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THE WOMEN’S LEADERSHIP SYMPOSIUM & AWARDS
Wednesday, June 29 | J.W. Marriott L.A. LIVE

J

oin us on Wednesday, June 29th as we honor and celebrate the
terrific women business leaders in the Los Angeles community with
our virtual awards ceremony, the 2022 Women’s Leadership Awards.
With 360 nominees (appearing in the pages of this issue), there are
clearly many accomplished and impactful leaders to draw inspiration
from. This year, we will name honorees in the following categories:
• CEO of the Year
• Executive of the Year
• Innovator of the Year
• Emerging Woman-Owned Business Leader of the Year
• Champion of Women Award
• Mentor of the Year
• Community Impact Advocate of the Year
• Woman to Watch of the Year
• NextGen Woman of the Year
It’s an event you won’t want to miss!

SYMPOSIUM BREAKFAST
8:00am

REGISTRATION, NETWORKING & BREAKFAST BUFFET

9:00am

WELCOME REMARKS & BREAKFAST

PANEL DISCUSSIONS
9:10am

DREAM BIG, SPARK CHANGE

9:45am

THE GREAT RESIGNATION – NEW OPPORTUNITIES

10:20am

LIVE YOUR BEST LIFE: TODAY’S WORK LIFE BALANCE

10:55am

C-SUITE VISIONARIES

11:30am

INVENTION AND REINVENTION OF YOURSELF

AWARDS LUNCHEON
11:45am

REGISTRATION & NETWORKING

12:30pm

OPENING REMARKS & LUNCH

1:00pm

AWARDS PRESENTATION

To register, please visit labusinessjournal.com/events/wsa2022

C ONGR AT U L ATION S

Betty Liu &
Cheryl Calhoun
on your Nominations for the

LABJ’s 2022 Women’s
Leadership Awards!
Betty Liu, Director | Cheryl Calhoun, Managing Director
MHM (Mayer Hoffman McCann P.C.) is an independent CPA firm that provides audit, review and other attest services, and works closely with CBIZ, a business
consulting, tax and financial services provider. CBIZ and MHM are members of Kreston Global, a worldwide network of independent accounting firms.
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Achieving great things
for�our�community
When a group of people comes along who have the courage and vision to turn dreams into
reality, they�make the future bright for�everyone.
The Women of the Leadership Symposium, we�celebrate your�achievements.

wellsfargo.com
©�2022�Wells�Fargo�Bank,�N.A. 7235003-5 MOD:�1304
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Aimee Abando
Market Research & Insights Analyst
Fandango

Jennifer Acree
Founder & CEO
JSA+Partners

Tenny Adourian
Second Vice President,
New Business Specialist
Northern Trust

Angie Aghamalian
President and Owner
Sienna Med Spa

Mitra Ahouraian
Founder and Principal Attorney
Ahouraian Law

Sonia Ahuja
Chief Operating Officer
The Liberty Company
Insurance Brokers

Tejal K. Ajmera
Chief Operating Officer
Kin

Susie Albin-Najera
Manager, North America
Leisure Travel
Los Cabos Tourism Board

Celeste M. Alleyne
Director, Executive Engagement & External
Talent Events, Studios, Communities
Microsoft

Alexis Alonzo
Partner
Holland & Knight

Natalie Amir-Alvarez
Realtor
The Agency

Constance Anderson
California Market President
The Center by Lendistry

Kacie Anderson
Brand Partnerships
Interscope Records

Lauren Antion
Vice President, Member of
Beauty & Personal Care
Intrepid

Andrea Armani

Rainy Hake Austin
President
The Agency

Dr. Seher Awan
President
Los Angeles Southwest College

Keri Axel
Partner
Waymaker LLP

Serineh Baghdasarian
Partner
Sklar Kirsh

Andrea Barrios
National Personal Lines
Department Co-Manager
The Liberty Company
Insurance Brokers

Sarah Beaumont
Senior Content Lead
Tastemade

Karla C. Berentsen
Partner, Trusts & Estates
Department Chair
Hahn & Hahn LLP

Barbara Bernstein
Wealth Management Advisor
Northwestern Mutual

Charmane Bethune
Customer Service Manager
Fandango / Vudu

Kavitha Bhatia, MD, MMM, FAAP, FACHE
President
Prime Healthcare Foundation

Tricia Biggio
Chief Executive Officer
Invisible Universe

Katherine Bissett
Partner
Cox, Castle & Nicholson

Brianna Bitton
Co-Founder
O Positiv

Shani Black
Head of Programming
Kin

Andrée Blais
Partner - Infrastructure Group
Nossaman

Stephanie Blum
Partner
Reuben, Raucher & Blum PC

Rita Boccuzzi
Financial Expert &
Money Mastery Coach
Flourish Inc.

Karie Boyd
Lead Trial Attorney, CEO
Boyd Law, APC

Tiffany Boyle
President, Packaging & Sales
Ramo Law PC

Giovanna Brasfield
CEO
Brasfield & Associates

Kelly Breaux
Founder/CEO
Hoop it Up Worldwide

Patricia Brum
Partner
Snell & Wilmer

Ray Irani Chair in Chemical Engineering and Materials
Science; Professor of Chemical Engineering and Materials
Science, Biomedical Engineering, Electrical and Computer
Engineering-Electrophysics, Aerospace and Mechanical
Engineering, and Chemistry

University of Southern California

Burcin Becerik-Gerber
Department Chair, Chair, Sonny Astani Department
of Civil and Environmental Engineering; Dir-Center,
Center for Intelligent Environments; and Dean’s
Professor of Civil and Environmental Engineering

University of Southern California
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Gabrielle Bullock
Director of Global Diversity,
Principal
Perkins & Will

Ambyr Burrus
Police Officer
Los Angeles Police Department

AnGele Cade
Founder / CEO
Exec on the Go

Lori, Kari, and Jodi Caden
Co-Founders
Proof
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Unleashing potential
We know the power women leaders bring to the table.
Join us.

In Los Angeles and across the globe, UBS is continuing
to open the doors for women. That’s because we know
the value women leaders bring to their businesses and
are inviting them to pursue the opportunities ahead as a
UBS Financial Advisor.

Lauren C. Gorsche
Metro LA Market Head – Managing Director
lauren.c.gorsche@ubs.com
310-734-2432
UBS Financial Services Inc.
1999 Avenue of the Stars, Suite 3600
Los Angeles, CA 90067

From day one, we’ve supported women to take the reins
and their rightful seat at the financial table. That’s because
we know that empowered women empower us all.
Let’s talk about the opportunities ahead.

Jim Kottoor
Greater LA Market Head – Executive Director
jim.kottoor@ubs.com
213-972-1413
UBS Financial Services Inc.
515 South Flower Street, Suite 5000
Los Angeles, CA 90071
Find out more at ubs.com/women

Important information about brokerage and advisory services
As a firm providing wealth management services to clients, UBS Financial Services Inc. offers investment advisory services in its capacity as an SEC-registered investment adviser and brokerage services
in its capacity as an SEC-registered broker-dealer. Investment advisory services and brokerage services are separate and distinct, differ in material ways and are governed by different laws and separate
arrangements. It is important that you understand the ways in which we conduct business, that you carefully read the agreements and disclosures that we provide to you about the products or services
we offer. For more information, please review the client relationship summary provided at ubs.com/relationshipsummary, or ask your UBS Financial Advisor for a copy.
All other trademarks, registered trademarks, service marks and registered service marks are of their respective companies.
© UBS 2022. All rights reserved. UBS Financial Services Inc. is a subsidiary of UBS AG. Member FINRA/SIPC. Expiration: 6/30/23. Review Code: IS2203276. 2022-834606
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NOMINEES
Adaeze Cadet
Design Principal
HOK

Cheryl A. Calhoun
Managing Director, Tax and
Business Management
CBIZ, Inc.

Carine Carmy
Co-Founder and CEO
Origin

Courtney Casgraux
Entrepreneur
GBY Beauty

Michelle Cassidy
Vice President of Employee Benefits,
National Operations
The Liberty Company
Insurance Brokers

Melaina Chambers
Site Lead
Meta

Charity Chandler-Cole
Chief Executive Officer
CASA of Los Angeles

Caitlyn Chase
Founder
Caviar & Cashmere

Priscilla Chavez
Manager, Business Development
PCL Construction

Sue Chen
CEO
Nova Joy

Maggie Cheung
VP of Operations
Spokeo

Stephanie Chew
Insurance Agent / Owner
Stephanie Chew State Farm

Sarah Christian
President
Junior League of Los Angeles

Michal Clements
Managing Principal
Insight to Action

Nancy Coblenz
Vice President of Marketing
ActOne Group

Kelly Coffey
Chief Executive Officer
City National Bank

Keely Colcleugh
CEO & Founder
Kilograph

Lara Compton
Member
Mintz

Lupita Sanchez Cornejo
Regional Vice President, External & Legislative
Affairs, Los Angeles Region
AT&T

Julia Cowlishaw
CEO
Vroman’s and Book Soup

Katherine Curtis
Senior Vice President
Wells Fargo Commercial Banking

Lilit Davtyan
CEO
Phonexa

Clare De Briere
Executive Vice President /
Regional Manager
Skanska USA Commercial Development

Misty de Lamare
Director of Communications
L.A. Care Health Plan

Gennelle Dedek
Assistant Project Manager
Swinerton

Shanit Khachi DeLuca
Senior Director of
Project Management
Fandango

Christine Deschaine
Senior Vice President
Kennedy Wilson Brokerage

Rachel Dew, DNM, PhD
CEO / Double Board
Certified Doctor
ModiHealth / Natural &
Integrative Medicine

Colleen Deziel
Managing Partner
Anderson, McPharlin &
Conners LLP

Hayley Dickson, CFP
Wealth Management Advisor
Northwestern Mutual

Jennifer Hark Dietz
Chief Executive Officer
PATH

Anna Donlon
Senior Vice President &
Executive Producer, VALORANT
Riot Games

Jesse Draper
Founder & General Partner
Halogen Ventures

Julie Eizenberg
Co-Founding Principal
Koning Eizenberg Architecture

Ellen Ensher
Professor of Management
Loyola Marymount University

Amber Estorga
CMO / VP Business Development
KusarGlobal Litigation Services /
Kusar Court Reporters

Samantha Ettus
Founder & CEO
Park Place Payments

Michelle C. Feng, PhD
Chief Clinical Officer
Executive Mental Health

Lisa Filipelli
Partner
Select Management
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Rasa DiSalvo
High Performance & Business Coach
Rasa DiSalvo Coaching
and Consulting

Johanna Faries
SVP / General Manager –
Call of Duty
Activision Blizzard

Leila Farkhondeh
Senior Project Manager
Taslimi Construction
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At UCLA Anderson, we encourage tomorrow’s leaders
to look beyond the horizon and create a better future.

ANDERSON.UCLA.EDU
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NOMINEES
Anne Fletcher
Managing Principal
HOK

Commander Ruby Flores
Diversity, Equity and Inclusion Officer
Los Angeles Police Department

Tarveen Forrester
Head of People Operations
Tastemade

Ally Forster
Assistant Superintendent
PCL Construction

Jean Freeman
Principal + CEO
Zambezi

Susan Fries
CEO
Ecola Termite & Pest Control

Jen Frisk
Senior Managing Director
Newmark

Sharet Garcia
Founder / CEO
UndocuProfessionals
Network

Gina Gardner
Commercial Lines Manager
The Liberty Company
Insurance Brokers

Nikki Gatch
COO / President
Southern California PGA

Julie R. F. Gerchik
Partner
Glaser Weil

Angela Gibson-Shaw
President
Greater Los Angeles African American
Chamber of Commerce

Christine J. Gonong
Commissioner
Los Angeles Superior Court

Christina N. Goodrich
Partner
K&L Gates LLP

Nicole Hoeksma Gordon
Partner
The Shogai Law Group

Octavia Goredema
Author & Career Coach
Twenty Ten Agency

Jeremi Gorman
Chief Business Officer
Snap, Inc.

