury have their own unique sets of skills. In this special section we have gathered some of the very 

best litigators in the business. These are the lawyers you want in your corner in court. We’ve alphabetically listed 

this lineup of superb litigation specialists, along with some basic information about their careers, practice and some 

relevant recent successes they’ve achieved. Congratulations to the attorneys who made this prestigious list.

c u s t o m  c o n t e n t
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WEEKLY MAGAZINE

ALIGN your brand with content 
that is used to make business 
decisions. 

DISTRIBUTION: 
PRINT ISSUE 17,733 
READERSHIP 77,138

LABUSINESSJOURNAL.COM

CONNECT with influential leaders 
that can impact your business. 

MONTHLY UVS 198,769 
PAGEVIEWS 324,234 
 

EVENTS

DEVELOP new relationships  
that can help grow your 
business.

ANNUAL EVENTS 16

Source: 2021 Google AnalyticsSource: 2020 CVC Audit
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OUR AUDIENCE

85% 
TOP 

MANAGEMENT

372K 
AVERAGE 

HOUSEHOLD 
 INCOME

4.6M 
AVERAGE  

NET WORTH

$
3.9M 
PORTFOLIO

AVERAGE TIME SPENT WITH THE ISSUE 48 minutes

FEMALE AUDIENCE 37%

MEDIAN AGE OF SUBSCRIBERS 52

COLLEGE GRADUATES

87%

POSTGRADUATE DEGREE

32%
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We partner with our clients to solve their most 
pressing problems and seize opportunities. 

Making a difference for our clients

advisory. tax. assurance. | bakertilly.com   © 2020 Baker Tilly US, LLP.

TRADE: Ports Post Gains
Los Angeles and Long Beach each report 
surges in cargo for November. Page 3

FINANCE: Bypassing the Banks
L.A. has a high rate of underbanked 
households. Page 9

Please see REXFORD page 61

Please see PARTIES page 63

By HOWARD FINE Staff Reporter

A pandemic-induced turn away from in- 
person dentist visits has given a lift to L.A.’s 
fledgling teledentistry industry.

Local companies providing virtual den-
tistry services, includ-

ing Filipinotown-based Dentulu Inc. and  
Koreatown-based Live Dentist Inc., have expe-
rienced a surge in growth this year. So has San-
ta Monica-based Byte, which provides direct- 
to-consumer orthodontics supplemented with 
teledentistry consultations.

“Covid-19 has been an inflection point in 
this business,” said Jimmy Huh, co-founder 
of startup Live Dentist. “People couldn’t go to 
their dentist, and that has sped up the demand 
for teledentistry.”

Teledentistry Opens Wide
HEALTH CARE: Covid-19 
gives boost to virtual visits 

Please see TELEDENTISTS  page 62
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DETERMINED TO BUILD

Starting Young: Anthony 
Zhang left USC to focus 

on his first business. 

By JAMES B. CUTCHIN Staff Reporter

Anthony Zhang is the epitome of a 
dogged entrepreneur. 

The 25-year-old Angeleno has 
built three businesses — and sold two — 
over the course of his relatively short career. 
He has pitched and secured investment 
from Mark Cuban and Mark Burnett and 
received a $100,000 fellowship from bil-
lionaire Peter Thiel to drop out of college. 

Zhang achieved all of this despite a 
devastating accident that left him paralyzed 

from the neck down at the age of 21.
Born in the United States to Chinese 

immigrant parents, Zhang spent his early 
years following his father’s work to interna-
tional finance hubs such as Hong Kong and 
Frankfurt, Germany. 

He had his first experience with entre-
preneurship while in high school, where he 
founded a social enterprise that recycled 
used SAT and ACT study materials for 
students who couldn’t afford them.

“It was just me and my laptop,” Zhang 
said.

That one-man company closed shop 
when Zhang left for college, but he said the 
experience gave him a taste for entrepre-
neurship. 

“(Creating the company) was much easi-
er than I thought it would be,” he said.

Zhang entered USC at 18. He wouldn’t 
graduate but instead would land on the idea 
that would become his first major business.

USC, Zhang explained, “is not in the saf-
est area.” The University Park campus locks 

Please see ZHANG page 60

Tragic accident hasn’t slowed young entrepreneur Zhang

By HANNAH MADANS Staff Reporter

While many companies have struggled in the 
face of strong economic headwinds during 2020, 
Rexford Industrial Realty Inc. has enjoyed a 
banner year.