Demetria L. Graves
Founding & Managing Partner and
Certified Family Law Specialist

Natalie Greenberg
Chief Operating Officer
MJW Investments

Lauren Gropper
Founder & CEO
Repurpose, Inc.

Dianne Gubin
Co-CEO
C-Sweet

Vanja Habekovic
Partner
Ervin Cohen & Jessup LLP

Destini Hall
DEI and Talent Acquisition Manager
Tastemade

Monick Halm
CEO, Founder
Real Estate Investor
Goddesses

Michele Havens
President - West Region, Wealth Management
Northern Trust

Kristin J. Havranek
Partner, Medtech
Intellectual Property
Goodwin

Erica Hay
Director, Project Development
Shawmut Design and
Construction

Kayla Horacek
Of Counsel
Hahn & Hahn LLP

Janice Bryant Howroyd
Founder and CEO
ActOne Group

The Graves Law Firm

Ana Guerrero
Senior Advisor to the Mayor
City of Los Angeles

Monique Barraza Gutierrez
Executive Director
Abigail Barraza Foundation

Analise Guttmann
Director of Leasing
Prologis

Audrey Handelman
Senior Associate and Studio Director
Gensler

Kirstin Harper-Smith
Project Executive
Shawmut Design and
Construction

Aleya Harris
Founder & CEO
Flourish Marketing

Martha Henderson
Executive Vice President and
Head of Entertainment Banking
City National Bank

Mary E. Hewitt
Executive Director
Kollab Youth

Beth Hilbing
Co-CEO
C-Sweet
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Terri A. Haack
Senior Vice President
Lowe / CoralTree Hospitality

Kellie Hart
President
Ride With Us

Krystle Hogan
Vice President, Sales and Service
LA Clippers

Juliette Hohnen
Realtor
Douglas Elliman
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Blank Rome LLP salutes the
Los Angeles Business Journal for its
contributions to the advancement of women.
Please join us at the LABJ Women’s Leadership Symposium & Awards 2022
for the panel on Inventing & Reinventing Yourself featuring:

Stacy D. Phillips

Partner, Blank Rome LLP
MODERATOR

Tanya Acker

Co-Host, Tribunal (Amazon Freevee);
Host, The Tanya Acker Show podcast

Jackie Keller

Founding Director
and Executive Chef, NutriFit, LLC

Joan B. Kessler

JD, PhD, Mediator, Arbitrator,
Special Master, JAMS

Julia Stewart

Founder & CEO, Alurx

Blank Rome is an Am Law 100 firm with 14 offices and more than 600 attorneys and principals who provide
a full range of legal and advocacy services to clients operating in the United States and around the world.

Attorney advertising. © 2022 Blank Rome LLP. All rights reserved.
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NOMINEES
Lisa Hsiao
Partner
Musick, Peeler & Garrett LLP

Teresa Huggins
Partner
Waymaker LLP

Sarah Hurd
Vice President of Product & Marketing
Faye Digital

Robbin Itkin
Partner
Sklar Kirsh

Elena Ivanova
Vice President, Data Science &
Advanced Analytics
CarParts.com

Sara (Young) Jackson
Chancellor
Pepperdine University

Anne Jacoby
CEO and Founder
The Spring Street Solutions
Company

Kristina Jakstys
SVP, Senior Wealth Strategist
Northern Trust

Debra James
Partner
Ervin Cohen & Jessup LLP

Jenny Jediny
Director of Critic Engagement
Rotten Tomatoes

Leanne Jenkins
PR & Publications Manager
Matthews Real Estate
Investment Services

Jenny Jin
Senior Project Manager
Webcor

Sarah Johanson
Marketing Operations Manager
Matthews Real Estate
Investment Services

Jaclyn Johnson
Founder & Managing Director
New Money Ventures

Inaya Johnson (née Dsouza)
Management Consultant
ADAPTOVATE

Ashley Jordan
Partner
Reed Smith LLP

Anne-Marie Kabia
Counsel & Legal Operations Analyst
Tastemade

Snehal Kadam
Project Manager
HNTB Corporation

Mollie Kaiser, MBA, RICP, CLU, CFP
Private Wealth Advisor
Strategic View Advisors

Nicole Kamish
Associate Attorney
Munck Wilson Mandala, LLP

Michelle Katzen, CFP, CDFA
Managing Director
HCR Wealth Advisors

Marisa Keckeisen
Associate

Mari-Anne Kehler
Partner, Chief Strategy Officer

Skye Kelly
Executive Director

Breana Kennedy and Tali Levy
Co-Owners

Christianne Kerns
Managing Partner

Nicole Kilar
Sales Account Manager Lead

ZGF

GHJ

Heal One World

Tab Showroom

Hahn & Hahn LLP

Boutique Recruiting

Linda Kim
Senior Vice President,
Private Bank
Bank of America

Helen B. Kim
Partner
K&L Gates LLP

Bonnie Kintzer
CEO
TMB (Trusted Media Brands)

Lee Ann Kline
President & Founder
STEM Advantage

Jenna Knudsen, AIA, LEED AP BD+C
Managing Principal
CO Architects

Linda Kornfeld
Partner and Co-Chair,
Insurance Recovery Practice
Blank Rome LLP

Rosanne Kuder
Director of Operations Southern California
Avison Young

Kristine Kwong
Partner
Musick, Peeler & Garrett LLP

Deborah La Franchi
CEO
SDS Capital Group

Jordyn Ladell
Executive Director
The GCMG Agency

Marissa Le
Director, CRM Strategy
Fandango

Dianne Lee
Executive Director, Business
Development and Strategy;
President
Kitchell & AAa / e 2021
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Julianne Knox
Marketing Principal
HOK

Sarah Landsberger
Commercial and Risk Manager,
Project Support
Webcor

Regina F. Lark, PhD
CEO
A Clear Path, LLC
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WE ARE HONORED TO NOMINATE

JOHANNA FARIES

AS “EXECUTIVE OF THE YEAR”

As SVP and General Manager of the
Call of Duty franchise, Johanna oversees
every aspect of the business – from
live operations to franchise-wide
strategy. She also serves as a senior
leader advisor to Activision’s
African-American, Black & Friends
Employee Network – as she’s
done for a broad range of
diversity & inclusion, career
development, and mentorship
programs throughout her career.

Congratulations to Johanna
and all her fellow nominees!
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NOMINEES
Gina Chung Lee
Chief Marketing Officer
Gen.G

Jaime Lee
CEO
Jamison

Mia Lehrer, FASLA
President
Studio-MLA

Ricardina Leon
Chief Executive Officer
Chifa Foods Corporation

Julia Leonard
Director of Operations
Matthews Real Estate
Investment Services

Dee Dee Levy
Director, Organic Growth
The Liberty Company
Insurance Brokers

Jamie Lewin
Regional VP
Art Lewin Bespoke

Emily Lichtman, CLM
Director of Finance & IT

Jennifer Lieser
Partner

Betty Liu
Director

Helen Lum
EVP

Kaplan Marino

CBIZ, Inc.

Yunia Lubega
Senior Director, Sales RecruitingWest; Head of Diversity, Equity
and Inclusion
Marcus & Millichap

Nicole Dania Lueddeke
Associate

Sklar Kirsh

Sherry Liu
Vice President,
International Supply Chain
CarParts.com

Paul Hastings LLP

App Science

Yolanda Macias
CCO and Head of Digital Sales
Cinedigm

Mackenzie Mackins
Owner/Attorney
Mackins and Mackins, LLP

Lana Manganiello
Managing Director
Equinox Strategy Partners

Ali Mansfield
Executive Producer,
Streaming TV Production
Tastemade

Nina Marino
Partner
Kaplan Marino PC

Pamela Marshall
Co-Executive Director
A New Way of Life Reentry
Project

Marianne Martin
Partner
Jeffer Mangels Butler
& Mitchell LLP

Amber Martinez
Interim Co-CEO;
Vice President of Development
LA’s BEST

Rosa Martinez-Genzon
Partner

Susan Matt
Director of Client and Patient Experience

Precious Mayes
CEO & President

Joanna McFarland
Co-Founder and CEO

Carly McGinnis
President

Laura McHolm
Co-Founder & Marketing Director

Anderson, McPharlin & Conners LLP

Servicon Systems Inc.

Pacifica Hospital

HopSkipDrive

Exploding Kittens

NorthStar Moving Company

Tracy McSparren
Superintendent
Bellflower Unified
School District

Jodi V. Meade
Principal & National Director
Avison Young

Rashmi Menon
Vice President and General
Manager, California
Burns & McDonnell

Rachel Miller
CEO
Closegap

Rita Mims
Chief Operating Officer
Wilshire Law Firm

Frances Moreno
Co-Founder and
Managing Partner
Vaco

Rema Morgan-Aluko
VP Software Engineering;
Co-Founder of TECHWomen
Fandango

Tonya McKenzie
Founder
Sand & Shores PR and
Leadership Firm

Laurel Mintz
Founder
Elevate My Brand
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Tina Mirfarsi
Vice President, Communications
& Culture
CarParts.com

Emma Rose Molloy
Senior Project Engineer
The PENTA Building Group

Maria Mehranian
Managing Partner
Cordoba Corporation

Megan Moloughney
Vice President of Development
Skanska USA Commercial
Development

Shivani More
Project Engineer
The PENTA Building
Group
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Accelerating Success
Through Mentorship
“To be successful in this industry,
you need mentors. You need
people to aspire to and people to
guide and support you on your
journey. The competition is fierce,
but recognizing your allies and
homing in on their advice will
propel you forward and prepare
you to be that mentor for the next
generation.”
Kristen Bowman
First Vice President
Los Angeles Office Expert

colliers.com
Accelerating success.

005-80_labj20220627_fullpages.indd 35

6/21/22 4:11 PM

36 LOS ANGELES BUSINESS JOURNAL – BRANDED CONTENT

JUNE 27, 2022

NOMINEES
Paulette Moses-Grant
Housing Director
Sesom Housing Corp.

Tania Moyron
Partner
Dentons US LLP

Karen Mozes
Director of Professional
Development SW Region
Gensler

Emily Mraz
Head of Developement
Tastemade

Donda Mullis
Co-Founder & CMO
Raw Sugar Living

Kierra My’Ani Murrell
Real Estate Advisor
eXp Realty

Pooja Nair
Partner
Ervin Cohen & Jessup LLP

Yansy Naranjo
Senior Associate,
Brokerage
Avison Young

Sonia A. Nayak
Office Managing Partner,
Los Angeles
Nixon Peabody LLP

Susan Nelson
VP, Global Communications
& Public Affairs
Dine Brands Global

Eddy Nevarez
First Vice President Investments
Marcus & Millichap

Ginna Claire Nguyen, Assoc. AIA
Associate Principal
Relativity Architects

Shandreka Niblett
Chief Operating Officer
Spectrum Commercial
Real Estate, Inc.

Myra Nourmand
Principal and Luxury
Real Estate Agent
Nourmand & Associates

Karri Novak
Vice President of
Project Development
Suffolk

Colleen O’Brien
Principal
Scali Rasmussen

Eliza Langdon Oliver
Attorney
Hudock Employment Law Group

Sarah E. Orth MPA
Chief Executive Officer
The Blind Childrens
Center Inc.

Anita Ortiz
President & Founder
LAinclusionista, LLC

Anoosheh Oskouian
President & CEO
Ship & Shore Environmental, Inc.

Dr. Aimee Ostick
President and Owner
Health and Healing
Direct Primary Care

Andrea Oxman
Principal
Jackson Lewis P.C.

Constanza Pachon
Chief Executive Officer
The Whole Child

Sarah Paciocco
Content Partnerships Director
Tastemade

Sharon Pak
Co-Founder
Insert Name Here

Paulette Pantoja
Chief Executive Officer
Blu Digital Group

Tami Pardee
Founder and CEO
Pardee Properties

Elisa Paster
Managing Partner
Rand Paster & Nelson

Carla Perez
Photographer & CEO
Besame Mucho Photography

Liliana Perez
Director of Cultural Affairs
Los Angeles Chargers

Danielle Perry
Chief Compliance Officer
TruConnect

Alyssa Phillips
Chief Operating Officer
HCR Wealth Advisors

Jennifer Piña
Global Head of Strategic Partnerships
MagicLinks

Citadelle Piragula
Partner
Musick, Peeler & Garrett LLP

Stephanie Piza
Founder
UNCMNN

Diedra Porche
Managing Director; Business
Banking California Division Director
JPMorgan Chase

Christina Powers
Partner, Cybersecurity
West Monroe

Naama O. Pozniak
Founder / CEO
Paz Holding, Inc.
(dba A+ Insurance Service)

Sophie-Marie Prime
Critic Community Manager
Rotten Tomatoes

Heather Quinn
Financial Advisor
Northwestern Mutual

Christa Ramey
Civil Rights and Trial Attorney
Ramey Law, PC
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Sahara Pynes
Partner
Fox Rothschild LLP
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is proud to support

Los Angeles
Business Journal
1.888.4LA.CARE
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Elsa Ramo
Managing Partner
Ramo Law PC

Trisha Rave
Beauty Educator
Rave Beauty Bar

September Rea
Principal; Practice Vice Chair
Polsinelli

Angela J. Reddock-Wright, Esq.
Mediator & Arbitrator
Judicate West /
Reddock Law

Judy Reesha
Owner
Button Nose Pet Supply
& Grooming

Saman Rejali
Partner
K&L Gates LLP

Lizabeth Rhodes
Director
Los Angeles Police Department

Karina Rico
Director of Marketing West Region
Avison Young

Sarah Robarts
President
Ballantines PR

Thea Rodrigue
Vice President
RED Company

Nicole Rodrigues
CEO and Founder
NRPR Group Inc.

Eileen Rodriguez
Salon Owner /
Senior Stylist
Couture Salon & Spa

Amber Romo, CLTC, ChFC
Managing Director and
Financial Advisor
Northwestern Mutual

Katie Echevarria Rosen-Kitchens
Co-Founder and
Editor-in-Chief
FabFitFun

Melinda Rubin
President
Garcoa Inc.

Michele Ruiz
Co-Founder and CEO
BiasSync

Cynthia M. Ruiz
Author & Leadership Expert
Cynthia M. Ruiz & Associates

Lisa C. Sachs, FAIA, FCMAA, CCM
Managing Principal Emeritus
Cumming

Gloria Salas
Director
Zonta International

Dr. Rahi Sarbaziha
CEO
Dr. Rahi

Annemarie Sauer
Police Administrator III
Los Angeles Police Department

Alli Schaper
Co-Founder & CEO
Into The Multiverse

Carol Schary
President/Owner
Nathan Kimmel Company, LLC

Nina Sen
Chief Financial Officer
Omaze

Andrea Servado
CEO and Co-Founder
Fitdog

Laurie Sewell
President and CEO
Servicon Systems Inc.

Stacey Shin
Partner
Kaufman Legal Group

Margaret Shogai
Managing Partner
The Shogai Law Group

Lori Roth
Global Managing Partner
Prager Metis CPAs

Whitney Jones Roy
Chair of the Board of Directors,
Los Angeles Regional Food Bank;
Partner and Co-Leader, Environmental
Litigation Team, Sheppard Mullin

Paige Samblanet
Associate
The Sohagi Law Group

Magaly Sanchez
Construction Assistant
Project Manager
Howard Building Corporation

Brenda Sanz
Portfolio Manager
Servicon Systems Inc.

Ronie M. Schmelz
Partner
Tucker Ellis

Constance Schwartz-Morini
CEO, Partner and
Co-Founder
SMAC Entertainment

Reena Sehgal, Esq.
Principal Attorney
Sehgal Law PC

Sapana Shah
Attorney
Shah Grossi Law &
Counsel

Deborah L.G. Shapiro
VP of Growth
Black Angus Steakhouse
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Sydney Seifried
Director of Retention
The Ridge

Shaama Sharada
Shawn Sheffield, MBA, MHSA
Wise Gabilian Assistant Professor and Assistant
Chief Strategy Officer
Professor of Chemical Engineering and
Keck Medicine of USC
Materials Science
University of Southern California

Bridget Sherman
Operations Manager
Atlas Technical Consultants
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Outstanding
leadership.
Exceptional
results.
At KPMG, we never underestimate the power
of dedicated individuals with passion. That’s
why we want to recognize the 2022 Women’s
Leadership Awards nominees for their
outstanding contributions to the Los Angeles
business community. You’ve exceeded
expectations. And made a positive impact
in the lives of so many.

kpmg.com/us

© 2022 KPMG LLP, a Delaware limited liability partnership and a member firm of the KPMG global organization of independent member firms affiliated with
KPMG International Limited, a private English company limited by guarantee. All rights reserved. NDP346318
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Danone Simpson
CEO
Montage Insurance Solutions

Christina Smith
Executive Vice President, Content
Acquisitions and Operations
TMB (Trusted Media Brands)

Rose B. Sorensen
Corporate and Securities Partner
Snell & Wilmer

Leslie Stackpole
Office Leader / Partner
RSM US LLP

Jessica Starman
CEO and Co-Founder
Elev8 New Media

Mercy Tolentino Steenwyk
President and CEO
ForensisGroup, Inc.

Kimberly Stepp
Principal
Stepp Commercial

Alexis Stevens
Director, Group Sales
LA Clippers

Laura Stoll
Partner; Co-Chair, Southern
California Litigation Practice
Goodwin

Jackie Stone
CMO
LiveOne

Melanie Stricklan
Co-Founder & CEO
Slingshot Aerospace

Tanya Sukhu
Partner, Healthcare &
Life Sciences
West Monroe

Robina Suwol
Founder &
Executive Director
California Safe Schools

Elizabeth Svatek
Mindset Coach
Warrior Women

Ana Tagvoryan
Partner; Co-Chair, Corporate
Litigation Practice Group; Co-Chair,
Class Action Defense Team
Blank Rome LLP

Danielle Takata
Co-Founder and
Creative Director
DreamBox Creations

Mary Tamaki
Principal, Director of Marketing,
North America
Avison Young

Lia Tatevosian
Vice President and Division Manager
Swinerton

Katie Tell
Chief External Affairs Officer
PATH

Dr. Sara Terheggen
Founder and CEO
The NBD Group, Inc.

Vanessa Terzian
Partner
Lagerlof, LLP

Tricia Teschke
Vice President, Marketing
LA Clippers

Elli Exacoustos Thermos
Executive Director;
Market Executive - Los Angeles
JPMorgan Chase – Commercial Banking

Danielle Thieret
CFO
We Crush Events

Adreena J. Thomas
Director of Marketing
Raines Feldman

Ruta K. Thomas
Senior Vice President
Environmental Science
Associates

Vivian L. Thoreen
Executive Partner
Holland & Knight

Deborah Thorne
Founder / CEO
The Information Diva

Heather Tierney
Founder and Creative Director
The Butcher’s Daughter

Emada E. Tingirides
Deputy Chief
Los Angeles Police Department

Lorena Tomb
CEO & Founder
Urbanlime Real Estate

Lauren Trenkle PA, MPH
CEO and Co-Founder
Total Testing Solutions

Erin Twitchell
Audit Senior Manager
Crowe LLP

Jane Usher
Partner
Musick, Peeler &
Garrett LLP

Lori Valencia
Vice President of Marketing
Matthews Real Estate
Investment Services

Susan Van
Partner, Business
Management & Family Office
Armanino LLP

Lucy Vartanian
Associate Attorney
Hahn & Hahn LLP

Paula Velasco, CPA
Tax Manager
Crowe LLP

Katerina Perreault Vita
Senior Probate, Trust, Estate and
Conservatorship Litigation Attorney
Katerina Perreault Law

Clare Vivier
Founder + CEO
Clare V.
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Yvonne Velazco
Vice President: Sales Site Leader
Bank of America

Angie Villapudua, CPA, MBA
Director of Accounting
Anderson Holdings
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Kitty Wallace
Senior Executive Vice President
Colliers

Jenifer Wallis
Co-Managing Partner,
Los Angeles Office
Munck Wilson Mandala, LLP

Stacey H. Wang
Partner
Holland & Knight

Kelly Watson
Managing Partner
Orange Grove
Consulting

Pamela Kohlman Webster
Shareholder
Buchalter

Shadia C. Weeks
Manager, Content Operations
Tastemade

Nadine Weiss
President
Complete Demolition

Shannon White
Lieutenant, Officer in Charge,
Community Engagement &
Employee Development Section
Los Angeles Police
Department

Alexa Whiteside
Senior Associate Attorney
Ramo Law PC

Vanessa Widener
Managing Partner
Anderson, McPharlin &
Conners LLP

Nicole C. Williams
Tax Manager & New Hire Coach
GHJ

Lena Wilson
CEO and President
Vista Del Mar

Christine Wood
Partner and Director of PRA
Services and E-Discovery Counsel
Best Best & Krieger LLP

Ella Wood
Executive Director; Client
Advisor; Global Liquidity
J.P. Morgan Asset
Management

Crowe congratulates Erin Twitchell
and Paula Velasco for being
nominated for the Los Angeles
Business Journal’s “Women to
Watch” list.
crowe.com
Visit www.crowe.com/disclosure for more information about Crowe LLP, its subsidiaries, and Crowe Global. © 2022 Crowe LLP.
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Invested in women’s success
Women on the Move is JPMorgan Chase’s commitment to fuel female ambition and
advance financial equality.
Today, with women making up half of our global workforce and represented at every
level of our organization, we are building on our success and reaching externally to
expand our commitment to empower all women.
JPMorgan Chase proudly stands with the Los Angeles Business Journal as we
celebrate a group of extraordinary businesswomen and leaders.
Learn more: jpmorganchase.com/WOTM

© 2022 JPMorgan Chase & Co.
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Lacy Lew Nguyen Wright
Executive Director
Hillman Grad Foundations

Jordynn Wynn
Co-Founder
Insert Name Here

Dagny Zhu, MD
Cornea, Cataract, and
Refractive Surgeon Medical
Director and Partner
NVISION Eye Centers Rowland Heights

Victoria Zhu
Vice President,
Entertainment Finance
Wells Fargo Bank, N.A.
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Fei Ye
Manager, Real Estate
Development
Skanska USA Commercial
Development

Madelaine Zarifopoulos
Project Manager
Shawmut Design and
Construction

Cathy Zoi
CEO
EVgo

Janet Zuccarini
CEO & Founder
Gusto 54 Restaurant Group

Lori Zern
Chief Operating Officer
Amplus Group

Sally Zesut
Vice President
Avison Young

REGISTER FOR THE
LIVE AWARDS EVENT

labusinessjournal.com/
events/wsa2022
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QUALITY
CARE
We’re here for you.

Our commitment is to provide
quality care for all patients, every time
Your Partner in

health

support every step of the way

005-80_labj20220627_fullpages.indd 45

health care for over 30 years
pacificahospital.com

PACIFICA HOSPITAL of the VALLEY
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Leading Women: Focus on an Executive
Who is a Champion for Homeownership
E
wunike Brady is an accomplished Wells Fargo
leader who is helping shape the future of
housing. Brady stands ready to drive changes
that will push the business forward and provide
homeownership opportunities for more customers,
particularly those in diverse communities.
With more than 15 years of mortgage experience and a focus on consulting with corresponding
clients to increase opportunities for low-to-moderate income and multi-cultural homeowners, she
has built a strong understanding of the industry
and how to assist first-time homeowners realize the
American dream of owning a home.
For this special conversation, Brady shared her
greatest career tips, the importance of diversity and
the extraordinary things she is doing to get there.