The Brentwood-based company, which ex-
clusively owns industrial properties in Southern 
California, recently passed the $1.1 billion mark 

By MEDIHA DIMARTINO

Instead of suits and dresses, an ugly Christmas 
sweater paired with Zoom-friendly sweatpants 
appears to be the outfit du jour for this year’s cor-
porate holiday parties.

Long considered an opportunity for compa-
nies to show appreciation for their employees’ 
hard work throughout the year, most corporate 

Rexford Wraps 
a Strong 2020

Office Parties
Change It Up

REAL ESTATE: Industrial 
firm tops $1.1 billion in deals

EVENTS: ’Tis the season for 
remote soirees and giving back

CITY CONTRACTORS
Ranked by 2020 fiscal year  
vendor payments from the  
city of Los Angeles

See page 15
THE LIST

TOP RANKINGS 

2020

M A I L  T O :

In a year unlike any other, L.A.’s business 
community found ways to adapt and move 
forward. Take a look back at the moments that 
mattered in 2020.

COVERAGE STARTS ON PAGE 17

SPECIAL REPORT:  
YEAR IN REVIEW

Big Byte: A virtual dental consult. 
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Please see LEASEBACKS page 57

Having a Blast: 
Relativity plans a 
test flight in 2021. 

By ELIJAH CHILAND Staff Reporter

T he short five-year history of 
Relativity Space Inc. is like 
something out of a startup storybook.

Founders Tim Ellis and Jordan Noone 
had little more than a bold vision to trans-
form the process of rocket construction 
using 3D-printing technology when they 
cold-emailed “Shark Tank” star Mark 

Cuban with their pitch.
Ellis, who now serves as the company’s 

chief executive, said it was his first try 
pitching the idea to an investor. Cuban, he 
recalled, responded in five minutes and 
eventually agreed to invest $500,000 in the 
fledgling company.

Later that same week, Relativity was 
accepted into prestigious startup accelerator 
Y Combinator.

“It’s a crazy story in hindsight,” Ellis 
said. “It was kind of an intense launch-off.”

Investor enthusiasm for the rapidly 
growing company hasn’t waned since then. 
On Nov. 23, Long Beach-based Relativity 
announced that it had raised a whopping 
$500 million in a Series D funding round 
led by Tiger Global Management.

Please see RELATIVITY page 56

TECH: Taking on TikTok
Snap rolls out new viral video feature 
and $1 million creator paydays. Page 3

REAL ESTATE: Better Days Ahead?
Retail market shows signs of life after 
months of struggle. Page 8

By MEDIHA DIMARTINO

Shortly after its Oct. 30 debut on the New 
York Stock Exchange, electric vehicle startup 
Fisker Inc. was valued at about $2.9 billion. 

Three weeks later, the company’s market 
cap had jumped up into the $6 billion range.

Chief Executive Henrik Fisker attributed 
the “unusual” increase to the com-

pany’s “lean business model,” as well as pro-
jections that the automaker will be cash flow 
positive in 2023.

That’s when full production is expect-
ed for the company’s first model, the Ocean 
SUV. Fisker anticipates it will churn out some 
50,000 vehicles during that year.

“When we present to investors, they un-
derstand that we have a very, very tight grip 
on the financials,” Fisker said. “I think that’s 
important for a startup because we have raised 

Fisker Sees Nothing But Green Lights
AUTOS: Wall Street likes 
EV maker’s approach, deals

Please see FISKER page 58 Company founder, CEO Henrik Fisker. 

By HOWARD FINE Staff Reporter

Los Angeles County’s jobs report for October 
showed a sharp bounce back from spring’s pan-
demic-induced lockdown.

The county saw a gain of 79,000 payroll jobs 
and a plunge in the unemployment rate of more 
than three percentage points to 12.3%, according 
to data released in mid-November by the state 
Employment Development Department.

But local economists are split on what lies 
ahead for the region’s job market and its economy 
with Covid-19 cases surging in L.A. County and a 
new raft of business closures taking effect. 

A pair of economists said the new restrictions 
could halt and maybe temporarily reverse the jobs 
recovery. 

Another expert, however, said the economy’s 
underlying strength will likely have enough mo-
mentum to provide a bridge through the diffi-

Cheers, Fears 
on Jobs News
ECONOMY: New restrictions 
could have impact on recovery 

Please see JOBS page 59

By HANNAH MADANS Staff Reporter

After seeing increased popularity in the third 
quarter, sale leaseback deals seem poised for 
strong growth in the months ahead.

Real estate experts believe that sale lease-
backs, in which a company sells a property and 
then leases it back from the new owner, will be-
come increasingly prevalent heading into 2021 
for a number of reasons. 