What is your favorite part of your job?
BRADY: My favorite part of the job is being part
of the change. I have two quotes on my wall
in my office as a reminder that I have critical
work to do: “Be the change you wish to see”
and “Create the things you wish existed.”
African American Homeownership rates are at
our Nation’s lowest since the 1968 Fair Housing Act was established. As an industry, we
are at a place and a time where the work that
we are doing is laying the foundation for the
next era in the mortgage and finance industry,
where equitable access to housing is a priority.
Being able to have insight and contribute to
increasing homeownership rates in the African-American community is an honor, and it
is a privilege for me to do this work.
What are the values and behaviors that
affect you as a professional?
BRADY: My values are being authentic and connecting with people in a transparent way. I get
to know the people I work with and accomplish

046-65__WLS22_adverts.indd 46

incredible results for our community. Having
personal connections makes the work take on
a persona, it allows you to connect deeper and
have a greater sense of accountability.

Brady

How do you advance/propel fellow
women colleagues?

What does it mean to be a woman
leading change in corporate America?
BRADY: It is a good time to reflect and really
think about the impacts of the work that
women in all walks of life, in all industries are
doing to make progress. There is a lot of work
that still needs to be accomplished together
and we need to keep celebrating these wins
alongside continuing with highlighting opportunities to engage even further. Not limited
to, but inclusive moments such as Women’s
History Month is an opportunity to amplify the
conversation around equity, celebrate achievements, and keep moving the needle forward.

ant that we support DE&I work - not just in
soundbites but in our day-to-day actions.

What message do you have for other
women who are looking to advance
their careers?

Share with us your words of wisdom/
advice for women of color in the
workplace?

BRADY: Be in charge of your narrative. Tell your
story, and share your aspirations with others.
People want to see you succeed and want to be
part of contributing to your advancement.

BRADY: My advice would be to learn healthy
habits early and exercise them often. At the
forefront, I highly recommend building a circle
of influence of dynamic individuals that can
pour into your growth, learnings, and opportunities. Lean into help. We all need someone
to assist us along our journey. Learn to ask for
help and graciously accept it.

Why is diversity and inclusion in the
work place important for you?
BRADY: There is no one size fits all for any of
the work that we do in diversity, equity and
inclusion, with equity being a key component
in this conversation. When you intentionally
insert DE&I work into the culture of an organization, it comes through in the products and
the services that you produce, it comes through
in the way that you message, it becomes part of
the core values in the workplace. It is import-

impact happens in the trenches. To be actively
involved, you have to dig deep and contribute
to be part of the solution.

What is the best advice you have
received?
BRADY: : You must stay present in the moment
no matter the circumstances. In both the good
and in the challenging moments you need to
be present, engaged, and willing to step up.
It’s easy to sit on the sidelines, but the real

BRADY: Actively and authentically, support the
work that fellow women colleagues are doing. I
often find having real heart-to-heart non-work
related conversations letting other women
know that you understand their story and you
appreciate their efforts goes along way. I get
to know my colleagues on a personal level,
and not just in a working relationship. We all
have things that we are dealing with, dreams,
aspirations, and challenges. Finding a common
ground that we can relate to one another goes
much further and fosters positive relationships
where you can then begin to do difficult work
together. It’s also important that you make
space to be human, to be empathetic and then
also to celebrate each other‘s victories.
How do you ensure your organization
and its activities are aligned with your
core values?
BRADY: Occupy those roles in which you can
be that decision maker and if you are not able
to hold that leader title then you need to be
a leader in how you influence the work that
you manage. You align with your core values
by leading by example. Your actions create
a visual representation of those core values they show up in how you conduct yourselves in
meetings, how you present your work, the ways
that you engage partners and partnerships, this
even extends to how you conduct yourself outside of the walls of your office. Your core values
are anchored in what is authentically you.
For more information, visit wellsfargo.com/mortgage.
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EMPOWERING
WOMEN LEADERS
ACROSS THE GLOBE
Cicely Beckman is a student in the The Chicago School’s
Psy.D. Clinical Psychology program in Los Angeles. She loves LA and
hopes to establish a practice here working with underserved
communities, especially with Black and Latina women.
“Women in these communities have borne the brunt of hardships
and tragedies during the pandemic. Yet, they face numerous barriers
to mental health services, so I want to help them overcome these
barriers.”
As president of the SoCal campuses’ Black Student Union, Cicely is a
mentor to fellow students and collaborates with local leaders to provide
community services. She also serves on the President’s Diversity Advisory Council,
representing students at The Chicago School in areas of diversity, equity and inclusion.

Dr. Michele Nealon is President of The Chicago School of Professional Psychology (TCSPP)
and a visionary thought leader in the areas of mental health, education, women’s leadership,
and diversity.
During her 12 years at the helm, TCSPP became a national leader in educating
mental health and health professionals at seven campuses and 35+ programs
across the U.S. and online.
Under Dr. Nealon’s leadership, the University is at the vanguard of integrated medicine,
leading with the mantra:

“There is no health without mental health.”

Dr. Michele Nealon
President, The Chicago School of Professional Psychology
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Women on Purpose: How Women are Using Their
Financial Power to Impact Change

T

he social and economic unrest that erupted
during the pandemic caused many of us to
reevaluate our life goals and what matters
most, especially women. The pandemic has had
a disproportionate impact on women, but it has
also been a catalyst for reevaluation on every
level, including how women are thinking about
what’s most important to them and in how they
participate in financial decisions.
This decade is set to be transformational for
women’s wealth and, with it, the entire global
economy. Women’s wealth is accelerating,
women entrepreneurs and women-led businesses are on the rise, and there is unprecedented
wealth transfer to women.
UBS regularly takes the pulse of women
investors to understand how and for what purposes women are using their financial power,
and at the beginning of 2022, UBS surveyed
almost 1,500 women investors for the latest
Own Your Worth report, Women on purpose.
The research found three key themes that
provide a much-needed glimpse into how this
reevaluation has stirred a greater sense of purpose among women, how women are impacting
change and the issues they are most focused on.
WOMEN WANT TO LEAD A LIFE OF
GREATER PURPOSE
Seven in 10 women said they want to make
more of a difference in the world, and nine in
10 women agreed that money is a tool to help
them achieve their purpose. Over the last 12
months, 94% of the women UBS spoke to were
involved in charitable giving and volunteering,
and 73% of women made purchases that were
aligned with their values. From disaster relief
to the arts, women significantly increased their
philanthropic support through time, money,
and expertise within the last two years, according to the survey.
WOMEN ACROSS GENERATIONS
ARE FOCUSED ON A VARIETY OF
DIFFERENT ISSUES
Not all women have the same level of
focus on specific issues that impact the world.
The report highlighted the biggest differences among Baby Boomers, Generation X and
Millennials in the causes they support. Baby
Boomers were more drawn to helping religious
organizations and fighting poverty. Millennials
and Generation X showed more interest in supporting causes that address inequality and social
justice. There was more equal focus, however,
among all three generations in supporting environmental causes and educational programs.
The research also analyzed where women
stood on ESG (environmental, social and
governance) investing, which became an area
of heightened focus for many organizations
throughout the pandemic following a worldwide call to action. While the report found
that ESG investments were highly appealing
to many women who acknowledge their value
over traditional investments, less than half of
women said they currently hold these investments in their own portfolios.
Millennial women, more than Baby Boomers and Generation X, were heavily influenced
by the turbulence of the last two years to use
their money to create positive change. In fact,
Millennial women were twice as likely to buy
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alternative ways to put their money to good
use. These women are prioritizing philanthropy, ESG and charitable efforts and leading the
way when it comes to making those financial
decisions that will have a positive impact on
the world.
More broadly, nine in 10 women believe
that financial planning is the key to ensuring
their investments are directed toward making the world a better place. Even women
who don’t lead on financial decisions are
finding ways to give back. While half of married women over the last five years said they
deferred long-term financial decisions to their
spouses through the Own Your Worth research,
nine out of 10 women were still actively
engaged in charitable giving, according to this
latest report.

from companies that make a positive environmental or social impact. The call to a higher
purpose not only affected where women chose
to invest and spend their money, but it also
encouraged some women to find a job more
aligned with that purpose. Four in 10 Millennial women changed career paths to find more
meaningful work.
WOMEN WHO LEAD ON FINANCIAL
DECISIONS ARE ON THE RISE
The percentage of women who lead on
financial decisions, according to UBS’ research
over the last five years, increased from 21% in
2018 to 26% in 2022 as more women discover

CREATING DIALOG AROUND WOMEN
AND WEALTH
Times are changing, even from just a few
years ago, as more women are taking advantage
of opportunities to build wealth. According
to Boston Consulting Group (BCG), women
control 32% of the world’s wealth, and that
number is expected to rise over the next few
years. Another study revealed that women are
expected to inherit 70% of the wealth that will
be passed down over the next two generations,
allowing them to wield great influence on
money, investments and legacy—as well as the
next generation.
UBS is dedicated to helping women
embrace their financial power and bringing
more women to the financial table through purpose-driven engagement. That commitment to
supporting women on their financial journeys
is even more critical now than ever before as
women seek to fulfill a renewed sense of purpose in the aftermath of the pandemic. Imagine
the collective power of more women taking
their rightful place at the investment table and

connecting with others who share their sense of
purpose. What a better world they will make.
Dedicated resources and the right support
put women on the course toward stepping into
their own purpose. When women build wealth,
they have the potential to create change for
themselves, their families, women of the next
generation and everyone that follows. That’s
truly living a life of purpose.
Information for this article was provided by UBS.
For more information, see the client relationship
summary provided at ubs.com/relationshipsummary,
or ask your UBS Financial Advisor for a copy.
As a firm providing wealth management services to clients,
UBS Financial Services Inc. offers investment advisory services in its capacity as an SEC-registered investment adviser
and brokerage services in its capacity as an SEC-registered
broker-dealer. Investment advisory services and brokerage
services are separate and distinct, differ in material ways and
are governed by different laws and separate arrangements.
It is important that you understand the ways in which we
conduct business, and that you carefully read the agreements
and disclosures that we provide to you about the products or
services we offer.
ESG/Sustainable Investing Considerations: Sustainable
investing strategies aim to consider and in some instances
integrate the analysis of environmental, social and governance
(ESG) factors into the investment process and portfolio.
Strategies across geographies and styles approach ESG analysis
and incorporate the findings in a variety of ways. Incorporating ESG factors or Sustainable Investing considerations may
inhibit the portfolio manager’s ability to participate in certain
investment opportunities that otherwise would be consistent
with its investment objective and other principal investment
strategies. The returns on a portfolio consisting primarily
of ESG or sustainable investments may be lower or higher
than a portfolio where such factors are not considered by the
portfolio manager. Because sustainability criteria can exclude
some investments, investors may not be able to take advantage of the same opportunities or market trends as investors
that do not use such criteria. Companies may not necessarily
meet high performance standards on all aspects of ESG or
sustainable investing issues; there is also no guarantee that any
company will meet expectations in connection with corporate
responsibility, sustainability, and/or impact performance.
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GRADUATE BUSINESS
PROGRAMS

CONFIDENCE IS
POWER.
This is how we do business.
•
•
•
•
•
•
•
•

MBA Program
Executive MBA
M.S. in Accounting
M.S. in Business Analytics
M.S. in Entrepreneurship and Sustainable Innovation
M.S. in Management
M.S. in Taxation
Joint Master in Global Entrepreneurial Management

Take your next bold step with LMU.
cba.lmu.edu/gradprograms
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What’s Holding You Back from Your
Career Evolution, Pivot, or Reinvention?
By STACY D. PHILLIPS

I

have heard experts say that most professionals
will have three or four different careers, not
jobs, in their lifetime. Some estimate that
this number will increase with millennials and
Gen Zers. While that has not been the case
for me—a 37-year family law attorney—yet, I
have seen many colleagues and friends make
career changes over the years. Some of them,
evolutions or pivots. Others making more dramatic changes that I call reinventions. Whether
an evolution, pivot, or reinvention, change is
natural, healthy, and reinvigorating and often
evolves into new paths on a career journey.
The global COVID pandemic has taught us
many things. Among the positive lessons is that
tomorrow is not guaranteed so we must make
the most of every day. There is no time to waste
in a career that does not feed your soul! These
last two years have also taught us that we will
fare better if we remain flexible about how we
work, where we work, when we work, and what
we do. Uncertainty like we have experienced
can be unsettling. But it can also inspire reflection, solidify priorities, and open doors, win-

dows, or even just cracks to new opportunities.
In just a couple of days, I have the pleasure of moderating a panel called “Inventing
and Reinventing Yourself” at the Los Angeles
Business Journal’s 2022 Women’s Leadership
Symposium. I have called upon a group of professional women who are experts on this topic,
and just happen to be dear friends as well. They
are experts because each of them has embarked
on one or more evolutions, pivots, or reinventions in their careers. Collectively, we hope to
inspire women thinking about making a change,
and even those not yet thinking about it, to
give them confidence that it can be done. The
panelists will share tips for walking through that
opportunity door, climbing through that window, or prying open that crack.
I have so much respect and admiration for
the women who will be sitting with me on the
panel. To pique your interest, here is just a bit
about each of them.
Tanya Acker can be seen on CBS Media
Ventures’ Emmy-nominated syndicated court
program Hot Bench and on Amazon Freevee’s
upcoming program Tribunal, both created by
Judge Judy Sheindlin. She is also host of The

Tanya Acker Show podcast. Tanya received her
J.D. from Yale Law School and practiced law as
a civil litigator before launching her career in
media.
Julia Stewart has enjoyed a 45-year career,
including chair and CEO at Dine Brands Global
(NYSE: DIN). Julia worked her way up from
a food server in high school to CEO of IHOP.
Subsequently, IHOP acquired Applebee’s,
creating DIN, the largest sit-down restaurant
company in the world. Fortune magazine named
her one of the “50 Most Powerful Women in
America.” Two and a half years ago she founded
Alurx, which provides health-conscious people
with a platform for expert, personalized wellness
solutions.
Joan B. Kessler, Esq., Ph.D., started her
career as a jury consultant and college professor.
She attended law school at age 38, with a husband and two kids. Joan practiced law for more
than 30 years, turning to mediation and arbitration full time more than 15 years ago. She has
mediated and arbitrated hundreds of matters,
most recently with JAMS, including individual
and class action employment, real property,
business/commercial, insurance, healthcare, and

entertainment cases.
Jackie Keller is the founding director of
NutriFit, LLC, which delivers fresh, personalized meals and nutritional support; TxokoUSA, a high end special events company; and
TxokoUSA Cellars, a sister company selling
rare wine collections. Jackie pursued culinary
training from Le Cordon Bleu in Paris early in
her career, then worked as a corporate human
relations director before launching her businesses and pursuing national board certification as a
Health Coach.
Each of these amazing women will share
their unique stories of career evolutions, pivots, and reinventions; how they gained the
confidence and skills to make them; and their
“learned in the trenches” advice for other
women looking to make a change, whether subtle or dramatic. I hope you will join me and my
guests for an enlightening panel discussion on
June 29, 2022, at 11:30 a.m.
Stacy D. Phillips, a partner
with Blank Rome, is one of the
country’s most well-known and
respected family law practitioners.

has been acquired by

Intrepid congratulates Lauren for her great
contributions in executing several leading
transactions in the Beauty & Personal

Advisor to Native

Care sector and helping build our industryleading M&A advisory practice. We salute
her on being nominated for a 2022 Women’s

has completed a
recapitalization and growth
financing with

Leadership Award as “NextGen Woman of
the Year” by the Los Angeles Business Journal.

LAUREN ANTION

$150,000,000
Senior Secured Credit Facilities
Advisor to Obagi

Vice President | Beauty & Personal Care Practice
lantion@intrepidib.com

has received an equity
investment from

intrepidib.com | Mergers & Acquisitions | Capital Markets | Strategic Advisory | A subsidiary of MUFG Union Bank
11755 Wilshire Blvd., 22nd Floor, Los Angeles, CA 90025 T 310.478.9000 Member FINRA/SIPC
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Congratulations
Myra Nourmand
Women's Leadership Awards Nominee 2o22
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Leading Change with Opportunity Creator Mindsets
By DAYLE M. SMITH, Ph.D.

A

s dean of a Jesuit business school, it’s in
our DNA to reflect upon and discern how
we manage challenges and opportunities,
drawing strength from our engagement with
others. The higher education landscape over
the last two years has been a crash course on
how to lead through uncertainty. From the
COVID-19 pandemic to greater emphasis on
DEI to employee demands for more flexibility,
major societal and cultural disruptions have
shifted the way we think about and lead organizations.
So how do we survive and thrive in this
turbulent environment? How might we think
creatively about change strategy to ensure we
stay true to our culture, mission and purpose?
What knowledge, skills and abilities should
we employ to come out of a crisis stronger
than before? The answer to these questions is
rethinking the way we approach the challenges
we face.
Looking back at the changes we implemented during the pandemic to meet stakeholder needs, I realized that building inspiration and motivation in the face of a crisis
requires a very different perspective – that of
“opportunity creator.” Opportunity creators
use turbulence to activate different leadership
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mindsets to navigate a changing landscape.
They yearn for the chance to use new tools,
skills and approaches to make a positive
impact and build resilience in their organizations. By employing different leadership
mindsets, they enable their teams to create and
innovate, thereby strengthening the organization.
I’ve found it useful to think about opportunity creation by taking on the mindset of an
architect, coach, politician and artist (adapted
from Bolman & Deal’s Reframing Organizations). These mindsets allow me to view the
challenges I face from different perspectives,
resulting in strategic, creative approaches that
lead to opportunities for growth. Let’s take a
closer look.

to assist those struggling with change. These
techniques enabled us to have more autonomy,
creating opportunities for team members to
flourish during times of crisis and change, and
empowering them to flex their innovative and
creative muscles.

THE ARCHITECT
The architect considers how changes and
challenges impact the way we design our
teams, build our structures, and maintain
strong organizational foundations. As architects, how might we create a virtual organization that continues to deliver on our mission?
Approaches that worked for us included
flattening the organizational chart, creating
a new communication architecture, promoting flexibility, redesigning job descriptions,
cross training and creating “navigator” roles

THE POLITICIAN
Uncertainty and ambiguity characterize
the landscape of change and how we address
crisis, hence leaders must also be comfortable
using a politician’s mindset. The leader as politician employs skills of coalition and alliance
building, seeking out and often competing for
resources to make good on the mission and
purpose of the organization. The skills of a politician, used ethically, provide team members
with the power and autonomy they need to
create and adapt. Understanding the compet-

THE COACH
In this mindset, the leader becomes coach,
modeling new skills and abilities and empowering organizational members. Team members
get feedback from the coach to practice, perfect and expand on repertoires. The key to
effective coaching is staying calm in the face of
chaos while motivating and inspiring the team
to reach new heights. Coaches see failure as
opportunities for learning and development.

itive environment and building influence and
powerful networks to pave the way for progress
are key leadership skills in this mindset.
THE ARTIST
The artist mindset sees challenges as
opportunities, and crisis as a chance to turn an
organization upside down and inside out for
the better. The artist inspires others to be creative, take risks and dare to be different. They
put effort and energy into things they believe
in and help others understand the symbols, the
rituals, the event itself. The artist helps team
members see the culture of the changing organization as enabling them to be their most creative selves – to see the silver lining in obstacles and inspire passion to make a difference.
These four mindsets illustrate different ways
to face a crisis or challenge and offer strategies
that lead to positive outcomes. The leadership
mindsets of architect, coach, politician and
artist provide the necessary tools and pathways
for becoming authentic “opportunity creators.”
Dayle M. Smith, Ph.D., is
dean of the College of Business
Administration at LMU where
she leads strategy for executive,
graduate and undergraduate programs. Learn more at lmu.edu.
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The Power of Value-Driven Teams and Organizations
By KIRAN SANGHERA, PHR

E

mployees want to work for value-based
organizations—ones with a living, breathing culture of shared core values among
all employees. For the last two years, that was
easier, if not just less of a priority, as employers
everywhere were providing employees with
options to stay safe and healthy in the comfort
of their own home, save time and money on
commutes to work, and spend more free time
with their loved ones. As the world began to
reopen, many of these employers called their
employees back into the office—which also
coincided with a mass exodus of employees
from organizations whose values no longer (or
maybe never) aligned with their own.
But why have these organizations reverted
to traditional workplace and leadership models? Why would organizations choose to spend
more money and time on exiting employees
and backfilling roles, rather than gaining a
better understanding of what their employees
need to be productive? If organizations would
like to successfully keep their talent, they must
listen and adapt.
In addition to sharing core values with their
employer, employees also want to be valued by
their organization and one of the best ways that
can be communicated to the employee is through

flexibility. Studies have shown that inflexibility
from employers hinders productivity. Leading
empathetically and trusting your employee to get
their work done leads to increased productivity
and higher general wellbeing. I do not believe
in the old notion that trust must be earned.
Trust should be given. If you hired an employee
on your team, it should be because you did your
due diligence by way of behavioral interviews,
technical tests, background and reference checks,
appropriate onboarding, and necessary training;
in which case, you should then trust them to get
the job done.
If the employee struggles, ask why. For
example, if an employee in your group is the
sole caretaker of someone sick and they are
asking for a schedule shift, would you deny
it? If your answer is yes, why? Based on the
employee’s answer, you adapt and take it from
there. Yes, you – you as a leader must listen
and adapt to help your team succeed. If they
can get the same work done at the same performance level as they have in the past, what
reason does one have to deny such a request?
Now, more than ever, successfully managing and retaining teams requires leading with
intention by clearly communicating goals and
expectations, and remembering to do so, first
and foremost, with humility and empathy. A
clear understanding of goals, expectations,

Now, more than ever, successfully managing and retaining teams
requires leading with intention by clearly communicating goals and
expectations, and remembering to do so, first and foremost, with
humility and empathy.
and values, that help further productivity and
cancel unwanted noise and bias. However, we
as humans, make assumptions. Naïve realism,
which is people’s belief (read: assumption)
that they perceive the world objectively rather
subjectively, is a flaw of the human condition,
and we often see leaders think they are making
realistic or pragmatic decisions, but rarely have
they considered all available scenarios.
For this reason, it is important to communicate expectations of performance and values
during the first week of employment. Consider utilizing a thoughtful and collaborative
approach with a 30-60-90 day worksheet that
aligns the employee and management on the
goals and expectations for these early days with
the organization. Usually, the employee will
accept and embrace these expectations and
values as their own as they genuinely want to
find belonging within the company culture.