“We anticipate an increase in sale-leaseback 
transactions over the next several quarters as 
companies continue looking for ways to raise 
capital for either defensive purposes or reinvest-
ing in their business according to their individual 
needs,” Newmark Group Inc.’s Matt Berres 
said in an email.

“Experts predict there will be more sale lease-
backs this year and next. These types of trans-

Leasebacks 
Are Rising
REAL ESTATE: Deals likely 
to increase in coming months

SHIPPING LINES
Ranked by 2019 container 
volume at ports of L.A. 
and Long Beach
See page 17

M A I L  T O :

THE LIST

TOP RANKINGS 

2020

THE NEXT FRONTIER
Relativity Space has big funding and even bigger ambitionsRelativity Space has big funding and even bigger ambitions
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EVENTS: Women’s Leadership Awards
The Business Journal concludes its series of 
panels with a celebration. Page 29

REAL ESTATE: The Prices Are Right
High-end buyers aren’t hesistating to snap 
up pricey properties in L.A. Page 8

Please see QUIBI page 83

Please see JOBS page 82

Please see FUNERALS page 81P
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Giving Groove: Herb 
Alpert has donated 
millions of dollars.

I f you only know Herb Alpert from his 
chart-topping tunes as a solo artist, 
his groundbreaking work with The 

Tijuana Brass or as the co-founder of one 
of music’s most influential record labels, 
you’re just hearing part of his song.

Sure, the legendary trumpeter, multiple 
Grammy Award winner and Rock & Rock 
Hall of Fame inductee has scaled music’s 
heights. 

But the man from Boyle Heights has 
never forgotten his modest roots, donating 
tens of millions of dollars over the years 

to support music and arts initiatives.
Alpert’s funding has opened doors 

and opportunities at institutions such as 
UCLA, CalArts and New York’s Harlem 
School for the Arts.

“I really believe all kids should have 
a creative experience at an early age,” 
Alpert said. “It shouldn’t be a privilege; 
it’s a right. … This whole country was 
(built) on creativity.”

The Business Journal is honored to 
name Albert our philanthropist of the 
year. 

By DIANE HAITHMAN Staff Reporter

There’s been plenty of quibbling about the 
name of Quibi, the heavily hyped short-form 
streaming platform designed for smartphones.

Quibi founder and Chairman Jeffrey Katzen-
berg and Chief Executive Meg Whitman said 
the name was short for “quick bites” — never 
mind that it takes just as long to say “Quibi” as it 

By HOWARD FINE Staff Reporter

The September jobs report for Los Angeles 
County was a welcome dose of good news, as the 
unemployment rate fell to 15.1% — its lowest 
level since March — and the county saw a robust 
gain of 37,600 payroll jobs.

It was the largest jobs increase since the econ-

By NEAL KOCH Deputy Editor  
and SABRINA AMRANE

On a Saturday afternoon in June 2004, a 
hearse carrying the late President Ronald Rea-
gan passed by hundreds of admirers along Santa 
Monica’s Arizona Avenue on its way into Gates 
Kingsley & Gates Moeller Murphy Funeral 

Short Form
Is Short Lived

Jobs Recovery? 
Not So Fast

Funeral Homes 
Feel Squeeze

ENTERTAINMENT: Quibi 
calls it quits after six months

ECONOMY: LA remains far 
below pre-pandemic levels

SERVICES: More cremations, 
fewer gatherings cut revenues

PROPERTY/CASUALTY 
INSURERS
Ranked by 2019 premiums 
written in California
See page 24
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M A I L  T O :

Herb Alpert gives much more than just his music
INSIDE
Page 16:  Herb Alpert hits the right notes with  
 his music and his foundation

Page 17:  Herb Alpert’s musical milestones

Page 18:  The Herb Alpert Foundation’s top  
 gifts

Page 20:  Nonprofit arts organizations count on  
 donors to survive Covid-19

Page 22:  L.A.’s top 10 nonprofits and 

 charitable foundations

HORN OF PLENTY
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8%	  The Hollywood Reporter 

6%	  Fast Company

6%	  USA Today

5%	 Barron’s  

5%	  Variety

4%	 Financial Times   

55%	 The Los Angeles Times

50%	 The Wall Street Journal  

24%	 The New York Times

16%	 Bloomberg Businessweek  

15%	 Forbes  

12%	 The Economist   

11%	 Fortune 
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Providing stability during 
a time of uncertainty.

Greater Good: Trilinc Global 
CEO Gloria Nelund focuses 

on impact investments.

By HANNAH MADANS Staff Reporter

Santa Monica-based BLT Enterprises, 
now a major developer and owner of real es-
tate across several asset types, got its start in 
an unusual way.

Bernard Huberman, the company’s 
founder, drove a garbage truck after high 

school and transitioned into picking up demo-
lition debris. He started his 
own business, which even-
tually grew to 38 trucks.

In the 1980s Huberman 
founded BLT Enterprises, 
left the collection business 
behind and moved into in-
frastructure.

Huberman, along with 
Daniel Rosenthal, BLT’s executive vice 
president and chief administrative officer, de-

veloped the Central Los Angeles Recycling 
and Transfer Station downtown in 1987. 

It was one of the company’s first projects 
and combined BLT’s previous expertise with 
its new direction.

For years the company opened and operat-
ed transfer stations.

In 1996, BLT started investing in other real 
estate.

Chief Development and Legal Officer 

Unconventional Path Pays Off for BLT
REAL ESTATE: Developer 
wins with diverse businesses

Please see BLT page 34

Please see CLUBS page 37

By JAMES B. CUTCHIN Staff Reporter

L ast year saw record levels for 
socially conscious investing, with 
sustainable fund assets reaching 

$960 billion globally in 2019 — the 
highest ever, according to research firm 
Morningstar Inc. 

And early this year, the head of the 
world’s largest asset manager, Blackrock 

Inc., flagged sustainability issues as serious 
investment risks and said his firm would 
be pulling back from certain fossil fuel 
investments. 

Then Covid-19 hit, rocking global 
markets and tightening or closing the flow 
of investment dollars to most industries. 
Rather than hindering the rise of sustain-
able investing, however, the pandemic ap-
pears to be helping to validate the sector’s 

staying power. 
In the first quarter of 2020, global 

sustainable fund assets declined by 12%, 
compared to a drop of 18% in the overall 
fund universe, according to Morningstar.

Manhattan Beach-based sustainable 
investment firm Trilinc Global has con-
tinued to invest throughout the pandemic, 

Please see TRILINC page 35

SUSTAIN AND GAIN
Trilinc makes the most of socially conscious investing

STYLE: Executive Insights
Lido Advisors’ Alyssa Weinberger and others on 
their pandemic-driven work routines. Page 31

RETAIL: Bride and Gloom
LA’s wedding industry is reeling, but vendors 
can envision a happy ending. Page 8

By NEAL KOCH Deputy Editor

For 23 years, Barbara Hammers’ family 
law practice Hammers & Baltazar, with offices 
in Santa Monica and West L.A., hummed along. 
As one divorce case ended, another walked in 

the door, providing a steady 
income.

Then the pandemic lock-
down hit. “It was really 
weird,” Hammers said. “The 
phone just stopped ringing, 
even from existing clients.”

When Los Angeles Coun-
ty Superior Court Presiding 

Judge Kevin Brazile closed most of the nation’s 
largest court system March 23 amid staff con-
cerns about safety during the outbreak, 45% to 
50% of her firm’s annual gross revenue evaporat-

Divorce Firms 
Expect Surge
LAW: Post-lockdown period 
will lead to ‘very busy’ time

Please see DIVORCE page 36

Solomon

By DIANE HAITHMAN Staff Reporter

Chief, a private executive organization de-
signed to help women network their way into 
positions of power, had big plans to open a 

13,000-square-foot, multi-
use clubhouse on La Cienega 
Boulevard near Melrose Ave-
nue this spring.

But with the building still 
under construction and the 
Covid-19 crisis raging, the 
opening has been delayed in-
definitely.

Instead of postponing the launch of Chief 
LA, however, the membership group has tak-
en its extensive networking, coaching, seminars 
and community events virtual while awaiting 
the opportunity to open its doors in West Holly-
wood. Members also will get one free one-on-one 

Women’s Clubs 
Find a Way
NETWORKING: Chief, 
AllBright adapt for members

MINORITY-OWNED 
BUSINESSES
Los Angeles County-based 
companies ranked by 2019 
revenue
See page 14

Bahamón

Phillips

THE LIST

TOP RANKINGS 

2020
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LEADERS OF INFLUENCE: THRIVING IN THEIR 40s 

LEADERS OF INFLUENCE: TOP LA DOCTORS

LEADERS OF INFLUENCE: WEALTH MANAGERS

MBA & MASTERS GUIDE

NONPROFITS & CORPORATE ROUNDTABLE 

WHO’S BUILDING LA

WOMEN OF INFLUENCE: ATTORNEYS

WOMEN OF INFLUENCE: COMMERCIAL RE BROKERS

WOMEN OF INFLUENCE: CORPORATE BOARDS

WOMEN OF INFLUENCE: EDUCATION

WOMEN OF INFLUENCE: HEALTH CARE
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L O S  A N G E L E S ’

TOP DOCTORS

c u s t o m  c o n t e n tc u s t o m  c o n t e n t

ja n ua ry 18, 2021

L
os Angeles is brimming with many of the nation’s best health care practitioners and centers of excellence. 
We’ve selected a sampling of some of the very best and most outstanding physicians to create our collection of the 
Top Doctors for 2021. 