Employees that feel valued and share similar values are likely to work together in a more
harmonious manner and management will
excel because they better understand how to
guide and motivate their team. Value-based
organizations with clear communication,
empathetic leadership, and reasonable flexibility will benefit from this more connected
and engaged team, and the economic success
that comes from lower turnover and increased
productivity.
Kiran Sanghera, PHR, is the
people & culture manager at
Miller Kaplan, a top-100 CPA
firm in the U.S. She has been
leading organizations on their
journey to a more flexible and
empathetic culture for the last five years.
Learn more at millerkaplan.com.
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Profile of an Essential Safety Net Hospital

P

acifica Hospital of the Valley (PHV) is
a 231-bed safety net, acute care hospital
located in Sun Valley. The hospital is
Joint Commission Accredited and has been a
major provider of health care to adults in the
San Fernando Valley for over three decades.
PHV offers a full range of inpatient services
including: 24/7 emergency, acute, ICU,
acute behavioral health (locked unit), acute
medical/behavioral health (with and without
COVID-19) and subacute/skilled nursing.
Outpatient services offered include: general
medical, orthopedic and GI surgeries, laboratory, imaging and rehabilitation (physical,
occupational and speech therapy).
The mission/vision of PHV is providing
quality care to the most vulnerable and underserved community which covers approximately 15 zip codes in Los Angeles County and
subacute referrals with as much as 400+ miles
radius from PHV. The need in the immediate
and distant communities is high, so PHV has
been able to manage through its financial
limitations by diversifying its portfolio with
various managed care organizations and IPA
groups.
Pacifica Hospital of the Valley is contracted with over 100 physicians who are highly
trained specialists focused on providing state
of the art medical care. From diagnosis to

treatment and follow-up, physicians work in
tandem to deliver care that is personalized to
each patient.
Since the start of the pandemic in January
2020, Pacifica Hospital has undergone multiple surges with treating hundreds of COVID19 patients. During this time of uncertainty,
no playbook existed on how to navigate
through this challenging period of time.
During the peak of the last surge in January
2021, PHV greenlit a new program partnering with the Department of Mental Health
providing 26 beds for acute level patients who
have a primary medical diagnosis with behavioral health issues. This new program services
those patients with and without COVID-19.
The referrals for this patient population continues to increase and with our collaborative

efforts with DMH, the program has been very
successful in meeting the needs of our mental
health community. The hospital has over 25
years of experience in behavioral health and
its staff is passionate about supporting and
successfully providing services and continuing
to expand its services for this growing population.
Precious Mayes, as president and CEO of
Pacifica Hospital, brings extensive experience
and business acumen in elevating world class
medical care including the medical staff team
to higher levels of personalized healthcare for
the San Fernando Valley and the greater Los
Angeles County. Mayes is the turnkey of the
hospital to create new service lines to meet
the needs of the communities served and work
with state and federal agencies to obtain fund-

The mission/vision of PHV is providing quality care
to the most vulnerable and underserved community which covers
approximately 15 zip codes in Los Angeles County.

ing under HQAF and COVID-19 Provider
Relief stimulus programs. As president and
CEO, Mayes works closely with local elected
officials in the City Council, Assembly, Senate
and Congressional offices to advocate for the
community and healthcare providers.
In summary, Pacifica Hospital of the Valley offers a robust level of services with the
leadership team and staff proud for giving
“H.E.A.R.T. to the patients at Pacifica Hospital of the Valley and the healthcare needs of
the communities served.”
Learn more at pacificahospital.com.

ACKNOWLEDGING

Sara Young
Jackson
for her achievements as chancellor
of Pepperdine University

Sara Young Jackson has served
Pepperdine University for more than
40 years. She has been an innovator,
a trailblazer, a seasoned advisor, and an
encourager of the women of Pepperdine.
Her efforts across several administrative
fields have invariably strengthened the
institution—inspiring female students
and staff to find opportunities and
realize their potential. As Pepperdine’s
first female chancellor, she serves on
the President’s steering team.

CONGRATULATIONS ON:
• Creating Pepperdine University’s Women in Leadership Institute, offering mentoring
and support for aspiring young women.
• Furthering the University’s initiatives through successful major-gift fundraising.
• Pioneering the Pepperdine Volunteer Center and creating service opportunities for
students, faculty, and staff with both Pepperdine neighbors and nonprofit groups
worldwide.
• Establishing the Boone Center for the Family, a University-affiliated organization
providing training and programs to facilitate stronger family connections and
interpersonal relationships.
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Women and Stress in the Pandemic Age
By DR. MICHELE NEALON, Psy.D.

T

he pandemic, mass shootings, war in
Ukraine, skyrocketing costs of housing, gas
and groceries—we are all under a great deal
of stress these days. But women bear the brunt
of that stress because they are balancing work/
family obligations, caring for children and
parents, while still fighting societal stereotypes.
Women’s work is often still considered less
valuable than men’s and when women are
ambitious, assertive or strong, they can be
perceived negatively.
Knowing that negative gender stereotypes
exist is a hurdle that can impact women’s
self-confidence and even their actual work,
leading to stress, anxiety, impaired concentration, reduced cognitive ability and even
reduced job performance. When women are
also persons of color or from low socioeconomic or culturally diverse backgrounds, the struggle is even greater.
Men and women respond differently to
stress. For men, it’s “fight or flight.” They shore
themselves up for stress by conserving their
energy and compartmentalizing the perspectives or needs of others. By contrast, women
adopt a “tend and befriend” approach, seeking
to understand what the other person is going
through and why stress is present in the first

Unchecked stress can develop into
anxiety and depression, which can
take an even greater toll on our
ability to manage work and
home responsibilities.

place. Women invest psychological energy into
understanding stress, watching for variances in
facial expressions, while men focus on angry or
neutral faces, triggering a more negative and
aggressive response to stress. In addition to
women’s own stress, they can take on the stress
of those around them. It mounts, sometimes to
unmanageable levels.
As the chaos around us continues, we need
to keep stress in check. Unchecked stress can
develop into anxiety and depression, which

can take an even greater toll on our ability to
manage work and home responsibilities. More
than 17 million U.S. adults—over 7% of the
population--had at least one major depressive
episode in the last year. But data shows that
only 20% of those experiencing depression get
the help they need.
Both anxiety disorders and depression occur
more often in women than in men—nearly
twice as often. Know the symptoms, practice
a healthy lifestyle, and reach out for help

Together...
JANICE
BRYANT HOWROYD
ActOne Group
LABJ
CEO of the Year

when you need it. Our families and workplaces
depend on us.
It’s said that women hold up half the sky,
and when the sky is falling, we must hold it up
for everyone.
As president of The Chicago
School of Professional Psychology, Dr. Michele Nealon, Psy.D.,
leads one of the most successful
non-profit professional graduate
schools in the nation, directing
campuses across the country that educate more
than 6,000 students in the fields of psychology
and related behavioral sciences. Learn more at
thechicagoschool.edu.
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The ActOne Group - a certified minority/woman-owned, global enterprise - provides
employment, workforce management and procurement solutions through our subsidiaries:
AgileOne, AppleOne, and AllSTEM Connections. Our clients include Fortune 500
organizations, local and mid-market companies, and government agencies. All of these
employers are opportunities for unbiased employment and inclusive work world practices.
We honor DEI and value your contributions to our communities!
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“The real opportunity for success lies
within the person and not the job.”
– Janice Bryant Howroyd
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The Shameful State of Women’s Health in the U.S.
How a local health plan is
fighting a national trend
By KATRINA MILLER PARRISH,
MD, FAAFP

W

omen are strong, but “U.S. women
are sicker, more stressed, and die
younger compared to women in other
countries…” That quote from the co-author
of a recent study by the Commonwealth
Fund lays out the findings in plain terms and
illustrates a problem that has existed for years.
American women have long lagged behind
women in other wealthy nations when it
comes to access to health care and their health
outcomes. It’s a shameful situation. As the
richest economy in the world, the U.S. should
be able to ensure all people in this country
have equitable access to health care to have a
healthy life.
The Commonwealth Fund study titled
Health and Health Care for Women of
Reproductive Age found that American
women between the ages of 18 and 49 scored
worse on just about every major health
metric compared to women in 10 other highincome countries, with U.S. women having
the highest rate of death from avoidable

causes, including from complications during
pregnancy. They have among the highest
rates of multiple chronic conditions, and they
are among the least likely to report having a
regular doctor. The study found that women in
the U.S. spend more out-of-pocket on health
care, and nearly half of American women
delay or skip care.
SO WHY IS THIS THE CASE?
The study discusses the shortage of primary
care physicians across the country where
women could receive initial preventive care.
It also discusses high tuition for medical
students, which is making it tough to bring
more physicians into the system. And the
authors point to high out-of-pocket costs for
maternity care that other countries don’t have.
The authors urge U.S. policymakers to look at
ways to invest in women’s health.
WHAT CAN BE DONE AT A LOCAL LEVEL?
L.A. Care Health Plan, the largest publicly
operated health plan in the country, has taken
numerous steps to try to reverse the trend
of poor health outcomes among American
women.
In 2018, L.A. Care launched Elevating
the Safety Net, a $155 million initiative to
recruit new primary care physicians into Los

Avison Young congratulates the following
female professionals on their nominations
for the 2022 Women’s Leadership Awards!
We could not be more proud of these
phenomenal leaders.
Rosanne Kuder
Director of Operations,
Southern California
Jodi V. Meade, CRX, CSM
Principal & National Director,
Automotive Properties Group
Yansy Naranjo
Senior Associate,
Brokerage

Angeles County to serve the most vulnerable
communities. This is one way L.A. Care is
advancing its commitment to health equity,
giving everyone the opportunity to be as
healthy as possible. The initiative includes
recruitment grants for clinics or practices
in the safety net, providers who offer care
regardless of an individual’s ability to pay.
The initiative also provides student loan
repayment for new physicians who agree to
work in the safety net for at least three years.
And it offers full medical school scholarships
to eight students each year based on need
and their stated desire to serve low-income
communities.
To date, 139 new physicians have been
recruited into the L.A. County safety net,
144 physicians have been approved for loan
repayments, and 40 students have been given
full medical school scholarships.
In addition to trying to increase the
number of physicians serving its members and
their communities, L.A. Care offers clinical
care initiatives to ensure members get the care
they need. The health plan uses screening
calls and mailings to remind members when
they are due for breast and cervical cancer
screenings. L.A. Care staff reach out to
members who are pregnant and postpartum,
with guidance and incentive payments for

mothers who complete their postpartum
visits. It also offers a program for members
experiencing high-risk pregnancies, which
provides education and resources, including
workshops and health coaches to answer
questions.
L.A. Care also has a number of efforts to
address chronic illnesses, such as diabetes,
high blood pressure, and asthma. There are
programs offering educational materials and
the opportunity to chat with a health educator
or attend workshops. The health plan has
also worked to address social factors that
affect health outcomes, in part by committing
millions of dollars in grants and sponsorships
for various projects supporting the areas of
food, income and housing insecurity.
While these steps are a start, L.A. Care
agrees with the Commonwealth Fund authors
who are pushing for greater investment in the
U.S. primary health care workforce and an
expansion of women-centered primary health
care. We cannot stand by and accept that the
U.S. continues to lag behind other wealthy
nations for women’s health care. That would
be an even greater shame.
Katrina Miller Parrish, MD, FAAFP, is chief
quality and information executive with L.A. Care
Health Plan. Learn more at lacare.org.
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Polsinelli congratulates
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for her leadership and influence
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Show Up, Speak Up, and Stay Connected
The power of connection in
an industry of competition
By KRISTEN BOWMAN

A

fter graduating college at the tail-end of
the Great Recession, work was hard to
come by. Like most of my peers at that
time, I had to accept the harsh reality that
securing a job within my preferred field of
interest would now be more complex than ever
before, and my competition was much fiercer.
Rather than biding my time waiting for the
perfect job to land in my lap, I knew I had to
work, so I veered far from my commercial real
estate destination and accepted a position with
a startup educational software company.
At twenty-four, I had been in this role for
about a year, working long hours with little
energy for much else. My alma mater, California Polytechnic State University, San Luis
Obispo, invited me to a networking event
hosted by their Alumni Association. My former
classmate and roommate at the time had no
interest in trekking across town to accompany
me, and to say I was reluctant to attend alone
would be an understatement. Nevertheless, I
mustered the energy; I showed up, chose to be a
present, active participant, and it paid off. One

In the beginning, many industry professionals told me how rare
and challenging it would be for me to transition from an assistant role
to that of a broker. Even though I knew my determination was more than
enough to get me there, the slightest doubts from those around me
added extra incentive and motivation.
of the many people I met that evening was a
well-known broker at a prominent commercial
real estate company whose Brokerage Assistant
was coincidentally leaving their team. They
needed a replacement, and they needed one
quickly. Without hesitation, I jumped at the
opportunity, and shortly after that, I hit the
ground running on what would become my
now ten-year journey in commercial real estate.
In the beginning, many industry professionals told me how rare and challenging it would
be for me to transition from an assistant role
to that of a broker. Even though I knew my
determination was more than enough to get me
there, the slightest doubts from those around
me added extra incentive and motivation.
Two short years later, I became a licensed bro-

ker—proving, to myself, first and foremost, that
having a greater purpose and not placing limitations on my personal or professional growth
would open many doors to success.
To this day, I firmly believe that these
doors would not have opened for me without
making that connection at an event I very
nearly missed. As years went by, the power of
networking continued to prove its strength.
More specifically, the power of simply showing
up. From meetings with top brokers, women,
and men in various specialty areas, I quickly
learned and latched onto the notion that connection is everything in this business. Without
it, without the ability to call upon allies and
individuals who have been in your shoes, you
can find yourself in an isolating and stagnant

position. Make time for that coffee meeting,
take that person to lunch, and continue to
insert and assert yourself in conversations with
those groups. You have nothing to lose and
anything and everything to gain.
Connection is the most powerful tool you
can possess in this industry, and with connection comes mentorship. Everyone needs
someone to aspire to, someone to look to for
guidance and support along the journey, and if
you are lucky enough to find more than one,
you are lucky enough. The competition is
fierce, but recognizing your allies and homing
in on their advice will propel you forward and
prepare you to be that mentor for the next
generation. I am fortunate to have gained a
trusted circle of mentors throughout my career,
and I place high importance on fostering those
relationships. Earlier this year, I established
a Women’s Brokerage Network for Colliers’
Greater Los Angeles region, intending to provide those same opportunities and a sense of
camaraderie and support for other women in
my industry.
Kristen Bowman is first vice
president of Colliers Greater
Los Angeles. Learn more at
colliers.com.