For our Los Angeles’ Top Doctors profiles this year, we analyzed each of the many nominations received and 
selected outstanding medical professionals from almost 20 specialties of focus: Cardiology, Colon & Rectal, Dermatology, 
Emergency Medicine, Endocrinology, Gastroenterology, General Surgery, Infectious Disease, Internal Medicine, Neurology, 
Obstetrics & Gynecology, Oncology, Ophthalmology, Orthopedics, Otolaryngology, Pediatrics, Plastic/Reconstruction, 
Pulmonology and Radiology. Doctors were selected based on their good standing, reputation, thought leadership and 
success here in Los Angeles and our arranged here alphabetically by specialty.   
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c u s t o m  c o n t e n t

d e c e m b e r 21, 2020

A skilled business professional – be it an accountant, attorney, banker, real estate expert, health care 
provider, insurance professional or some other form of trusted advisor – can be one of the key ingredients for 
any company’s success. Working with an expert who possesses the right skill set can actually help set growth in 
motion for businesses in virtually any industry.

Demand for such expertise can be competitive. Fortunately, Los Angeles is home to a growing group of such established 
experts – and the numbers of young people training to become such professionals are up. In our region there is no 
shortage of excellent advisors, many of whom happen to be in their 40s.    

Listed alphabetically in this section, you’ll find some of Los Angeles’ leading professionals in their 40s, along with 
some insights about their careers, attributes and accomplishments.

T H R I V I N G  I N  T H E I R

S
Los  Angeles’ 

Leading Profess ionals
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c u s t o m  c o n t e n t

H
aving an MBA or other advanced degree has always provided 
a number of advantages, both for the degree-carrying professionals 
as well as the organizations that hire them. As advancements in 
technology continue to reshape the world, and unexpected challenges 

to the global economy have arisen, the demand for leaders capable of 
leveraging these technologies and working on solutions to the challenges is at 
an all-time high. 

Executive MBA programs give students the tools they need to position 
themselves as invaluable leaders in the market. These programs provide 
students with the opportunity to explore new professions, seek out new 
industries and experience outside-the-box thinking that can befit an 
organization and a career simultaneously. As a result, the need for up-to-date 
MBA and other advanced degree programs is continuing to rise. This section 
spotlights and profiles some of the best programs in the region today. 

m ay 10, 2021

Name of 
Supplement Here

MBA &  
Master’s Guide

MBA PROGRAM CHECKLIST

Cal Poly Pomona   
College of Business Administration p. 30

California State University, Northridge  
David Nazarian College of Business 
and Economics    p. 26

Claremont Graduate University   
Drucker School of Management   p. 34

Loyola Marymount University   
College of Business Administration p. 32

Pepperdine  
Graziadio Business School   p. 28

Saybrook University - 
Sustainable Social Impact      p. 40

UC Riverside School of Business |  
A. Gary Anderson Graduate School  
of Management    p. 36

UCLA Anderson School  
of Management    p. 24

University of La Verne College of  
Business and Public Management  p. 38

USC Gould  
School of Law   p. 41

USC Marshall  
School of Business    p. 39
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c u s t o m  c o n t e n t

l e a d e r s  o f  i n f l u e n c e : 

Women in Accounting

o c t o b e r 18, 2021
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CORPORATE CITIZENSHIP &

GIVING  
GUIDE

BRANDED CONTENT • NOVEMBER 22, 2021

ST. ANNE’S FAMILY SERVICES

VILLAGE FOR VETS

LOS ANGELES  
REGIONAL  
FOOD BANK

ONELEGACY

THE J. PAUL GETTY TRUST
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c u s t o m  c o n t e n t

ja n ua ry  25, 2021

W
ith Los Angeles the melting pot that it is, we’re truly a national leader when it comes to influential 
minorities and diverse workplaces – and the field of law is no exception. There are some particularly stellar 
minority attorneys in the LA region and we’ve alphabetically listed 95 outstanding professionals here, with 
insights and information about their careers, practice and successes they’ve achieved.

 Congratulations to the class of 2021 who made this list and thank you for working to keep the people and businesses 
of Los Angeles protected.

M I N O R I T Y  L E A D E R S  
O F  I N F L U E N C E : 

ATTORNEYS

097-119_MinoritySUPP.indd   97097-119_MinoritySUPP.indd   97 1/20/21   1:50 PM1/20/21   1:50 PM

c u s t o m  c o n t e n t

HEALTH CARE
A  R o u n d t A b l e  d i s c u s s i o n

JOHN BISHOP
Chief Executive Officer

MemorialCare’s Long Beach  
Medical Center and Miller Children’s  

& Women’s Hospital Long Beach

AMAR A. DESAI, MD, MPH
President and CEO, Optum Pacific West

Optum

ROSALIO LOPEZ, MD
Senior Vice President, Chief Medical Officer 

and Chief Strategy Officer
PIH Health

j u ly 26, 2021

GENE RAPISARDI
Market President, Southern California & Nevada 

Cigna

JOHNESE SPISSO, MPA 
President, UCLA Health

CEO, UCLA Hospital System
Associate Vice Chancellor, UCLA Health Sciences

KEVIN P. MANEMANN
Chief Executive

Providence Southern California
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c u s t o m  c o n t e n t

BUILDING

L.A.
A Quarterly Look at Who’s 
Building in the City of Angels

WHO's

INSIDE THIS SECTION

The Vineyards  
at Porter Ranch
Sustainability and beautiful design 
converge to further enhance a scenic 
neighborhood

Page 24

Pendry West  
Hollywood
Stunning California modernism  
and glamorous lifestyle blend in  
the Hollywood Hills

Page 26

SEPTEMBER 13, 2021

custom content
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l e a d e r s  o f  i n f l u e n c e :  

Investment Bankers

T
he initial “kick off moment” for many of the region’s greatest business success stories can be traced back 
to the meetings that entrepreneurs had with forward-thinking, insightful and creative investment bankers. 

These are the experts that really get our great ideas and concepts on the right track. The best of them will wear 
multiple hats, providing incredibly valuable guidance and advice while helping their clients raise money in the capital 

markets.
The right investment banker does more than provide an infusion of cash for your business.  He or she – and the 

institution they represent – can genuinely prepare your organization (with the right resources, capital and guidance) for 
the next level of growth and beyond.

Welcome to the 2021 installment of our annual roundup of some of the best and most successful investment bankers in 
the region. In these pages, you’ll find profiles describing many of the genuine leading lights in a profession that has become 
more important than ever – and a snapshot of what makes them great. 

Congratulations to the trailblazing professionals who made this list and thank you for your contributions to the local 
business community’s success.

Methodology: The professionals featured in these pages did not pay to be included. Their profiles were drawn from nomination materials submitted to the Los 
Angeles Business Journal.  Those selected for inclusion were reviewed by the editorial department and chosen based on a demonstration of impact made on the 
profession and on the Los Angeles community.

c u s t o m  c o n t e n t

o c t o b e R 25, 2021
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DISPLAY ADVERTISING
SPECIFICATIONS

•  Ads must be submitted as high resolution PDFs  (300 dpi, PDFx1a preferred).
•  Color formatting for ads is CMYK, if color, and grayscale, if black and white.
•  Please convert all black text to 100% black.

Full page (no bleed)

10.35” x 13.8”
Full page (w/ bleed)

Trim: 10.875” x 15”

Bleed: 11.375 x 15.5"

OR

2-page spread

(w/ bleed)

Trim: 

21.75”w x 15”h

Bleed: 

22.25”w x 15.5”h

OR

2-page spread

(no bleed)

21.21”w x 13.8”h

ADVERTISING DIMENSIONS

SIZE  WIDTH  HEIGHT

Full page (no bleed)  10.35”      13.8”

Full page (w/ bleed)    10.875”  15.0”
Please add .25" bleed on all sides

Island  7.5”         10.0”

1/2 page (hor)  10.35”    6.75”

1/2 page (ver)  4.9”  13.8”

1/4 (square)  4.9”  6.75”

Front cover banner  8.85”   1.75”

Front cover banner (extended)  10.35”   1.75”
(for issues with wraps)

2-page spread 
(no bleed)  21.21”        13.8”

2-page spread  
(w/ bleed)  21.75”           15.0”
Please add .25” bleed on all sides

FULL PAGE OPTIONS

2-PAGE SPREAD OPTIONS

4.9” x 6.75”4.9” x 6.75” Front cover banner: regular and extended

*please submit both sizes

8.85” x 1.75”and 10.35” x 1.75”

7.5” x 10” 1/2 pg (hor.)