For over a century, Vista Del Mar Child and Family Services
has been the preeminent children’s mental health and social service agency in
Los Angeles, serving the special needs of our community through a range of exceptional
programs in education, autism, adoption, residential care, prevention and early
intervention. By providing a safe, nurturing environment, Vista promotes the mental and
emotional well-being of both vulnerable children and their families. Our highly trained
staff and state-of-the-art programs and facilities enable us to provide a comprehensive
range of services unparalleled in Los Angeles.

OUR MISSION is to provide comprehensive,

family-centered social, educational, and
behavioral health services, which encourage
children, adolescents and their families to lead
self-reliant, stable, and productive lives.

Each year we serve more than 5,000 children and their families, and the demand
for services continues to grow. Our life-saving work with the city’s most vulnerable population
is made possible through the support and compassion of the community and organizations
like yours. You and your organization can make a difference in the life of vulnerable youth in
Los Angeles by sponsoring an event or a program, or through volunteering.

To find out how you and your organization can get involved through volunteer or sponsorship opportunities,
or to simply learn more about our programs, please contact Craig Prizant at (310) 836-1223, extension 270.

046-65__WLS22_adverts.indd 59

6/23/22 11:34 AM

60 LOS ANGELES BUSINESS JOURNAL – BRANDED CONTENT

JUNE 27, 2022

‘Women at Work’ Annual Survey Reveals New Trends

C

NBC and Momentive in March
announced the results of their joint annual “Women at Work” survey. The survey
finds that working women are more ambitious
than they were last year and almost half
(49%) of working women describe themselves
as “very ambitious” when it comes to their
careers, up four points from the 2021 survey
but still five points below the pre-pandemic
2020 survey. As seen in previous surveys,
ambition remains the highest for women of
color. 66% of Black women, 55% of Hispanic
women, and 46% of Asian women say they
are “very ambitious,” versus 44% of white
women.
With a growing emphasis on diversity in
the workplace, that ambition is paying off for
women of color, as well as for younger women.
32% of 18–34-year-olds say their career has
advanced in the last year, compared to 19%
of 35–64-year-old women. Young women
and women of color are also more likely than
older women and white women to say they
talk to their managers frequently about their
career goals.
Overall, the survey finds 20% of working
women say their career has advanced in the
past 12 months, up six points from 2021, and
more than a third (34%) of women in the
workforce are “very satisfied” with the amount

of career growth available to them at their
current jobs, which is similar to the pre-pandemic level.
The survey also found that working mothers continue to have a tougher time in the
workplace than other women. 29% percent
of women with children under 18 say their
career has taken a setback in the last 12
months, versus 18% of women with older
children or no children. 23% of women with
children under 18 say their salary is lower
now than it was a year ago, versus 15% of
women with no children and 17% of women
with children 18 and older.
“Companies are boosting wages and offering big perks in the scramble to keep workers
happy, but women who quit their jobs in the
last year were more likely to be looking for
better work-life integration than more cash or
swag,” said Jon Cohen, chief research officer at
Momentive. “These data indicate that working
mothers, in particular, are prioritizing mental
health as they work to accelerate their careers.”
Additional key findings from the survey
include:
Career advances for women of color, but
not higher salaries:
• 28% of Hispanic women and 26% of
Black women say their careers have advanced
in the last 12 months.

• 19% of Black women say they talk to
their managers weekly about their careers,
versus 13% of white women.
• 42% of white women say they are earning a higher salary than they were a year ago,
versus 40% of Black women and 33% of Hispanic women.

less likely to actually quit.
• 52% of women who considered quitting
their job (but didn’t actually quit) say they
thought about quitting because they don’t
want to deal with the stress of work anymore,
versus 41% of men who thought about quitting for that reason.

Women are quitting jobs at the same rate
as men:
• 11% of women say they quit a job in the
last 12 months, which is the same as men.
• Men are more likely than women to
say they quit a job to take a new job that
advanced their careers (45% of men who quit
versus 37% of women who quit), or to take a
job with a better salary (40% of men who quit
versus 35% of women who quit).

More than half of working women are
still experiencing burnout:
• Over half of women say their mental
health suffers to the point of burnout because
of their job, all or some of the time (54%),
roughly unchanged from last year (53%).
• A quarter (24%) of women are working
more hours now compared to a year ago, up
from 19% a year ago, less than half (46%) are
working about as many hours as before, similar to last year (47%), and 20% report working fewer hours now, down from 24%
last year.
• Around 3 in 10 (29%) women say the
biggest source of work-related stress stems
from being overwhelmed with work and 9%
of women say their stress comes from a fear of
losing their job.

Other reasons women quit:
• 29% “didn’t want to deal with the stress
anymore.”
• 11% over concerns about getting
COVID-19 or a family member getting
COVID-19.
• 9% to start their own business.
• 8% to take care of children full-time.
• Women with children under 18 are more
likely to have thought about quitting their job
than women with no children, but they were

Complete results of the survey can be found at:
surveymonkey.com/curiosity/cnbc-women-atwork-2022.
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Women Small Business Owners
are Happier than Ever Before

L

ast October, Groupon spoke with more
than 600 women small business owners
from around the United States to better
understand why they decided to become their
own boss and how they have remained resilient
during the global pandemic.
A DIFFERENT STANDARD THAN MEN
According to the survey results, women
small business owners continue to face systemic
challenges as a result of their gender. Fifty-four
percent of women small business owners said
they’re held to a different standard than their
male counterparts when it comes to accessing
capital, acquiring mentors and being taken
seriously by their peers. Fifty-four percent of
survey respondents also said that it’s harder for
them to balance work and family life.
WOMEN PUT IN THE WORK
Despite these obstacles, nearly all women
small business owners––an overwhelming 94%––are happy with their choice to
work for themselves and ready to overcome
any challenges thrown their way. Seventy-six
percent of women small business owners work
beyond the standard 8-hour work day, with the

average owner working 12 hours a day. And
this hard work is paying off, as 64% of women
small business owners said they make as much
or more money than they did before opening
their own business.
“As one of the largest marketplaces of
women-owned small businesses anywhere in
the world, we’re excited and encouraged by the
progress these entrepreneurs are making, and
we’re focused on opening up new opportunities
for women –– both internally and externally
–– to create a Groupon that’s reflective of
the world we want to live in,” said Groupon’s
Chief Financial Officer Melissa Thomas.
“We’re extremely proud of the fact that nearly
60% of the small businesses on Groupon are
owned by women, and we’re committed to
ensuring these merchants come out of the pandemic stronger than ever.”
INCREASING AWARENESS AND SUPPORT
According to the survey results, women
small business owners have a clear plan and
path to drive revenue and accelerate their
recovery from the pandemic. The top ways
that women-owned businesses are looking to
increase profits are the following: growing their

STUDY HIGHLIGHTS
• According to a Groupon survey of more than 600
women small business owners, 94% are happier than ever
being their own boss
• 64% of women small business owners reported they
make just as much or more money than they did before
running their own business
• 76% of women who own their own business said they
work more than the standard 8-hour workday, with the
average owner working 12 hours a day
• California, New Jersey, New York, Massachusetts, and
Ohio identified as the top states for minority women to
state a business

social media presence, leveraging sales, expanding inventory, taking advantage of government
or small business organization loans and resources and running paid advertising campaigns.
Even before the start of the pandemic,
many states invested heavily in education and
financial programs to help foster the development and success of small businesses. After the
pandemic hit, many states stepped up to help

the businesses impacted by movement restrictions in the form of deferring sales tax payments and increasing financial support through
state grants.
Groupon asked women small business
owners to score their state based on three
criteria: how easy it is for women to start their
own businesses, support offered to women of
color to start their own business and resources
provided to help women-owned businesses
recover from the pandemic. Based on the survey results, some states consistently showed up
as going above and beyond for women entrepreneurs. For example, California, New Jersey, New York, Massachusetts, and Ohio were
identified as the top states for minority women
to start a business.
TAKING ACTION
Groupon is urging consumers to support
women-owned businesses in their local communities as well as by making a donation to
help provide new women entrepreneurs with
much needed capital.
To find women-owned business that you can
support in your community, visit gr.pn/wsbm.
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New Challenges in the “New Normal”

W

idespread burnout and lack of flexible
work continues to hinder progress in
supporting working women, according
to the latest Deloitte report, “Women @ Work
2022: A Global Outlook” released in April.
The research reveals that 53% of women say
their stress levels are higher than they were a
year ago, and almost half feel burned out. This
burnout is a top factor driving women away
from their employers: nearly 40% of women
actively looking for a new employer cited it as
the main reason. More than half of those surveyed want to leave their employer in the next
two years, and only 10% plan to stay with their
current employer for more than five years.
Representing the views of 5,000 women
across 10 countries, the research shows worrying long-term impacts as rates of stress and
experiences of harassment or microaggressions
remain high. The survey also illuminates troubling findings about the “new normal” of work,
as almost 60% of women working in hybrid
models (arrangements that include any combination of remote and in-office work) report
they have already felt excluded.
“Despite the fact that many employers have
implemented new ways of working designed
to improve flexibility, our research shows that
the new arrangements run the risk of excluding the very people who could most benefit

from them, with the majority of the women
we polled having experienced exclusion when
working in a hybrid environment,” said Emma
Codd, Deloitte’s Global Inclusion Leader. “The
number of women reporting increased stress
and burnout is of significant concern, and
employers are struggling to address it as seen by
the fact that burnout is the top driver for those
women currently looking for new employment.
The findings of this research show the importance of actions beyond policy—those that
truly address and embed wellbeing, flexibility,
and a respectful and inclusive ‘everyday culture’.”
STRESS, BURNOUT, AND LIMITED
ADVANCEMENT OPPORTUNITIES ARE
KEY FACTORS
Fifty-three percent of women say their stress
levels are higher than they were a year ago, and
almost half feel burned out. Moreover, almost
half of the women surveyed rated their mental health as poor/very poor. One-third have
taken time off work because of mental-health
challenges, yet only 43% feel comfortable
talking about mental-health concerns in the
workplace.
The number of women looking for a new
role at the time of polling increased since
last year’s survey, with 10% saying they were

actively looking. Forty percent of that group
cited burnout as the top reason driving them
away. For those who had already left an
employer since the start of the pandemic,
a lack of opportunities to advance was the
most cited reason (22%). When it comes to
future plans, the outlook is bleak for employers: more than half of women plan to leave
their employer within two years. This is more
pronounced for those in middle-management

and non-managerial roles, with fewer than
one-quarter of women in those roles planning
to stay with their employer for more than two
years. Only 10% of women surveyed plan to
stay with their current employer for more than
five years.
LIMITED FLEXIBILITY AND HYBRID WORK
PRESENTS ADDITIONAL CHALLENGES
While many organizations over the past

WOMEN OF INFLUENCE:

COMMERCIAL
REAL ESTATE BROKERS
The Los Angeles Business Journal’s 2022
Women of Influence: Commercial Real Estate
Brokers custom content is coming up…. A dedicated
section in the August 22 issue will recognize your
outstanding professionals in the industry. Nominees will
be selected based on their professional achievements,
community leadership, milestones, and notable
accomplishments during the past 12-18 months.