10.35” x 6.75”

1/2 pg (vert.)

4.9” x 13.8”

ISLAND 1/2-PAGE OPTIIONS 1/4-PAGE COVER BANNER



DELIVER YOUR MESSAGE TO LA'S BUSINESS COMMUNITY 
We help you tailor your digital campaign. Choose from a variety of advertising units.

• Run-of-Site 

• Interstitials 

• Homepage Takeover

• Branded content

• Dedicated Email Marketing

• Daily Digital Newsletters

LABJ MEDIA KIT 

2022

LABUSINESSJOURNAL.COM
WE CONNECT LA’S ENTREPRENEURS



ONLINE AUDIENCE
IN-DEPTH ANALYSIS OF LA’S COMPLEX BUSINESS LANDSCAPE

LABJ MEDIA KIT 

2022

LOS ANGELES BUSINESS JOURNAL SUBSCRIBERS ALSO VISIT

8%  TechCrunch.com

7%  HollywoodReporter.com

6%  LAmag.com

5%  FastCompany.com 

5%  Wired.com 

48%	 LAtimes.com

36% 	 Wsj.com

30%	 NYTimes.com 

15% 	 Forbes.com  

14% 	 BloombergBusinessWeek.com

9%     BizJournals.com/LosAngeles

Source: 2019 Reader Survey - SurveyMonkey



•  Maximum size: 1280 x 960

LABJ MEDIA KIT 

2022

INTERSTITIAL
A HIGH IMPACT DIGITAL UNIT THAT LEADS INTO THE EDITORIAL CONTENT



• 2,000 Daily Unique Visitors  

• 5,500 daily page views

• Limited to one advertiser per day

LABJ MEDIA KIT 

2022

HOMEPAGE TAKEOVER
SHOWCASE YOUR BRAND ACROSS OUR WEBSITE FOR THE DAY. 100% SOV.

YOUR AD HERE
(970 x 250)

YOUR AD HERE
(970 x 250)

YOUR AD 
HERE

(300 x 600)



BRANDED CONTENT allows for articles either written by your web content experts to appear alongside 
our editorial headlines. 

Branded Content also provides opportunities to drive SEO to company and content.
• Up to 2 articles in a 30-day period • 2-3 photos

Branded Content positions include:
1. Headline and article will be posted among the editorial well. 

2. Art and headline noted on homepage clicks through to article on website. Campaign will be live for 30 days.

2

Homepage inventory is subject to availability. All custom content is labeled "Custom Content" in print and web. 
All materials are subject to approval. Advertising terms and conditions apply.

LABJ MEDIA KIT 
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BRANDED CONTENT
A COMPLETELY CUSTOM-BUILT PAGE WITHIN THE LOS ANGELES BUSINESS JOURNAL’S WEBSITE

1

BRANDED CONTENT



•  Size: No wider than 800 pixels, length of your choice

•  Creative for Body: JPEG, PNG or GIF

•  Subject Line: provide text and label it “Subject line”

The subject line will appear after the phrase:  

LABJ Sponsored Content: (Your text here) 

•  Materials are due 7 business days prior to blast date

•  File Size: Please keep file sizes less than 1MB. Larger files load 

slowly in your subscribers’ inboxes.

•  Format: When you save images, use PNG or JPG format. You 

can use GIF format if you need to retain transparency, but keep in 

mind that this format supports fewer colors. A GIF can be good 

for a logo or icon, but stick with PNG or JPG for photos and other 

images that use a lot of color variety.

LABJ MEDIA KIT 

2022

DEDICATED EMAIL MARKETING
SPREAD YOUR COMPANY’S MESSAGE TO OUR 55,000+ E-NEWS SUBSCRIBERS



TWICE DAILY DIGITAL NEWSLETTERS

• Up to 46,000 recipients 

• Choose from either 1 banner (728 x 90) or 1 island (300 x 250) opportunity 

• Delivered to subscribers in the morning and in the afternoon

LABJ MEDIA KIT 

2022

DAILY DIGITAL NEWSLETTERS
KEEPING THE BUSINESS COMMUNITY UPDATED ON ALL BUSINESS NEWS IN THE REGION
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DIGITAL ADVERTISING
SPECIFICATIONS

FILE SIZES: RUN OF SITE
Billboard: 970 x 250

Medium Rectangle: 300 x 250

Skyscraper: 300 x 600

Maximum Recommended File Size for both: 800k

INTERSTITIAL
•  Maximum size: 1280 x 960

DEDICATED EMAIL MARKETING
•  Size: No wider than 800 pixels, length of your choice

•  Creative for Body: JPEG, PNG or GIF

•  Subject Line: provide text and label it “Subject line”

The subject line will appear after the phrase:  

LABJ Sponsored Content: (Your text here) 

•  Materials are due 7 business days prior to blast date

•  File Size: Please keep file sizes less than 1MB. Larger files load 

slowly in your subscribers' inboxes.

•  Format: When you save images, use PNG or JPG format. You 

can use GIF format if you need to retain transparency, but keep in 

mind that this format supports fewer colors. A GIF can be good 

for a logo or icon, but stick with PNG or JPG for photos and other 

images that use a lot of color variety.

AD FORMAT/CREATIVE TYPES
•	 No deceptive creative tactics. These include ads simulating 

computer system warning dialog boxes that lead the viewer to 

believe their computer, our server or the system is experiencing 

technical difficulties, or that they need to click on the box (ad) to 

eliminate the message from their screen.

•	 If third party served, Flash creative must sniff for the plug-in, 

and if not present, serve a GIF. Back-up GIFs must always be 

provided.

•	 Ads must not modify any elements of a user’s browser or 

computer settings. Ads must not resemble the Los Angeles 

Business Journal's editorial content (exact or close replica). Ads 

must not include references to the Los Angeles Business Journal 

unless part of previously arranged co-promotion.

GENERAL GUIDELINES BORDER 

If ads are on a white background, they must include black, encasing 

one pixel rule.The length of the website is 2575 px.

ALTERNATE GIF
Animated GIFs must be provided for all Flash creatives.

THIRD PARTY SERVING
The Business Journal allows third party serving of creative within 

IFrametags. Fourth party serving of creative is not allowed.

TESTING
Creative must be delivered 7 days prior to launch for testing and Q&A. 

All creative must function uniformly on both Mac and PC platforms, 

as well as multiple versions of all major browsers. Any units not 

conforming to all outlined specifications will not be placed online and 

will result in delayed start dates.

STANDARD CREATIVE
GIF, JPEG, PNG, Flash, Dynamic HTML, HTML Banners, HTML5, 

lmage map, Java Script (Flash-based creative not available for 

e-News update)

RICH MEDIA
DFA, Atlas, Bluestreak, Eyeblaster, Point Roll 

• See Digital Advertising Rates

RICH MEDIA SPECS
We support rich media advertising (see above for approved rich 

media). All rich media must be tested and approved before posting. 

We reserve the right to refuse any rich media that does not meet our 

standards or function properly. We are not responsible for fixing any 

coding problems with faulty ads. We require a minimum of 5 business 

days to production test rich media.

BRANDED CONTENT
Format: DOC, JPG, HTML code

VIDEO
• aspect ratio - 16:9 

• preferred video format - h.264 mp4 

• audio (optional) - mp3 or aac 

• max file size - 300mb 

• min dimensions - 480x270, max dimensions - 3840x2160 

• max run time 

	 -feature video - 10min (5min) 

	 -interstitial/slider/side bar - 30sec 

	 -bumper - 6sec (each front and back)

DAILY DIGITAL NEWSLETTERS
Banner: 728 x 90

Medium Rectangle: 300 x 250
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EVENTS CALENDAR
WE BRING BUSINESS ELITES TOGETHER, HONOR OUTSTANDING LEADERS, SPOTLIGHT 

SUCCESSFUL COMPANIES, AND PROVIDE INFORMATIVE PANELS AND WORKSHOPS.

JANUARY
Economic Trends

DIGITAL EVENT

FEBRUARY
Commercial Real Estate 
Symposium & Awards

DIGITAL EVENT

MARCH
Diversity, Equity + Inclusion 

Symposium & Awards
DIGITAL EVENT

APRIL
TechTalk 

DIGITAL EVENT

MAY
Top 100 
Lawyers

MAY
LA500

Launch Reception

JUNE
Women’s Leadership 
Symposium & Awards

  
 

JULY
Real Estate Trends

JULY
Black Business Matters 

DIGITAL EVENT

AUGUST
Best Places to Work 

Awards

AUGUST
Health Care Leadership 
Symposium & Awards

NOVEMBER
International Business 
Symposium & Awards

NOVEMBER
Top 100 

Accountants

SEPTEMBER
CFO Awards 

DECEMBER
Disruptors Awards | 

LA’s Fastest 100

For more info on our events, please visit labusinessjournal.com/bizevents.

APRIL
Nonprofit & Corporate 

Citizenship Awards
DIGITAL EVENT

OCTOBER
Corporate Counsel

Awards