To nominate, visit labusinessjournal.com/nominate
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year have pivoted workplace strategies to
incorporate flexible and hybrid work models,
many women report they have yet to feel the
benefits of these new ways of working. Only
33% of women say their employers offer flexible-working policies, and when asked about
policies their organization had introduced
during the pandemic, only 22% cited flexibility
around where and when they work. Moreover,
94% of respondents believe that requesting
flexible working will affect their likelihood of
promotion.
Beyond flexibility, the implementation of
hybrid work has presented additional challenges. Almost 60% of women who work in hybrid
environments feel they have been excluded
from important meetings, and 45% say they do
not have enough exposure to leaders, a critical
component of sponsorship and career progression. Worryingly, hybrid work appears to not
be delivering the predictability that women
with caregiving responsibilities may need, with
only 26% saying their employer has set clear
expectations when it comes to how and where
they are expected to work.
This year’s survey also found that women
who work in a hybrid environment are significantly more likely to report experiencing
microaggressions than those who work exclusively on-site or exclusively remote. More
broadly, the percentage of women that have
experienced non-inclusive behaviors over the
past year at work has increased, up from 52%
in 2021 to 59% in 2022. Exactly half of women
say they have experienced microaggressions,

REPORT INSIGHTS
• The “Great Resignation” set to continue as more than
half of women surveyed plan to leave their employer
within the next two years
• A majority of respondents continue to experience
harassment or non-inclusive behaviors at work, but few of
these behaviors are reported to employers
• Almost 60% of women who work in hybrid environments feel they have been excluded from important
meetings
• Women who work at “Gender Equality Leaders” (5% of
the sample) report far higher levels of engagement, trust,
and career satisfaction

while 14% have experienced harassment.
When it comes to reporting these non-inclusive behaviors, there continues to be fear
of career reprisals as 93% believe reporting
non-inclusive behaviors will negatively impact
their careers. Only 23% of microaggressions
were reported to employers, compared to 66%
of harassment behaviors that were reported.
INTERSECTIONALITY MATTERS
While non-inclusive behaviors impact the
majority of respondents, women in ethnic
minority groups in their countries, LGBT+
women, and those in lower management or
non-managerial roles are more likely to experience these behaviors. Many feel less optimistic

about their career prospects compared with 12
months ago.
Women in ethnic minority groups are more
likely to feel burned out than their counterparts in the ethnic majority of their country.
They are also significantly more likely to report
experiencing exclusion from informal interactions (15% vs. 10%) and feeling patronized
(9% vs. 2%).
LGBT+ women are more than 10% more
likely to say they have been patronized or
undermined by managers because of their gender, and 7% more likely to cite being addressed
in an unprofessional or disrespectful way than
non-LGBT+ women.
Levels of burnout vary across professional
levels as well. Sixty-one percent of women in
middle-management roles and younger women
(aged 18 to 25) report that they feel burned
out, demonstrating that high burnout levels are
more largely experienced by women in these
cohorts. These women were also more likely to
say they were planning to leave their employer
within two years.
MORE EMPLOYERS ARE GETTING
IT RIGHT
As organizations look to rebuild resilient
workforces, many can learn from a group of
employers that have already doubled down
on building inclusive cultures and supporting
women’s careers. Deloitte’s research identified
a group of “gender equality leaders,” organizations that, according to the women surveyed,
have created genuinely inclusive cultures that

COMMUNITY
IMPACT ADVOCATE
Priscilla Chavez
Manager, Business
Development

NEXTGEN
Allyson Forster
Assistant
Superintendent

support their careers, work/life balance, and
foster inclusion.
Women who work for gender equality leaders report far higher levels of wellbeing and
job satisfaction. Of the women who work for
them, 87% say they receive adequate mental
health support from their employer, and the
same percentage feel comfortable talking about
their mental health in the workplace. They
also report far more positive experiences with
hybrid working. Remarkably, only 3% feel
burned out.
While it is evident women benefit from
working for gender equality leaders, there
are also clear business benefits: None of the
women who work for gender equality leaders
are currently looking for a new job, and only
9% plan to leave in the next 1-2 years. And
90% rate their motivation at work as good or
extremely good.
“Building and maintaining a truly inclusive
culture should be at the forefront of every
corporate agenda,” said Michele Parmelee,
Deloitte’s global deputy CEO and chief people
and purpose officer. “This means organizations
need to address burnout, make mental wellbeing a priority, and approach hybrid working
with inclusive and flexible policies that actually work for women. There is a unique opportunity to build upon the progress already made to
ensure women of all backgrounds can thrive in
an equitable and inclusive workplace.”
For more information, visit
deloitte.com/womenatwork.

“Priscilla and
Allyson are two
examples of the
exemplary women of PCL who are
helping to shape the future of
Los Angeles.”
- Cathy Orquiola,
Regional Vice President
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Women in Corporate Leadership
Significantly Increase Profitability
What effect does having women
in executive roles have on the
bottom line?

A

survey of 21,980 publicly traded companies in 91 countries demonstrated that
the presence of more female leaders in top
positions of corporate management correlates
with increased profitability of these companies,
according to a paper published by the Peterson
Institute for International Economics. The
35-page report, “Is Gender Diversity Profitable?
Evidence from a Global Survey,” was written
by Marcus Noland, Tyler Moran, and Barbara
Kotschwar and supported by a major research
grant from EY. The research is made up of rigorous data analysis of gender diversity and corporate profitability.
The study shows that the extent of gender
diversity and its relationship to profitability
varies robustly by country, sector of the economy, and by policies towards female work
opportunities. The research finds no evidence
that, by itself, having a female CEO is related

046-65__WLS22_adverts.indd 64

to increased profitability, but there is some
evidence that having women on a board may
help—and robust evidence that women in the
C-level (as in CEO, CFO and COO of management) is associated with higher profitability. In
2014 data, the study finds that nearly a third of
companies globally have no women in either
board or C-suite positions, 60 percent have
no female board members, 50 percent have no
female top executives, and fewer than 5 percent
have a female CEO.
The PIIE report also found strong positive
correlations between gender diversity in company size, the size of the company as well as
national policies for women’s education, family
leave, and the absence of discriminatory attitudes toward female executives. The study found
that national averages for women’s participation
on boards range across countries from 4 percent
to roughly 40 percent, and that there is greater
female representation on board and corporate
leadership positions in the financial, healthcare,
utility, and telecommunications sectors than
in sectors such as basic materials, technology,
energy, and industry. This is consistent with the
authors’ interpretation that what matters most

‘The impact of having more women in
senior leadership on net margin, when
a third of companies studies do not,
begs the question of what the global
economic impact would be if more
women rose in the ranks.’
for gender diversity is creating a pipeline of
women into corporate management, from elementary education through child-bearing years.
“We have found that some policy initiatives
are more promising than others to deliver benefits while promoting gender equality, and that
the emphasis should be on increasing diversity
in corporate management broadly,” said Adam
S. Posen, president of the Peterson Institute for
International Economics. “At a minimum, the
results from our unique global study, generously
supported by EY, strongly suggest the positive

impact of gender diversity on firm performance
and identify in which sectors and countries the
most progress on diversity needs to be made.”
“The impact of having more women in
senior leadership on net margin, when a third
of companies studies do not, begs the question
of what the global economic impact would be
if more women rose in the ranks,” said Stephen
R. Howe, Jr., EY’s US chairman and Americas
managing partner. “The research demonstrates
that while increasing the number of women
directors and CEOs is important, growing the
percentage of female leaders in the C-suite
would likely benefit the bottom line even
more.”
The Peterson Institute for International Economics is a private nonpartisan, nonprofit institution
for rigorous, intellectually open, and in-depth study
and discussion of international economic policy. Its
purpose is to identify and analyze important issues
to make globalization beneficial and sustainable for
the people of the United States and the world, and
then to develop and communicate practical new
approaches for dealing with them. Learn more at
piie.com.
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Representation of Women in Supply Chain
Leadership Roles Increases

I

n 2022, women account for 19% of C-level
positions in the average supply chain organization, up from 15% in 2021, according to a
survey by Gartner, Inc. and AWESOME. However, women comprise 21% of VP-level roles,
a decrease from 23% last year, and 39% of the
total supply chain workforce are women, down
from 41% in 2021.
“Chief supply chain officers (CSCOs)
remain committed to gender diversity, but this
survey suggests that they will need to double-down on goal setting, leadership inclusion
and career-pathing for women,” said Caroline
Chumakov, senior principal analyst with the
Gartner Supply Chain practice. “Compared to
the last year, representation of women in supply
chain has improved at the first-line manager/
supervisor, senior manager and director levels of
the supply chain organization, as well as at the
senior-most level: the C-suite.”
The Women in Supply Chain survey was
conducted online from February 24 through
March 28, 2022, among 116 respondents primarily in North America. Of the 116 respondents, 85 were end-user organizations with
internal supply chains, and 31 were supply chain

business services and solutions. Organizations
also had to have a minimum of $100 million in
annual revenue.
GLOBAL ORGANIZATIONS LEAD THE WAY
There is a relationship between organizational
size and purposeful goal setting which is driving
improved representation of women in supply
chain. Nearly 50% of medium and large organizations ($100 million to $5 billion) have no objectives to increase the number of women leaders in
their supply chain. However, 83% of the largest,
global organizations ($5 billion+) have a stated
objective to improve representation of women
in leadership and 38% have incorporated formal
targets that appear on management scorecards.
“Global organizations have better pipelines
and better representation of women underrepresented races and ethnicities,” said Chumakov.
“They are also significantly more likely to have
these women in a director position than medium
or large organizations.”
THE GREAT RESIGNATION OF
MIDCAREER WOMEN
Supply chain leaders who have seen

‘Global organizations have better
pipelines and better representation
of women underrepresented races
and ethnicities.’

improvements in gender-balanced representation in their organization should not become
complacent in their efforts. Forty-three percent
of supply chain leaders say the pandemic has
had a net negative impact in the retention and
progression of women in supply chain organizations over the past year. This is a significant
uptick compared to the 2021 survey, where only
11% said there was a negative impact. Over half
of end-user organizations state retaining midcareer women is an increasing challenge, with
an additional 19% indicating it is a significant

Swinerton is a proud sponsor of the 2022
Los Angeles Business Journal Women’s
Leadership Symposium & Awards.

challenge.
According to end-user respondents, the top
reason that midcareer women are leaving is
because they lack career or advancement opportunities - an increase from last year’s responses.
The fastest-climbing response is that women are
seeking greater or more competitive compensation, coming in at second place with 43% of
responses, up from 24% of responses in 2021.
Financial implications remain largely unaddressed by supply chain organizations. Only half
have a targeted initiative focused on improving
benefit offerings for women or closing the pay
gap. Among those end-user organizations who
say it is an objective, 27% report that they have
a specific plan to close the gender pay gap.
“While 14% of end-user organizations stated
they’ve already achieved pay equity, it is concerning that 59% of respondents have no action
plan to close the gap. In today’s hypercompetitive labor market where women are increasingly
seeking out pay increases and ethical employers,
these data points reveal a hidden attraction and
retention risk,” Chumakov concluded.
Learn more at Gartner.com.
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